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KORRECT-WAY DISTRIBUTORS ARE FEATURING THE 
NEWEST DISPLAY PRODUCTS... AT THE LOWEST PRICES! 


NEW SHAPE 

| =a rg co | ~~ — 
COSTUME FORMS 
Here are fashion forms that save 
you hours of tedious work in trim- 
ming. Sculptured to fit the newest 
fashion contours, made of papier 
mache finished in flesh enamel 
with pink jersey cove red lower 


section. Forms come with flanges 


to fit 7/8” standard uprights. 
$16°” bases extra 


No. FS109 
No. FSILIO Jr 
Smart Black Bases 
No. M3ICBG (Left)... Jet Black cone de- 
sign with gold trim, black 10” dia. base, 
7/8" black upright $12.00 
No. M2] (Right) Black Rod Decoration 
Platform Base with 17°! dia. Wood Top, 
7/8" black upright $27.50 


No. M2CX Round All-chrome Base 
(not illust.) $7.75 


size 12 Misses lorm 
ize 14 Misses lorm 


Junior Form 








BLACK and 
CHROME RACK 
for 
promotional selling 


Here is the smartest rack on 
the market featuring black, 
Has 1” 
steel chrome plated hanging 
rail with 1” Charcoal Black 
baked 
gold finished glides. Special 
rigid construction elimin- 


chrome and gold. 
steel uprights and 


ates side sway. Packs flat, 
sets up and knocks down 
in a jiffy 

AVAILABLE IN TWO HEIGHTS 
No. R377 63" high, 5' long 
No. R377-4 48" high’ 5' long 


KORRECT-WAY DIV. AMERICAN FIXTURE & MFG. CO. 
27300 LOCUST STREET + SAINT LOUIS 3, MISSOURI 
tH Y OFFICE 11 W 42NO0D STREET, NEW YORK 36, NEW YORK 


A NATION WIDE ORGANIZATION 
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Korrect-Way Distributors 
located in principal cities 


EDDIE ALLAN 

1211 Franklin St., Tampa, Fla. 
THE ART PRODUCTS CO. 
1425 Broadway, Detroit, Mich. 

BADER’'S DISPLAY HOUSE, LTD. 
P. O. Box 3949, Honolulu, Hawaii 
BALTIMORE DISPLAY INDS. 

7 S. Hanover St., Baltimore, Md. 

C. BARRANGO COMPANY 
579 Market St., San Francisco, Calif. 
ROD CLANCY 
P. O. Box 4631, Portland, Ore. 
ART R. COHEN COMPANY 
810 Penn Ave., Pittsburgh, Pa. 
COMMERCIAL DISPLAYS 
128 Regent St., Salt Lake City, Utah 
SAMUEL C. DUTCH & SONS 
487 Washington St., Buffalo, N. Y. 
EASTERN DISPLAYS, INC. 

51 Kneeland St., Boston, Mass. 
GENERAL DISPLAY CORP. 
140 W. 4th St., Cincinnati, Ohio 
HECHT FIXTURE COMPANY 
211 S. Wacker Dr., Chicago, Ill. 
HENRY HANGER & DISP. FIX. CORP. 
OF FLA. 

928 Biscayne Bivd., Miami, Flo. 

L. E. HIER DISPLAY EQUIP. CO. INC. 
23 N. 6th St., Minneapolis, Minn. 

B. A. JACOBS COMPANY 
855 S. Los Angeles St., Los Angeles, Calif. 
JAY DISPLAYS 
228 “B” St., San Diego, Calif. 
KEHOE DISPLAY FIXTURE CO. 
541 Market St., San Francisco, Calif. 
WALTER W. MARTIN 
1622 Arapahoe St., Denver, Colo. 
MIDWEST DISPLAY EQUIP. CORP. 
2310 Locust St., St. Louis, Mo. 
NATIONAL EQUIPMENT CORP. 
919 Broadway, Kansas City, Mo. 
NAYTHONS DISPLAY FIXTURE CO. 
909 Arch St., Philadelphia, Pa. 
MELVIN S. ROOS & CO. 

181 Pryor St., S. W. Atlanta, Ga. 
LEONARD STARK 
5622 Lovers Lane, Dallas, Tex. 
MAC THIGPEN 
133 Tarleton Ave., Burlington, N. C. 
WRAY WILLIAMS DISPLAY CO. 
21-23 S. 2nd St., Memphis, Tenn. 


WRAY WILLIAMS DISPLAY CO. 
534 Canal St., New Orleans, La. 
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IMMEDIATE SHIPMENT FROM 

DISTRIBUTOR'S WAREHOUSE 

AT SLIGHTLY HIGHER PRICES 
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Fomance Your 
Valentine Phomation 


These elegant displays have been designed after a paint- 
ing by Vertes, the world famous French Artist. For stores 
who want “the finer art” for Valentine or fashion romance 
display promotion, here it is at its best. The units are 
reproduced by half-tone silk screen process In softly 
blended pastel tones on rich, quality materials. 

This is an outstanding opportunity to secure a fine art 
promotion with real selling showmanship and merchan- 
dising appeal, at a fraction of the cost of the original art. 

Production is limited—plan now—send us your order 


early so that we can guarantee delivery. ORDER TODAYIII 


G-1008 "ROMANCE" WINDOW SETTING 


Giant sculptured wrought iron heart, finished white, frames cut-out silk 
screen processed figures. Golden arrow pierces the heart; excellent for 
fashion merchandise. Both the heart and the figures are embellished with 
touches of dimensional materials, in soft pastel hues. The unit is self 
standing. Overall size: 64” wide, 63” high. 


Price $82.50 





HANGING PANEL AND SOFT SHEET POSTERS 
SOLD IN SETS ONLY 
((1) G-1005 Hanging Panel 
(4) G-1006 22" x 28" Posters 
(12) G-1007 11" x 14” Posters 
Price Per Set, Complete. . $87.50 
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G-1006-7 "ROMANCE" Cs w 
SOFT SHEET POSTERS * al 





These exquisite, versatile dis- 





play pieces, in two sizes, allow G-1009-10-11 "ROMANCE" VALENTINE HEARTS 
you to tie-in your department 
display with important window (rracefully formed 
promotions. executed in) the of wrought iron, in 
distinctive Vertes Technique. .. two depths to em- 
silk screened in half tone oil phasize true dimen- 
colors on a very fine quality sion. Crosspiece 
. textured soft sheet. ¢ Opy has provided for drap- 
been omitted sa) that ue hy store in merchandise. 
ean add their own copy or use May be suspended 
without. or made to stand. 
$ Two sizes: (Shown at right G-1005 "ROMANCE" HANGING PANEL 
Aik G- 1006 22% 28° with G-1007 poster. ) 90” HIGH, 45” WIDE 
a G- 1007 be x Te Three sizes Phe same fabulous artwork, reproduced in 
j G-1009.................40" x 40" x J each $35.00 soft blending tones by silk screen process on 
4 7 5 ae beige multi-colored fabric panel. May be 
; FREE G-1010......- 0 eee. 24° x 24° x 2'4° each $15.50 hemmed to fit your windows stretch taut 
ae Send for new 1954 catalog Nh ub becdscenskecas 15" x 15” x 2° each $13.50 or let it drape in soft folds. An ideal highhght 


for fashion settings 


W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 


Specialists in Merchandise Presentation - Demonstrations - Disploys - Exhibits 
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DISPLAY 


VOLUME 63 DECEMBER, 1953 


CONTENTS 


NUMBER 6 


Editor's Comment 

Burdine'’s New Store Stresses Display By Mary Helm Clarke 
Hudson's Big Fair . 

Nights Before Christmas In New York Displays By Virginia Roehl 
Display At Milwaukee's Boston Store By Betty LaVerne 
Los Angeles Turns Into A Christmas Fairyland By Howard Kuhn 
Promotions Coming Up By Louis Gehring 
Sale Windows At Gump's Are Always Unusual By Helen C. Hicks 
Christmas Invades State Street By S. Marie Ware 
Easily Adapted Ideas For The Smaller Store By Jim Kiley 
Display Market Week Exhibitors See Good Year Ahead 
Artists Take Over 

Paris — Once Over Lightly 


Display . . . On And Off The Record 


Cy Pat Patterson 
Trade Personalities By Jim Tupper . 
“Beauty Of Christmas" At A. Harris & Co. 
Display Ideas 

Furniture Displays Can Be Improved By Alfred Auerbach 
The Display Parade By Jim Tupper . 


Reminiscing 


Your Column 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


Coming up in January is the annual 
Display Forecast number in which the 
new products of nearly 100 leading 
display firms will be shown and de- 
scribed ... A feature article describes 
display at Bloomingdale's, New York 
City, another how display is handled at 
Block's, Indianapolis, and there will be 
numerous others to get the new year 
off to a good start. 


THE COVER 


This display, with its interesting use 
of color, lighting, and props is by Lee 
W. Court, Filene's, Boston — who has 
just announced his resignation from that 
firm after 28 yeors with the company. 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 

John Mendell, Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
United States and Canada; all others $5.00 
a year. Canadian and foreign orders payable 
in U. S. funds by International money order 
or New York bank draft. Single copies 50 
cents. Send all subscription orders direct tc 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date; other- 
wise missed copies cannot be supplied 
Entered as second class matter September 20. 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


Member 
st Eo 


ma? ) 


a ‘ 
Curca* 


Audit National 
Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 

























25 Years Ago... 


Williams is moving up among the Fashion 
pioneers, to 498 Seventh Avenue—first display 
house (est. 1898) to venture above 23rd 
street. Experts predict they'll be lonely. 


And Now... 


Dot’s great 25th Anniversary Show 


ARTISTS AND MODELS 


On Opening Night, ten days ago, the NADI 
audience stood up and cheered! 

You never saw 

such breathtaking Mary Brosnan mannequins, 
such entrancing Durabelle Plastic 

mannequins, such handsome brass, iron, glass, 
plastic and wood fixtures, such amusing, 
sales-satisfying Pacific Promotions! 

Intense buying interest suggests that 

you contact us early on these new items. 


498 Seventh Avenue, New York 18, 

Dot Williams, president 

Mary Brosnan & Durabelle Plastic Mannequins, 
Pacific Promotions 
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WITH EVERY GOOD WISH 
FOR YOUR HAPPINESS THIS HOLIDAY SEASON 
AND THROUGHOUT THE NEW YEAR 


THE L. J. CHARROT COMPANY INC. 
NEW YORK CITY 


“Our thirty-fourth year serving display” 


DISPLAY WORLD 
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NEW, ENLARGED 


Display World 








The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 





MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 


TIMES MORE VALUABLE 


@ Easily holds 12 copies 
@ Keeps copies clean 


@ Handy for reference 


a 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY 


DISPLAY WORLD 


CINCINNATI 1, OHIO 





_ 
Your “Pastures” W 






vith EATON “Velvety”’ 
GRASS MATS 


Sold only thru recognized Display Jobbers 


11 SIZES 
6 COLORS 


* TM. Reg. 













EATON BROTHERS CORP. 


HAMBURG, NEW YORK 











YOU CAN MASTER DISPLAY SPACE, 
TIME and DESIGN 


with 


DECA-POLES (Pat. Pending) 
In the NEW Fibreboard Module Deca-pole 


In the Unmatched Steel Deca-pole 
MODU-AIRES 


Interchangeable frames, panels, shelves and legs! 


SELF-PAK EXHIBITS 
In Special Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 
and re-packing. The Ideal Exhibit. 


Lithographed Displays . . . Individual Displays . . . Exhibits 
itinerant Units ... Motion Displays . . . Point of Purchase Units 


all products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. 
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AFTER YOU COMPARE 
YOU’LL AGREE 


Showcard Machines 
lead the field... 


Regardless of price, you cannot buy equipment that is better- 
in-all-ways than Showcard Machines. Their ingenious method 
of type set-up gets jobs done fast, yet asks no special skills or 
experience. They offer all the flexibility of layout, type faces 
and color you could want, yet keep your sign costs ata minimum. 
Showcard Machines are available in sizes for all require- 
ments. Construction is so rugged and trouble-free that each 
machine carries a full five-year guarantee. Make sure you get 
all the facts and we are quite sure your choice will be the 

Showcard Machine. 
WRITE TODAY FOR FULL DETAILS 


1196 MERCHANDISE MART 
CHICAGO 54, ILLINOIS 


BEFORE YOU 
INVEST 


DISPLAY WORLD 








The 


~_ SCREWS IN LIKE A LAMP 


INTRODUCTORY 
OFFER AT fal 


PERFECT COLOR SPOT 


fo 


STORE WINDOWS 


COUNTERS 
BOOTHS 
DISPLAYS 


STORE INTERIORS 
STAGE LIGHTING 


FOOTLIGHTS 


EXHIBITS 
LOBBIES 


FOYERS, ETC. 
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A typical COLORAY installation at Prices’ in Somerville, 
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VISION AIDS 
THE NEW ACCENT SPOT 
with 


Dito Color 


INTEGRAL PART OF LIGHT 


Color becomes an integral part of light in the new COLORAY. A scientifically 
designed, unbreakable, color-impregnated reflector distributes a controlled beam of 
high intensity, clear vibrant, colored light. COLORAY produces far greater brilliance 
than available in any other spot light with equivalent wattage — yet it is completely 
devoid of glare. 


COLORAY, designed for use with the A2] 100 watt clear silvered bowl lamp (.37 
list) is the simplest yet the most efficient spot light ever devised. It requires neither 
colored lenses, filters or colored lamps. A slight pressure on the louver permits changing 
the color-impregnated reflector in seconds. Unlike other spots, COLORAY completely 
eliminates glare by 180° shielding of the filament, allowing no spill light. Equally im- 
portant, replacing the lamp restores initial efficiency of the unit. 


The COLORAY adaptor screws in like a lamp bulb to any porcelain receptacle 
and by the addition of a swiveling device can be angled to any desired position. Ex- 
tremely smart in appearance, COLORAY fits into any decorative scheme. See other side 
for details. 






FOR USE WITH THE 


SILVERED 
BOWL 
INCANDESCENT 
LAMP 


DESIGNED 














A pure silver deposit on the bottom of the lamp, protected by an 
external coating of copper and aluminum, throws all the light 
from the lamp directly to the color-impregnated reflector which 
reflects a controlled beam of clear, colored light wherever desired. 


DISTRIBUTORS and DEALERS WANTED 


Profitable territories still open for this fast 
selling item. Vision Aids is nationally known 
and accepted. Write us for complete details. 








SPECIAL OFFER-20% DISCOUNT 


FOR A LIMITED TIME — WITH THIS COUPON ONLY 


A COMPLETE COLORAY PACKAGE 


Consists of 1 Silver-spot unit, 1 color impregnated reflector (choice 
of white, midnight blue, flame red or sunset gold) and 2 100W. A21 
clear silvered-bowl lamps for only $7.95. Order by correct Cat. No 
(see other side). Extra reflectors $1.25 ea. Fill in coupon, enclose 
check or money order and mail to 


VISION AIDS, INC. © RKO Bidg., Radio City, New York 
Kindly send COLORAY, Cat. No. for $7.95 (enclosed). 


Also send me extra color reflector at $1.25 each, in the colors 
checked in the boxes shown below 


WHITE | BLUE s GOLD RED 


NAME 


ADDRESS 


CITY State 











OLORAY 


THE COLORED SPOTLIGHT 
Dosic on for use with the 


100W A21 CLEAR 
SILVERED BOWL LAMP 


The COLORAY unit is a portable, adaptor type color unit. It 
provides clear white light of unusually high intensity, or by chang- 
ing reflectors, a choice of three dramatic and powerful colors, red, 
blue or gold. The reflectors are changeable in an instant by remov- 
ing lamp and louver. The unit is designed to be screwed into either 
fixed or adjustable porcelain receptacles and involves no wiring or 


other expensive installation. 


DESCRIPTION 


The COLORAY unit consists of a steel housing, a 
porcelain adaptor socket, four interchangeable reflec- 
tors, one each for white, red, blue or gold light, and a 
concentric louver. The reflectors are held in place by 
the louver which in turn snaps into a recess in the front 
edge of the housing. A slight pressure of the fingers on 
the edge of the housing permits the louver to be re- 
moved to change reflectors. The silvered bowl lamp is 
inserted through the center hole of the louver and may 
be replaced without removing the louver. 





Cat No. Light Distribution Diameter Height O.A. 





106 Medium Spot 8” 5%" 





FINISH: Housing — Silclad; Louver — Spekaluminite. Unit Furnished 
with white, flame red, midnight blue and sunset gold reflectors and 
2 — 100W A211 clear silvered bow! lamps. 











*To indicate color reflector desired add to Cat. No. R for Red, W for White, B for 
Blue, G for Gold. Example: Cat. No. 106R Coloray with Red Reflector 


INSTALLING 
REFLECTOR 
AND LOUVER 


Insert reflector in hous- 
ing so that it rests on the 
embossed shoulder of the 
housing. Place two of the 
radial legs of the louver 
under the bottom lip of the 
housing and against the re- 
flector. Grasp the outer 
ring on both sides of the 

third leg with the forefinger of each hand, and press 
the louver toward opposite wall of housing until the 
leg clears the housing lip. Press louver into housing 
until slight pressure downward on the louver will snap 
it into position. 


OFFICE: RKO Bldg., Radio City, N. Y. 


VISION AIDS, INC. 
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ADVANTAGES 


Clear intense color 

Precise control — no glare 

No breakable lenses or filters 

Low cost lamp replacement (.37 list) 

Low wattage (100 W) 

Suitable for either fixed or adjustable holders 


No installation expense 
e 


Not suitable for outdoor use 
unless protected from weather 


SUGGESTED MOUNTING DEVICES 
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BOX PLATE 


> 


ES aN SCREW-IN 


PORTABLE BASE 











Bracket and Swiveling Methods 


By using one of several available makes of swivel 
socket devices, the Silver-spot adaptor becomes a fully 
adjustable portable floodlighting or spotlighting device. 
These swivel sockets are available from several manu- 
facturers both for outlet box mounting or with portable 
brackets equipped with cord and plug. Several typical 
types are illustrated in the line drawings above. 


FACTORY: Bound Brook, New Jersey 









Betinished in lustrous lacquer 


...and priced 





























about the same as 
ordinary panels 





4 x 8-FT. SIZE IN THREE STYLES: 


Ye” thick 
with %6” holes on '/2” centers. 
with 346” holes on 1” centers. 
V4" thick 
with %2” holes on 1” centers. 


WE CUT TO SPECIAL 
SIZES AND SHAPES 


Oblongs, rounds, squares . . . any 
shape, any size you might want. 
Check coupon if you want details. 


The Upson Company 


? ) ‘sZ> ‘ In 1 ), ‘ 
There’s no delay when you use Upson Peg-it Panels. 71192 Upcon Point, Lockport, Now York 


They are ready to go to work the minute you unwrap them. 
What’s more, their off-white tone blends well with almost any 
setting. And the lustrous lacquer finish prevents dust, dirt, 
fingermarks from penetrating the surface; soil wipes away 
with a damp cloth. Best of all, you get these handsome panels 
with smooth, clean perforations pre-finished for about the 
same as ordinary unfinished panels. The Coupon will bring 
you more detailed information. 





Please check one or both squares. 
Please send me FREE detailed 
informationon Upson Peg-it Panels 
Please send me FREE information 
on special pre-cut sizes and shapes. 

NAME 
NAME OF FIRM 


STREET 


OTHER UPSON PRODUCTS: Easy Curve Panels « Striated Panels 
Strong-Bilt Panels + %«-inch Panels + 4-inch Panels + Cut-out letters 


CITY STATE 
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Deca Poles Are Key to Building 


“Deca Poles are the key to building our 


states Escher W. Bettis, 
display director of The Stewart Dry 
Goods Company, Louisville, Ky. Thus 
Mr. Bettis joins a group of displaymen 
from all over the country who have 
proven that outstanding fashion shows, 
exhibits, promotions and window and 
interior displays are easy to build with 
“Module Type” Deca Poles — and at a 
savings in time and money. 


fashion shows,” 


Fashion-conscious Louisville women 
have eome to expect outstanding fashion 
shows from Stewart’s—-and they are 
rarely disappointed. Making use of the 
ballroom of the Brown Hotel, the fashion 
show-luncheons constantly attract large 
crowds. While the shows are very popu- 
lar, they present definite problems for 
Mr. Bettis and his display department. 

Shown on these pages are illustrations 
of steps in the operation of erecting a 
fashion show setting this particular 
one with a Coronation theme by the 
display department at Stewart's. The 
finished product is pictured at extreme 
right. 


Of primary importance in staging 


10 


fashion shows such as this is the cost 
involved both in time and money. 
Not only the cost of materials and per- 
sonnel needed in the actual show, but the 
cost of renting the ballroom and of hours 
of carpentry and painting involved could 


make a show of this type prohibitive. 


“Module Type” steel Deca Poles offer 
genuine savings when used in promotions 
of this type. Since the ballroom rental is 
on a time basis, the settings for fashion 
shows must be erected quickly and easily. 
“Module Type” Deca Peles enable you to 
erect the complete setting in a minimum 
of time and with little, if any, additional 
material and carpentry expense. 

For instance, in the setting illustrated, 
each of the two rows of curtains are 
tacked to 2 x 4 superstructures, which in 
turn are supported entirely by Deca Poles. 
Once the curtains are tacked to the super- 
structures they are raised on the poles by 


a series of pulleys. In such an operation, 
the 2 x 4 superstructure can be made in 
the display workshop by displaymen be- 
forehand —— thus avoiding costly car- 
pentry work that would probably have to 
be done at the hotel. 


Once all the elements are assembled for 
the setting, the only work involved at the 
hotel is to mount the poles in place, tack 
the curtains to the superstructures, raise 
them to the required height and place 
the other props in place. 


By using Deca Poles, Mr. Bettis saves 
m many ways: 
He saves on the cost of the ballroom 


rental. By wsing Deca Poles, he is able to 
erect his settings in a minimum of time. 


By using Deca Poles, he avoids costly 
carpenter and painter bills that he would 
otherwise have to pay for an upright 
support that could be used only once — 


GARRISON- 


2018 WASHINGTON AVENUE 


DISPLAY WORLD 














Fashion Shows at Stewart's, Louisville 


that would, in many cases, mark or scratch 
the floors and ceiling of the ballroom. 
Steel Deca Poles are practically indes- 
tructible and can be used over and over 
again. Furthermore, they leave no un- 
sightly marks on floors or ceiling. 


In addition, Mr. Bettis saves because 
Deca Poles themselves are economical. 
The poles used in one show of this type 
— the Coronation setting, for instance 
paid for themselves in terms of material 
and labor costs saved the first time they 
were used. No other display prop offers 
such economy, variety of applications or 


durability as “Module Type” Deca Poles. 


Deca Poles offer other advantages too. 
Even with high ceilings such as are shown 
in illustrations above and are usually 
found in hotel Deca Poles 
offer strong, support. In_ the 


WAGN 
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ballrooms. 
sturdy 
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Coronation setting, they supported a 35 
ft. long front curtain in addition to hold- 
ing 20 PAR-38 lamps. Furthermore. Mr. 
Bettis uses Deca Poles to hold many of 
his fashion show backgrounds which are 

ft. high by 45 ft. long. Because of 
their modular construction, Deca Poles 
accommodate any ceiling height from 31 
in. to 25 ft. and support up to 400 Ibs. 


In summing up his experience with 
Deca Poles as used in more than a dozen 
of his fashion shows, Mr. Bettis says. 
“They have been our key in building our 
fashion shows. with the least amount of 
time involved, with a minimum of truck- 
ing, as well as being less expensive.” 


Steel Deca Poles offer you many of 
these same money-saving advantages when 
used in store window and interior dis- 
plays. Plan now to give Deca Poles a 
trial in your display department. 


ER CO. 


». LOUIS » MISSOURI 


Order a Deca Pole "Store Test’ Set 


to measure the value to you 
Type” steel Deca Pole is to 
it in your own display depart- 
To help you do this, we have prepared. 
as a package unit, two standard “Module 
Type” Deca Poles with an assortment of 
accessory fittings sufficiently complete to 
enable you to fully explore the possibilities 
of these dramatic display props at a relatively 
small cost. The complete set consists of: 
2.-MS-36--Standard “Module Type” 

Deca Poles to accommodate ceiling 

heights from 31 in. to 12 ft. 6 in. 


The best way 
of the “Module 
“store test” 
ment. 


Price. ea. $16.50 
2--MS-34-S—-Card or Frame Holders. 

Price, ea. $ 1.50 
2. MS-35--Face Plates without Flange. 

Price, ea. $ .75 
2.-MS-39--Face Plates with Flange. 

Price, ea. $ 1.00 
2--MS-33--Drapery Clips. Price, per 

doz. $ 2.50 
2—MS-38—-Pole Clamps. Price, ea. $ 1.00 
2.-MS-32—-Batten Brackets. Price, ea. $ .75 
2—MS-3] Picture Hooks. Price, per 


doz. $ 2.00 
Total 16 pieces, all in ice blue baked enamel 
finish. Price, for the complete set 


$42.50 
F.O.B. St. Louis 


To accommodate ceiling heights over 12 ft. 
6 in., extra 30 in. modules are available at 


$2.75 each. 
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PLAN NOW TO ENTER THE 


1954 


DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 


DISPLAY WORLD'S big contest for 1954 
gets under way January 15. Decide now 
to take part. There are 98 merchandise 
and service classifications, and every dis- 
playman is eligible for the plaques and 
medal awards. This Fifth International 
Display Contest — with 306 awards — will 
continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
dence of their ability. It is our belief that 
this recognition of meritorious work will bene- 
fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 


There are no restrictions. 


CLASSIFICATI 


. Women's and Misses’ eve- 36. Notions 
ning wear. . Linens, bedding. 
. Women's dresses. . Furniture. 
Women's sportswear. House furnishings. 
. Women's coats, suits. Paints, Walipaper. 
Furs China, glassware. 
. Bridal display . Silverware 
Lingerie. . Toys. 
Millinery. . Luggage. 
Women's footwear. Sporting Goods. 
Women's hosiery . Musical instruments. 
Handbags, umbrellas 
Women's gloves, accessories. . Gift novelties. 
Jewelry . Books. 
Handkerchiefs, blouses Stationery 
Corsets, surgical garments. . Greeting cards. 
Women's bathing suits Drugs. 
Cosmetics, perfumes, etc . Tobacco, smoking 
Children's apparel. equipment. 
Children's footwear. . Groceries. 
Children's hosiery. Candy. 
Infant's wear. 
Men's clothing Refrigerators 
Men's shirts. Ranges. 
Men's neckwear Laundry equipment 
Men's hats. Lamps. 
Men's shoes. 
Men's socks 
Men's underwear. 


-A. Major appliances 
. Vacuum cleaners 

. Men's swim suits. . Kitchen equipment. 
Men's sportswear. . Garden tools and 
Men's toiletries equipment. 

Men's robes . Hardware 

Men's evening wear. 


Yard goods. and equipment. 





AW A NO 
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Radios, television sets. 


. Liquor, other bottied goods. 


Electric and gas appliances 


. Automobile showrooms. 
Men's gloves 67. Automobile accessories 


. Florist display. 

. Photographic equipment. 
. Optical goods. 

. Exhibit booth. 

. Exhibit display. 


Institutional display. 


. Civic display. 
. Christmas interior. 
. Christmas facade and 


marquee. 


. Christmas window display. 

. Floats. 

. Showcards, pen-lettered. 

. Showcards, machine-lettered. 
. Showcards, hand-lettered. 

. Banks and other service 


institution display. 


. Travel display. 


Animated display, interior. 


. Animated display, window. 
. Anniversary display. 

. Valentine Day display. 

. Easter display. 

. Mother's Day display. 

. Cotton Week display. 

. Father's Day display. 

. Independence Day display. 
. Thanksgiving Day display 
. Style show setting. 

. Interior ‘‘shops'’, such as 


"Town & Country”, ‘'Bud- 
get’’, etc. 


. National advertiser's display 
. National advertiser's display 


unit. 


. Miscellaneous. 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnart!, on10 
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Top awards will be beautiful gold, silver and 
bronze plaques, and there will be gold, silver 
and bronze medals presented in each of 98 
classifications covering every type of mer- 
chandise. In addition, a gold medal will be 
awarded each month for the best display 
entered in the contest during that month. 
Thus there will be a total of 306 awards. 


Every displayman, no matter where, is invited 
to participate in this contest. There are no 
strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. 
Read the rules carefully and get your entries 
started today . . . and keep them coming. 
The more entries submitted, the better your 


chances for international recognition. 


. Any displayman in the world may enter this contest 
it is mot necessary to be a subscriber to DISPLAY 
WORLD. 

- All entries must be of displays installed during the 
year 1954. 

. Entry is by means of one or more unmounted black- 
and-white glossy photographs, preferably 8 x 180 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

- Each photograph must be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74’’. 

. All entries become the property of DISPLAY WORLD. 

. All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati 1. 

. Entries may be submitted at any time. All entries 
received during a given month will be judged for 
the monthly gold medal award for the ‘Display of 
the Month”. The contest ends December 1, 1954. 

. The entry judged best in its classification will re- 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great- 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 

. Each photograph entered will be eligible for only 
one classification. 

. Judging for the annual awards will be done by an 
outstanding board of well-known display authori- 
ties. Their decisions will be final. 

. Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 

12. In case of a tie, duplicate awards will be made. 


DISPLAY WORLD 

















se america's foremost mamufacturoro of plastic dioplay Equipment 


RED WING 


DECEMBER, 


1933 


PRODUCTS 


To you and yours—-from all of us—Our Sincere Best 
Wishes for a Joyous Holiday Season, and our heartfelt 
Thanks for the part you have played, in our progress 


this year. 


Our Brand New Catalog for ’54, showing our Custom- 
Designed Line for the New Year will be ready for 
national distribution soon — it’s worth seeing — it’s 
chock-full of ways and means to Boost Business at 
pinch-penny cost. If you'd like a “Preview” copy now, 


please write no obligation, of course 


NEW HYDE PARK, N. Y., 
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GREATEST BOOK ON DISPLAY 


Ever Published, Say Country's Leading Display Authorities 
NOW IN ITS SECOND EDITION 


Endorsed by the country’s 


foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
... it’s a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work —in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 


|] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 


[_] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada, $1.00 additional.) 
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For Superior Performance... For Lasting Satisfaction 


Specify A . 
inylite 
PLASTIC RIGID SHEETS 





The Vinylite Plastic Rigid Sheet is a non-shrinking, dimensionally stable sheet especially suited for many purposes. It can 
be easily formed, drawn, machined and worked on without any special equipment. It can be printed, stamped, engraved, 
silk-screened. The stable qualities of this sheet permits perfect register when multi-colors are necessary. It will resist most 
chemical and physical changes that occur in normal product use. Some of the many applications it can be used for are: 


Three-Dimensional Signs 


Advertising Displays Maps 

Advertising Specialties Name Plates Trays (Jeweiry Cases) 
Dials— Window Faces Signs Electro Molds 
Instruments Templates Color Separation Plates 


Samples of Colors and Gauges Will Be Sent On Request. All Sizes and Colors Listed Below Carried In Stock, 


Schedule of prices listed below entitles you to assorted colors without extra charges. 


NY; hits Plastic Rigid Sheets . . . For Immediate Delivery 


ALL SHEETS PRESS POLISHED BOTH SIDES 












































STOCK ; RED WHITE BLACK ORANGE YELLOW CLEAR 
COLORS BLUE GREEN IVORY BROWN MAROON 
SHEET SHEET | SQUARE | to 24 25 to 49 50 to 199 200 to 999 

THICKNESS SIZES | INCHES SHEETS SHEETS SHEETS SHEETS 

010 20 x 50" 1,000 $1.20 $1.05 $ .97 $ .93 

015 20 x 50" | ,000 e 1.64 1.43 1.32 1.27 

.020 20 x 50" 1,000 1.94 1.69 1.55 1.50 

025 20 x 50” 1,000 2.34 2.04 7 1.81 

.030 20 x 50” 1,000 2.72 2.38 : on 2.10 a. 





























RE-CUTTING TO SMALLER SIZE—ADDITIONAL—ASK FOR QUOTATION 
TERMS: NET — F.O.B. OUR PLANT 





Plastic Binding Corporation 





Dept. D.W. = ee Dept. D.W. 
732 SHERMAN ST. Originators of Plastic Binding in America 15 WEST 24th ST. 
CHICAGO 5, ILL. NEW YORK 10,N.Y. 
DECEMBER, 1953 15 
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A great many of the tall tales that come out of Texas are apocry- 
phal, but here is one that involves display and actually happened: 


Neiman=-Marcus, located in Dallas and regarded as one of the 
world's great stores, was approached by a wealthy Texan who wanted to 
give his wife a Christmas gift and do it in an unusual way. Specifi- 
cally, he wanted to buy the merchandise at Neiman-Marcus and have it 
displayed in his home just as it would be in the store itself. 


Neiman-Marcus officials took the request more or less as a matter 
of course and Guyand Thelma Malloy, display director and assistant, 
respectively, took over. Not one but two "windows" were involved. 

They were cabinet built and covered with clear plastic to simulate 
glass. Both were placed in the game room of the purchaser's home, 

with two mannequins in each window. One display was done for evening 
wear--an evening gown, a white ermine wrap, evening bag, gloves, slip- 
pers, and perfume. The other was for a hostess robe, lingerie, mules, a 
Silver service, Carlin satin comforts, and chaise-throws. 


"It was an interesting project, even during the hectic holiday 
rush," say the Malloys, “and this is at least one display that will not 


have to be changed every week!".... 


For the past several weeks I have been corresponding with more 
than 50 air lines, steamship companies, railroads, and foreign tourist 
agencies, trying to compile a list of sources from which displaymen can 
obtain free travel posters, travel literature, and similar material. 
such items make colorful display props for vacation wear, travel, 
luggage, and many othertypes of merchandise--and they cost the display- 
man only a stamp. You will find a comprehensive list of such travel 
poster sources in the January issue; it will be a good one to clip and 
file for ready reference. Ihave seen some of the material these various 
agencies can furnish gratis and much of it is beautiful. In particular 
if you can get the German Tourist Information Office, 1l West 42nd 
street, New York City, to include their 52-page brochure on "Art in 
Germany" you will have something you will want to keep in your own 
library. It is lavishly illustrated with reproductions in full color 
and you will get a lot of personal pleasure out of it after it has been 
used ina display or two.... 


This forthcoming January issue is one on which work started back 
in November, incidentally, and is the most difficult one of the year to 
prepare. In it, in addition to the regular contents, we try to bring 
you with pictures and descriptive matter examples of what nearly 100 
of the leading display sources will be offering in new equipment and 
materials during the first part of the new year. Many of our readers 
find this issue a handy one to save and use as a buying guide for the 
months ahead.... 


In looking at several thousand displays each year, both actual 
windows or interiors and those seen in photograph form, it seems to me 
that there is one characteristic that is almost always found in good 
displays and so often is lacking in poor ones. (Continued on page 60) 
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Modern Sylvania Fluorescent Fixtures 
and Reflector Lamps help increase 
sales for West Coast jeweler 


The owner of this handsome jewelry store 
proved that better lighting and better busi- 
ness go hand in hand. 


In fact, the blending of the Sylvania in- 
candescent and fluorescent lighting was so 
successful from a sales-building standpoint 
in his first store that Mr. Bowers decided to 
repeat the lighting design in his second 
store, as shown here. 





Gives extra sales appeal 


These Sylvania Reflector Lamps and fluo- 
rescent fixtures provide a general illumina- 
tion of 75 footcandles, with 140 footcandles 
on the top of the showcases. Notice how the 
clear, inviting light lends extra appeal to 
shining merchandise. 

Find out how your Sylvania Lighting 
Contractor can brighten your business. He'll 
be glad to design the ideal lighting arrange- 
ment... tailor-made to your particular re- 
quirements. Meantime, mail the coupon for 
information concerning the full line of 
Sylvania Trimline Fluorescent Fixtures and 
Sylvania Reflector Lamps. 
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1933 


Better Business ¢ 
wi 
Betton Lighting 


SYLVANIA 


LIGHTING - RADIO - ELECTRONICS - TELEVISION 


In Canada: Sylvania Electric (Canada) Ltd. 
University Tower Building, St. Catherine Street, Montreal, P. Q. 



















Interior of Bowers Je 
Lighting desi 


welry Store, Escondido, California. 
gned by San Diego Gas and Electric Co. 


Lamps and Fluorescent Fixtures by Sylvania. 
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Spotlight 





Concentrator 





Floodlight 
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Tubular 
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Sylvania Electric Products Inc. 
Dept. 31-2912. 1740 Broadway 
Y. 
New York 19, N. . 
‘he Greatest 
Please send me “Lamps That Light The Greates 


Show on Earth” booklet, 1401. 
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inviting. The resort spirit of elegance and 
gaiety were emphasized by the use of Shake- 
° \ spearean and harlequin characters in the 
B N St windows. The colors — sandy gray, sunny 
U r ine S CW Ore yellow, aquamarine, sky blue, shell pink, 
and tropical green — appear in wall and 
ceiling murals, hangings and upholstery, 
; decorative strips along the sides of the 
tres S CS S a escalator, and are ingenious props for dis- 
playing merchandise. 

Display can not be pigeonholed at Bur- 
dine’s-Miami Beach. The designers planned 
By MARY HELM CLARKE interior and exterior for the suggestive 
selling of all merchandise. Open displays 
and counter arrangements dot the center 
promenade which reaches from the Meridian 
avenue entrance to the parking area en- 
trance — a distance of 225 feet. In this 
modern, spacious avenue of shops all mer- 

chandise is made a part of display. 

This point is important, and Miss Hesta 
Willerford, sales manager of women’s wear, 
and her assistant, Miss Margaret Hauger, 
point with justifiable enthusiasm to their 
counter displays, many of which were ar- 
ranged by members of the sales force. lLav- 
ish use was made of lace, since the resort 
trend toward lace handkerchiefs, stoles, and 
frocks is accented in merchandising. For- 
mal and informal arrangements of lace over 
colored scarfs make gorgeous settings for 
jewelry, belts, collars, etc. The first counter 
is a riot of rhinestones, gold, and silver. 
Combinations of velvet, fur and leather 
made up as jewelry, neckwear and bags 
make other counters conversation corners. 
Occupying the center position on the prom- 
enade is the little French shop or boutique 
showing high-fashion party accessories. 
Such coordinated presentation of merchan- 
dise is the secret of suggestive selling. One 
can't resist the collar to go with matching 
beads and earrings or pass up the flower 
and bag which make a startling color ac- 
cent for a white ensemble. 

(‘ontinuing along the promenade there 
are displays of hosiery and shopping bags, 


URDINE’S, Miami, opened the first designed a store that features a_ broad 


floor of the company’s new store at promenade and an avenue of shops — all 
Miami Beach on November 16 and in under one roof. 
doing so showed how the whole store will W. H. Raulerson, director of display, 
become a part of display. Keeping in mind and Kermit Downing, supervisor of display 
that Burdine’s, Miami Beach, attracts a at the Beach store, took their cue from 
chentele composed largely of winter visi the theme adopted by Raymond Loewy & 
tors looking for resort attire suttable tor \ssociates, industrial engineers — Florida's 


florida in winter and the rest of the world — sun, sea, sand, and sky — and came up with 
the next summer, architects and decorators displays that are dramatic, colorful, warmly 


also arranged with coordinated accessories. 


—At the upper left, one of the opening dis- 
plays ... Upper right, a typical interior spot 
display . . . At left, a view of part of the 
main floor on opening day, November 16— 
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—At the right, one of the displays used in 

the sportswear department . . . Center, the 

only "shop" to be entered by a door is the 

Gold Coast Room; the entrance is flanked by 

small potted orange trees . . . Below, resort 

millinery is shown on a battery of white hat 
trees— 


The showing of fruit and confections offers 
a chance for leisurely selections, with five 
tables and chairs for writing orders and 
cards. The men’s wear department occupies 
the east end of the store. 

On both sides of the promenade, depart- 
ments become an avenue of shops.  Dz1- 
viders are potted artificial trees, decorative 
columns, and shadow-box walls. Keach 
shop is as distinctive as its merchandise. 
There is no studied uniformity in props or 
display devices. The shoe department uses 
perforated hardboard with adjustable plastic 
shelves; toiletries, decorative in themselves, 
adorn clear plastic racks; millinery is 
perched on a branched tree — all white 
or on wire hat stands reminiscent of black 
bird cages. Sportswear, also colortul 
enough in itself, may be displayed on a 
mannequin on a dais curtained with strings 
of bamboo beads: resort frocks are shown 
in open racks along wall areas. Floor 
space is left in all shops for chairs, table, 
and smoking stands. 

The Gold Coast Room, where designers’ 
originals and high-fashion accessories are 
shown, is the only “shop” entered through 
a door. This is a white door frame with 
gold trim, flanked by artificial trees with 
large golden oranges. Walls are shell pink 
with golden shells on a white background 
to give variety. (One of the two originals 
on display at opening time came _ from 
Hawaii. It was a pure silk gluoss-white, 
with peacock feather fans hand _ printed 
on the fabric in subdued shades of tur- 
quoise and flamingo.) Over-sized fitting 
rooms have large triple mirrors, which when 
closed become decorative double doors 

Masculinity is reflected in the dignity 
and restraint of display in the men’s wear 
department, but the front counter which 
taces the parking lot entrance makes the 
most of uninhibited colors and designs 1n 
sport shirts and swim trunks 








ii 


did. 
a pulllll, MM, 


*aaes- 


ieny oe > 


aoe 
a oe eee 


~~ 


be Oe Oe Ree 6 


; 


hAeeeeser** 


AY 


sefore we leave the picture of all-out 
display on the inside of Burdine’s-Miami 
Beach we should mention several specific 
treatments. In one the mannequin is posed 
against a screen background of  pecky 
cypress and a large painting. A _ still-life 
of tropical fruit, for instance, is the back 
ground for a trock and accessories teatur- 
ing the same colors; the effect is charming 
(;iant seashells in bas-reliet appear on long 
wall panels of gray. The ceiling mural 
picks up the marine emphasis against sky 
blue and shell pink. Elegance 1s empha 
sized by chandeliers which are ciusters of 
stars, but indirect lighting pervades the re 
motest corner. The chosen colors are re- 
peated in furnishings with two color ac 
cents to give drama to the sotter shades. 
Black appears in the iron tramework of 
chairs and tables and occasionally in ebony 
props. Christmas red pops up in bouton 
nieres and holly wreaths used to give the 
holiday mood. 


[Please turn to page 50] 
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Hudson s 


HE charm, the beauty, and the finest 

designing talent and hand-craftsman- 

ship of Europe unfolded before De. 
troiters for two weeks recently when the 
J. L. Hudson Company held its big, gala 
“Fair Internationale.” 

In one of the most exciting exhibits 
of imported merchandise ever presented in 
the Michigan city, Hudson's showed the 
results of more than 100.000 miles of inter- 
national travel by store buyers and mer- 
chandising executives during the past year. 
Displays in a series of outstanding Wood- 
ward avenue windows, the entire first floor, 
and a dozen special shops throughout the 
store were keyed to the atmosphere of the 
imported merchandise. 

\ pair of sleek three-dimensional birds, 
winging their way with gift packages, were 
the symbol of the Fair, and they sprang 
up on all sides throughout the store when 
the event opened. Windows and many de 
partments were gay with theme panels show 
ing architectural symbols of European 
countries, imposed on abstract shapes in 
colors taken from the flags of various Old 
World countries. 

From Belgium, Switzerland, and [England 
came exquisitely made infants’ wear shown 
on the fourth floor. Baskets and = small 
housewares on the tenth floor were from 
Italy, France, and Germany. From Den- 
mark, the Netherlands, and England, es 
pecially, came fine foods which were shown 
in the first floor’s Pantry Shop. 

There were marvelous china and glass- 
ware from England, Italy, and other Eu- 
ropean china and glass centers on the tenth 
floor, while in Hudson's mezzanine Gift 
Shop was one of the most interesting col 
lections of small gift items ever shown 
locally; there were ceramic pieces, small 
sculptures, metal work, and _ fine wood 
items, to list only a tew. 

Kven the thirteenth floor Music Shop 
took part in the “Fair Internationale,’ with 
a special offering of recordings from over- 
seas. Both modern and traditionally styled 
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Big Fair 


linens were in the third floor linen depart 
ment; these came primarily from England, 

Jelgium, and France. 

An exciting display of toys of dozens 
of kinds fascinated boys and girls of all 
ages on the twelfth floor. Italy and Ger 
many provided the chief imports here, 
especially with large stuffed animals and a 
variety of unusual wooden toys. 

In women’s wear there were — skirts, 
blouses, sweaters, scarfs, and stoles of un- 
usual patterns and designs, as well as 
European jewelry, leather, and pertumes 
from leading manufacturers. These were 
especially featured in the store’s Town and 
Country Shop and the accessories bar of the 
Woodward Shops. 

Men tound wearing apparel, too, in 
sweaters and jackets from England on the 
second floor. Among the items for men 
‘were carved pipes from Germany and Italy, 
as well as imported socks and ties 

The eleventh floor picture galleries pro 
vided a background tor paintings and fine 
lamps trom overseas 

Special selections trom the entire col 
lection of import items were gathered to 
gether in the “Boutique Internationale” on 
the first floor This exhibit was. distin 
guished by a 45-toot panel overhead, carry 
ing the theme colors of the fair 

In the handsomely executed Woodward 
windows, extending the full length ot the 
block, were highlighted some of the special 
items most indicative of European work 
manship and style 

Under the supervision oft Robert Kenney, 
display director, a museum treatment was 
given these particularly fine imports, with 
atmosphere provided by photographic en) 
largements of art and architectural works 
from Europe. One window, for instance, 
used a photographic copy of a Rubens 
painting to set the theme, while in others 
were the Winged Victory, line drawings 
and sketches by Michelangelo and leonardo 
da Vinci, the leaning tower of Pisa, and 
an aerial view of the Swiss Alps. 
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Nights Before Christmas In 


The white silk curtain used for a backdrop 


LAMOUR exhibited in a 

suasive manner throughout the month 

of November in Manhattan displays, 
following three diverse patterns. 

Opening the month the displays sparkled 
with elegance in formal evening wear and 
party clothes for the opening of the musical 
social season, but by mid-month the 
scene shifted somewhat to the first Christ- 
mas displays which actually coincided with 
of tropical resort wear 
traveler. Along with 
symbol of winter was 


was per- 


and 


the showing, too, 


for the mid-winter 


these displays the 


evidenced in the all-important winter coat, 


cloth or tur. 
In very “dreamy” sets that struck a noc- 
turnal keynote, Display Director Louis Vil- 


22 


Altman windows 
the new lights and 
nylon lingerie” of 
fabrics patterned in 


lela presented in_ the 
“Gifts of Luxury 
colors of irridescent 
exotic and colorful 
Oriental style. 

A greenish-white corded hammock was 
suspended between two slim trees, painted 
white and lightly flocked — the hammock 
ornamented at either end with dowels 
topped with bright green Christmas balls. 


—Upper left, by Louis Villela, Altman's . . . 
Upper right, by Gene Moore, Bonwit Teller 
Lower left, by Henry Callahan, Lord & 
Taylor . . . Lower right, by Sidney Ring, Saks- 
Fifth Avenue ... (All photographs by cour- 
tesy of Virginia Roehl Studio, New York City) — 


was paimted with a misty, wintry scene 
suggested in mawuves and blues and exe- 
cuted with a tempered poetic Oriental fla- 
vour. The floor was strewn with crystal 
stones. The figure in the hammock and to 
the rear were palest blue, while the kneel- 
ing mannequin to the fore was in pale 
mauve. Slips and half-slips displayed on 
the branches and floor were in pale blue 
and in mauve. 

A column of white wooden frames held 
sprightly wire figures which added a note 
of knowing understatement to the “Bonwit’s 
elegant neutrals for North and South done 
by our own B. H. Wragge.” These engag- 
ing figures used by Display Director Gene 
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New York Displays 


Moore suggested in a whimsical way the 
versatility of the clothes; a kite flyer (pour 
le sport), a lady making a purchase from 
a street cart (pour le shopping), and a 
wiry hint of a Venetian canal, palazzo, and 
gondola (pour le sight-seeing). Each of 
the eight windows similarly used three 
frames of these compositions—each dif- 
ferent though all in the mood of droll 
animation and all executed by Mollie 
Tureske. 

A brown and white checked blouse was 
worn with a woven wool beige skirt, enor- 
mous saddle leather bag, and natural suede 
gloves. The dress worn by the second 
mannequin was in the same tweed as the 
skirt, tied with a beige silk scarf and worn 


DECEMBER, 1953 





with a small beige hat, long natural suede 
gloves, a brown umbrella, and dull red 
calf pumps. Brown veined flooring simu- 
lated marble and provided the proper basis 
for these versatile ensembles. 

A tropical version of a Christmas tree 
appeared in the Lord & Taylor windows 
when the composition was executed of 
grapefruit and lemons with a pineapple for 
the Christmas star, while colored stream- 
ers served as ornaments. Display Director 
Henry Callahan used an upturned bushel 
basket painted green as base for the tree. 
The theme was set forth in the copy which 
read: “And the sun shown every day 
lighting up the tropic colors, the surprise 
features of our first resort collection.” 


—Top, by Edward von Castleberg, Blooming- 
dale's . . . Lower left, by Tom Lee, Bergdorf 
Goodman .. . Lower right, by Gene Moore— 


The bright plumage worn by the lucky 
ladies in the tropic dell was repeated in 
the multi-colored crepe paper streamers 
which rippled overhead in a mechanically 


induced breeze The backwall was black 
with a dark green trellis archway betore 
it. The tront ledge showed ornamented 


cashmeres, fur and jewelled collars and 
pertumes. 

\n unusual and highly interesting unit 
was used by Display Director Sidney Ring 
in the Saks-Fifth Avenue windows when 
“S. F. A.’s Tapestry Colors” were shown 
This coat in brushed golden fleece was set 
within panels made of plywood and flocked 
i material dyed in the exact shade of 
gold as the coat. 

To heighten interest, hands and arms 
projected from each panel these cut 
outs handled in the same manner as the 
panels and each holding black bags, or an 
umbrella, gold flowers, or gold scart In 
this series otf monochromatic windows 
(fourth illustration) black accessory § ae 
cents were worn by each ot the manne 
quins 

The traditional gift of boudoir fashions 
was handsomely presented by Display D1- 
kdward von Castleberg in the 
Bloomingdale windows under the heading 


rector 


ot “Azure tor a heavenly Christmas.” 

The color, well described as “heavenly,” 
was teatured in a formal—and classic- 
domestic scene. The gray marble tile floor 
and side columns in azure and gray mar- 
belized papers added to the classic grace. 

Like Penelope, one mannequin was seated 
on a black wrought iron bench before her 
loom and held a strand of yarn with which 
she was weaving a scene in green and azure 
on a white linen weave panel. The panel 
also showed a band of azure at top and 
bottom, and a narrow band of gold. The 
frame of the loom was gilded wood and the 
sides were hung with garlands of silver 
and gold ornaments. <A _ gilded rack held 
hanks of yarn in azure and white — also 
suspended Christmas tree ornaments in 


By VIRGINIA ROEHL 


Virginia Roehl Studio, New York City 


gold. White watered silk taffeta pillows 
in the foreground made displayers for a 
pearl tiara, rhinestone and gold earrings, 
an azure necklace, a tinsel ornament, and 
azure foil wrapped gifts. The backwall 
was painted in azure. 

When “Pale Princess Wools — our own 
brand of strawberry pink mousse : 
were featured at Bergdorf Goodman's the 
Sunday newspaper advertisement also in- 
cluded the line: “now decorating our win- 
dows with other styles in the same pretty 
pastels frosty aquamarine, pale yellow, 
a light purply blue, hushed beige.” Small 
black cards noted the price of each costume 
in the six windows. 

[Please turn to page 46] 
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INDOWS 
by with interesting props, yet high 


that attract the passer 






lighting the merchandise and with 





the customer knowing she can obtain what 





is on display is the aim of the well 





organized display department at The Boston 





Store. Milwaukee 





\ successtul display means cooperation 





within the display department itself and 





cooperation with the other departments in 





the store along with a system and a plan 





ning routine The department 1s broken 





down into both window and interior sec 





tions, heading up to Display Director 
(,eorge D. Lull 






For forthcoming events the promotional 





committee = at The Boston Store and the 






fashion committee pet together lor a meet 





ing Serving on both of these committees 






is Lull, whose duties also include directing 





display tor the companys other stores in 
West Allis, Oshkosh, and Manitowoc. The 


promotional committee works trom three to 






six months ahead tor store-wide promo 






tions 


Responsibility sheets are made out list 





Display At Milwaukee's Boston Store 


By BETTY LAVERNE 









ing everyones part in the promotion and in both interior and window divisions and never forget that the main aim is to sell 










so the display department then knows ex in the shop [yisplay duties are allocated merchandise. A good window has one basic 
actly the part it has to play. The fashion among the department personnel by issuing prop to attract the customer's attention and 
committee breaks down the ready-to-wear weekly schedules assigning specific tasks pull together the design of the window or 
schedule. The committee decides on tabric, to each. Interior display personnel are a series of windows.” 

color, style, and department participation assigned to specific areas within the store. After a decision as to a specific mer- 
Windows must be planned definitely not lor mass promotions, however, everyone chandise presentation has been made, the 






later than three weeks in advance. Much is used as needed. The window display merchandise to be displayed is selected; a 









of this planning 1s predetermined by the division members work as a body because’ check is made on quantity and delivery 
merchandise already bought, and by working they change the windows in groups. of merchandise to back up the displays. 
close to the buyers prior to their trips and In discussing their method in setting up Most of the time the merchandise has a 
after their return a good display Lull poimted ont, “We're complete assortment and size range so all 

Fourteen employes make up the display very interested in having well designed, customers can be satisfied. After this has 






department, this figure including personnel good looking windows, of course, but we been done the windows and interior dis- 
plays are discussed with Mr. Leonard 
()verby, assistant display director, and Miss 
Margaret Read, who has charge of interior 
displays. Rough sketches are then made, 
revised, and finally approved and presented 
to the shop with all specific details well 























marked actual size, all colors by samples, 
and installation deadline. Displays have 
to be sent by truck from the display shop, 
which is three blocks from the store, and 
with the trucks running on schedules they 
must make sure the displays get to the 
store on time tor installation 

Previous displays are taken out betore 
the store opens and all props and merchan- 
dise moved into the windows before open- 
ing time. Windows are set up and mer- 
chandise is arranged, with the mannequins 
being the last to be touched; these are 
dressed and accessorized by the display 
fashion coordinator after the rest of the 
window 1s ready Lull himself, or some 


—Top, an interesting Boston Store window for 

a color promotion of closet accessories. .. . 

Left, ‘Planning for Fall" was the theme for 

this display with its building construction 
theme— 
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for the store's “Home Maker's Carnival” .. . 
Center, a setting for luxury tweeds .. . 
Below, "Open Season on Tweeds"— 


member of his staff, is outside when the 
curtain is withdrawn and makes an eagle- 
eye inspection for things like dropped 
dress hangers, shoes on the wrong feet, 
sheer dresses without slips, and misplaced 
lighting. 

Props have to be very well made or 
they'll spoil the look of the window, Lull 
believes. Some of the props used in the 
windows at The Boston Store are genuine 
antiques. The extra-good props are kept 
in Lull’s office: others fill the second floor 
of the nearby warehouse. 

The interior display group works on the 
same basis, and when a large promotion 
is planned the interior and window dis- 
plays are coordinated as to merchandise, 
treatments, and props. At The Boston Store 








the theme idea is all-important, with the 
actual merchandise dominating the dis- 
play. They place special emphasis on light- 
ing the merchandise and allowing the props 
to fade into the background. Color light- 
ing is frequently used on the background, 
but not on the spotlighted merchandise. 
“We sell merchandise, not props,” says 
Lull. 

The sign shop, in which three men work, 
is under the display department. [ach de- 
partment uses a requisition form, and the 
information is written by the department 
manager. It is then edited through the 
advertising copy writers, and is sent to the 
sign shop. All window signs and interior 


signs are printed by machine. Most mer- 
chandise is priced and marked by _ the 
location in the store. Window signs are 


thoroughly descriptive. 

The offices of the display department 
are located at the south end of the store 
in a section between the second and third 


floors. On hand at the tront desk is a 
girl to answer all phone calls and direct 
them to the proper person. Every time 
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—At the right is one of the interior displays 





Lull, Overby, or any other member’ of the 
display staff leaves the office they leave 
specific information with the girl: as to 
where, they are going, and about when 
they are expected back There is some 
storage space im the display department's 
office section, but most of the storage is 
at the shop three blocks trom the store, 
as mentioned before. 

The actual working area in the shop is 
24 by 30 feet. The rest of the floor space 
is used for storage, including the Christ 
mas displays. Mechanical equipment con 
sists of a power saw, spray gun and booth, 
and power sander The display depart 
ment’s shop occupies three-fourths of the 
warehouse floor. 

The department works on a= six-month 
budget. Props, mannequins, and _ fixture 
expenditures are in one lump sum, but are 
interchangeable 

In hiring new personnel, previous dis 
play experience is desired If it is not 
available, however, an art background and 


[/’lease turn to page 65] 
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Los Angeles Turns Into A 


HRISTMAS 1s the most enchanting, 

resplendent time of the year = on 

Broadway and Wilshire’ boulevard 
in this City of the Angels. Store windows 
become even more a beckoning fairyland, 
thanks to the talent and genius of local 
displaymen and at every turn there's some- 
thing evocative of the sugar plum magic 
of childhood peopled with Donner and 
Blitzen 


It's all a rather miraculous performance, 
from the candle-lighting ritual in the quiet 
hush of the early morn as the old-fashioned 
tapers flicker down the block-long darkened 
aisles of the high-ceilinged street floor ot 
Robinson's to the plaintive and devout voices 
of the choir boys in a carol in the wintry 
dusk from the balcony at Barker Brothers 
Kverywhere is the spirit of Christmas 
the indescribable wonderland of color and 


glitter along Santa Claus Lane on two 
miles oft Hollywood boulevard, to a mile 
of singing Christmas trees along Miracle 
Mile on Wilshire, on out through the dig- 
nified street lamp wreaths in Beverly Hills 
to the boulevard’s end at the blue Pacific 
in Santa Monica where all displaymen 
jomed in a community-wide effort to re- 
store with simple dignity the deeper re- 
ligious significance of Christmas. 

The singing Christmas trees on Miracle 
Mile, in contrast to the artificial trees of 
Santa Claus Lane, are made of boughs 
taken from trees in the mountains at an 


—Upper left, by Henry Jampol, Haggarty’s, 


Beverly Hills Center, by William C. 

Lambert, Barker Brothers . . . Upper right, by 

John Cooke, Coulter Dry Goods Company 
. . Below, by William C. Lambert— 





elevation of nearly 8,000 feet after the first 
frost but before the first snowfall of the 
season. (After that the snow is _ liable 
to get too deep for anyone to get out with 
them.) At first they were sprayed white 
but with the development of smog it was 
necessary to go back to green. The sym- 
metrically cut branches are fitted into 30- 
foot poles and set on 5-foot decorated 
bases. In 1950 these trees became “Singing 
Christmas Trees” by having the Muzak 
music-cast system piped into them. More 
than 50,000 ornaments are used for their 
adornment. 

In Beverly Hills, Henry Jampol, display 
director of Haggarty’s, used a valance oft 
blue cellophane around six small windows 
for “Iced Blue” formals (first photograph). 
Deeper blue icing effect was created by 
doubling the layers of cellophane in por 
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Christmas Fairyland 


tions near the top of the window. Six 
plastic. stars hung around the figure. Small 
silver stars were on the window glass, 
artificial snow on the floor. The back- 
ground was light blue, top and side lighting 
pure white. 


For the most extensive number ot Christ- 
mas windows, each a masterpiece of origi 
nality and individuality, William C. Lam- 
bert, display director of Barker Brothers, 
takes top honors. Every window in this 
nearly-block-square store was different. 
There was no continuing theme or use 
of materials running through a number 
otf windows as Lambert, who must have 
been holding back a little bit on his budget 
all year, went at the business of spreading 
Christmas cheer with a zest that left the 
whole town talking about Barker's windows. 
First in the Barker displays pictured here 
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view into 
through 


with 


is the second 
one ot the 


a pair of 


photograph — a 
(Christmas windows 
diamond mullioned 
large gold door-pulls. The setting 
houdoir featuring furniture in soft 
of blue material shot through with 
threads. Walls were papered in pink with 
a white flower design, also picked out tn 
silver. (Gray carpeting was the flooring 
The white, decorated with light 
blue ornaments, white and green lights, and 
red bows to match the bow on the wreath 
over the fireplace. 

framing a window with silver and white, 


di Ors 
WaS a 
tones 
silver 


tree Was 


—Both displays at the top of the page are by 
William C. Lambert : . . Lower left, by John 
Smith, W. & J. Sloane, Beverly Hills 
Lower right, by Stanley E. Thompson, The May 
Company-Downtown— 





By HOWARD KUHN 


John Cooke, display director of Coulter's 
on Miracle Mile, presented an array of tree 
trimmings which literally sparkled. Many 
ot the ornaments from the “Trim 
the Tree Shop” around an 


frame 


store's 
were arranged 
open suspended trom the ceiling at 
the right side of the window. Standing on 
a pedestal and leaning as if applying the 
tree finial stylized figure bedecked 
with strands of pearls: spun glass Christ 
mas tree ornaments and a garland of bells 
trailed hand More prosaic tree 
trimmings were in arrangements around the 


Was a 


from her 


base of the pedestal and in the foreground 
The fourth another 
Barker Brothers display. were Cov 


illustration is. of 
Walls 
ered with wallpaper having a pink ground, 
and white flowers touched with silver. Floor 


and the Christmas tree 
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carpeting was gray 


| Please 


furn to 

































by Fiery ehring 


Display Designer and Consultant 
New York 


Arrangement: [his early spring display is made up 


ot two detinite units in an attractive arrangement. 


Properties: Mannequin in navy blue suit is shown 
in center of window. At the right is a white birch 
tree displaying related suit accessories: it is set 
against a beige background. On the floor of the 
window are shown blouse and gloves along with 
copy cards. Tiny violets are scattered about the 


tloor. 


Arrangement: Three definite units are noted in 
this Valentine display. It is simply arranged yet 
attractive in its presentation. 


Properties: This lingerie and negligee display can 
be executed quickly and inexpensively. The mer- 
chandise is arranged against a bright red back- 





ground. Hearts are white and gold, decorated 
with leaves and red ribbon. Copy card is shown 
on floor of window. 

Large copy card is flanked against hitching post. 


Arrangement: This display C onsists ot one detinite 
unit. It is a showing of upholstery fabrics in 


smart patterns. 


Properties: The architectural door frame is white 
and set against Qg dark blue background. Uphol 
stery tabrics ore suspended trom the door trame. 
A chair is placed at the left of frame with fabric 


draped over it. 
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Arrangement: This Valentine display is made up 
of several elements, all neatly and attractively 


arranged. * 


Properties: The display is particularly adapted to a 
small foyer window. The shirt styles are riqged 


on display forms to bring them to eye-level. The 





large heart is cut trom wallboard and lettered 
in white or contrasting color. The newest in striped 


ties is displayed on tree branches and on the shirts. 















Arrangement: Several elements are noted in this 


men's underwear display. 


Properties: The caption ‘Top Performance’ ties in 
this special feature of the merchandise with the 
pole vaulter. Shirts and shorts are displayed on 
two forms which help to balance the display. Copy 
card is placed in center of window. 


Arrangement: This custom-made suit display CON 
sists of two definite units. It has smartness and 


dignity. 


Properties: The background is draped with the 
lotest in tweed onda fine tabrics. pf leng? ot fabric 
is Graped over the hitching post. Form shows 


suit iacket with it trousers On Hloor Ot WIiINGQOW 
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Sale Windows 


U'MP’S, San Francisco, whose quality 
always 
with 


practically 
coupled 


merchandise 1s 
shown simplicity 
fine art, deviated trom this pattern recently 


with 


during the store’s remodeling sale 
Post street pedestrians stopped, startled, 
before the windows. Every window was 


the same No merchandise. Just saw 
horses, planks, hammers, scaffolding, saws, 
suspended buckets. Kven a workman's lunch 
pail 

“We felt that it important,” 


says Herb Raynaud, who was display mana 


was more 
ver for the store at that time, “to give the 


impression of a sale rather than to show 


vhat was on sale 


a 


3 


eet 





“Besides,” he added, “it brought more 
people into the store. You know how folks 
are. They knew something was on sale. 


They didn’t know what except that it was 
merchandise of the sort handled by Gump’s. 
Natural curiosity propelled them inside to 
find out.” 

The window walls were painted 
black, while the ceilings were bright white. 
All construction was painted in very high 


solid 


value colors turquoise, chartreuse, or 
magenta. 

A 14-foot plank ran the entire length 
of each window, close behind the front 


ylass. It carried the complete story about 


the remodeling sale. 








At G 





All day long each day of the sale you'd 
hear spectators, men especially, comment: 
“Just look at that huge pile of sawdust! 


From that half-inch cut in the board?” 
And then they'd chuckle and like as not 
drift inside. 


The same color treatment was used with- 
in the store as in the windows. All sale 
merchandise was easily identified because 
it was displayed on planked tables, sup- 


ported by the familiar carpenter’s saw- 
horses. 
“This was one of the most successful 


sales we've ever had,” according to Ray- 
naud. 

Another novel sale display series was 
presented the week that stemware and bar 
goods were offered at 50 per cent reduction. 

“We reproduced the oldest bar in San 
Francisco,’ said Mr. Raynaud. “One which 
catered to prosperous San Franciscans way 


back in the 1840's, as well as now.” 


ump s Are 


The bar itself was done in black and 
white. Highlighted on the front panel 
were scantily clad females and mono- 
grammed designs. They were produced 


by line drawings in white. 

Walls were painted a dark hunter green. 
The floor was liberally strewn with green 
wood chips. 

Glassware in 
displayed as 
bar. 


quantity was artistically 
though it “belonged” at the 
In reality it was part of the merchan- 
dise offered at the attractive reduced price 

When Herb Raynaud 
window arrangement 
freshest 


flowers in a 
they are either the 
blossoms in season, ofr 
artificial 


uses 


largest, 


the very, best creations in 


flowers. 


very 


“For the old Barbary Coast days atmos- 


phere,” explained Raynaud, “I purposely 
chose artificial flowers. Very obviously 
artificial flowers the cheapest ones that 
l could find.” 


While the bar extended the width of two 
large windows, just as par 
tition was not there, the window 
on the far right 
nineteenth century 


though the 
smaller 
camouflaged as a 
Ladies Room.” This 
was a place provided for properly escorted 
damsels, right off the gentlemen's bar. 
Here the 
as in the 


Was 


used 


() ff” 


same color scheme was 


bar The huge “50% 


scene, 


sign, painted in airy white cut-work de- 
sign, was most striking against the hunter 
vreen wall. 

It was in this “room” that the finer, 
lighter glassware was shown. The an- 


tique tables were carefully laid with white 


tablecloths, and the oh-so-proper umbrella 
with its long pointed handle was propped 
jauntily against one cane-bottomed chair. 


Notice the authentic cast-iron hatrack in 


—To symbolize the extent of a clearance sale, 

Gump's used three brooms with the bristles 

wired and stapled to the floor to give the 

effect seen in the photograph above . . . The 

story of a remodeling sale was told effectively 
in the display seen at the left— 
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—For a sale of bar equipment the store 
borrowed a bar that had been in use since 
1840 and re-did it as pictured at the right 
. « « The attic scene was for Gump's “Attic 
Sale" and interesting relics of a bygone day 
were used as props. . . . Below, a second 
display from the series on bar supplies; this 
one took its setting from the “Ladies’ Room" 
section of a nineteenth century bar— 


the foreground? It was set tightly against 
the window glass. The large, colorful 
plumed hat represented high fashion of 
days gone by, one hundred and more years 
ago when San Francisco was young and 
gay. 

. After Raynaud plots a series of windows 
in his mind, he spends considerable time 
shopping around the town to find exactly 
the props that he considers suitable. 

- “I had lots of fun preparing for our 
gigantic Attic Sale,’ he commented. 

Kach window had one display “produc- 





Always Unusual By HELEN C. HICKS 


tion’ an old foot-propelled carriage, as 
shown in the accompanying picture; a 
gramophone for another window; and a 
full-size coffeemill that stood 6 feet high 
for a third. An antique store on McAllister 
street loaned these valuable, interesting 
relics of days gone-by-but-not-forgotten. 

The walls and ceilings were painted 
chartreuse, while structural members were 
painted a bright coral and a dark tur- 
quoise. Where in reality tarpaper would 
be seen in the real attic, Gump's make- 
believe used seamless. It created a most 
realistic effect. 

Merchandise was displayed on regular 
old packing boxes. They were stacked 
two or three deep, and set at various angles. 
These boxes were painted the same lively 
turquoise as used elsewhere in the window. 

All copy advertising this store-wide 
clearance was set in lavish, antique gold 
frames. 





The sign “God Bless Our Home,” at 
one time displayed proudly in many an 
\merican home but now more often than 
not relegated to the junk heap, was sus 
pended carelessly to an attic upright. 

“It is an Early American original print,” 
said Raynaud proudly. “I picked it up at 
the Good Will Industries for only $1.50 

“After it appeared in the attic sale win 
dow,” he continued, “I was offered $75 for it 
by the U. S. ambassador to Greece.’ 

Raynaud did not sell it. He liked it so 
well that he took it home with him 

Sales at Gump's, as evidenced by the 
pictures, are always spectacular. The 
“Clean Sweep Sale’ certainly was no ex 
ception 

The side walls and ceilings of each win 


dow were painted black. The _ backwall 
of one ot the windows was done half in 
blue, the other half white. (The reason 





for this was clever utilization of colors 
that were in displays appearing just prior 
to this sale promotion; then there had been 
a center partition.) 

[Please turn to page 61] 
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Hk hurry-worry 


big Chicago stores concentrated on 


Chicago officially 
November 20th as the Star Queen and her 


mounted on the State street 
standards by waving their wands. 

The big moment for the kiddies arrived 
the following day with Santa Claus head- 
ing a spectacular parade of floats. Im- 
mediately after his glad welcome from the 
thousands of wee folks, he could be found 
in every toy department—without a thought 
given by anyone as to how he could be in 
so many places at the same time. 


trees lamp 


Christmas shopping started at a _ lively 
pace the day after Thanksgiving and all 
indications forecast a record-breaking holi- 
day trade. 

Bradley, director of display, 
Pirie Scott & Co., omitted the 
customary bank of fairy tale windows this 
year and instead installed institutional win- 
dows Christ's first crib, how 
mistletoe became the symbol of peace, how 
stockings hung by the fireplace by 
early American settlers, the origin of car- 
roling in the Middle Ages, the introduction 
of the Christmas tree for decorative pur- 


(lement 
(arson 
depicting 


were 


By S. MARIE WARE 


St. Nicholas, the favorite saint 
of Dutch children, became Americanized and 
is known in this country as Santa Claus, 
how the use of Christmas cards became a 


poses, how 


universal good-will greeting, and the Na- 
tivity scene — a small creche, an altar, 
four choir boys, stained glass windows, 
lighted candles and a mosaic floor. The 
first photograph illustrates how ladies of 
the eighteenth century decorated their 
trees with sweets and symbols of good 
luck. 














Christmas Invades State Street 


Marshall 


The spectacular windows of 
Field & Co. are always a drawing card 
during the holidays and the main aisle is 
a “must see” for all Chicago and its out- 
of-town visitors. This year Field’s main 
aisle — photograph at the lower left — is 
predominantly white, a fantasy of ethereal 
beauty that imbues even the most cynical 
shopper with the spirit of Christmas. It is 
traditional at Field's that the first floor 
should be a light-hearted and joyous ex- 
cursion into Christmas-land. 

Much ado is made of the great tree that 
adorns the Walnut Room restaurant at 
Field's where shoppers may pause in an 
atmosphere conducive to a_ restful inter- 
mission. The 45-foot tree is selected early 
in September and shipped to Chicago for 
installation in November. Ordinary tree 
ornaments are dwarfed by its size so it is 
necessary for the display department to 
make the ornaments especially. A crew of 
workmen trim the tree on a specially con- 
structed scaffold. Christmas at Field’s is 
a tremendous job that pays off in prestige 
as well as dollars. 

The Fair's toy window is buzzing with 
action as Santa’s little helpers make snow, 
icicles, stars and everything that goes with 
a white Christmas. “Santa's gnomes are 
busier than ever at work on plans _ for 
Christmas weather. Now they're keeping 
it a secret so we won't know ‘til December 
25 if we'll be blanketed with snow. And 
no matter the weather, it will be a day full 
ot joys if you promise to be good girls 
and boys’ 1s the legend across the window 
that explains what is taking place in this 
busy establishment. Christmas installations 
at The Fair were directed by Reed Schlade- 
man, display director. 


—At the upper left, by Clement Bradley, 
Carson Pirie Scott & Co... . Upper right and 
at the left by John Moss, Marshall Field's— 
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—At the right and at the bottom of the page, 
by Reed Schlademan, The Fair Store .. . 
Center, by Clement Bradley— 


Sharing the State street facade of Car- 
son’s were eight fashion windows titled 
“Christmas is a gift under the tree.” A tree 
of burlap and green net spread its branches 
over half of the window. The trees were 
elaborately decorated with ermine tails, 
pearls, huge tinsel ornaments, etc. Under 
the trees were miniature Christmas scenes 
of snow-covered churches at which little 
papier mache figures were in attendance; a 
Christmas ballroom scene; a train station 
with little people arriving home for the 
holidays; a toy factory, etc. On the oppo- 
site side of the windows was an especially 
designed mannequin, with arms and head 
uplifted as if in a gesture of amazement. 
On the low plateaus with the mannequins 
were gaily wrapped gift boxes and gift 
items of feminine interest. Pictured trom 
the series is a Christmas ballroom with 
miniature figures in a merry mood. 


The Fair's first Christmas fashion win- 
dows (last photograph) were done by Reed 
Schlademan with a cloud-like beauty that 
was apropos for the delicate lingerie they 
promoted. The background paper of tur- 
quoise and green with touches of pink was 
streaked with Dr. Martin’s dye to acquire 
a moire texture. From the ceiling hung a 
draping of China silk dyed to match the 
background, sequin trimmed, flittered with 
star dust, and studded with pastel baubles, 
giving it a dream-like quality. The center 
unit was a flittered twig where white iron 
work boxes displayed related merchandise. 
Continuing the mood, in the upper right 
hand corner another twig form of a torso 
floated in space. The mannequins wore 
specially designed paper sculpture wigs, 
flittered with pearl dust. Low merchan 
disers covered with white fur cloth were 
placed near the glass on a flooring of snow. 
High up in the center a revolving mirror 
ball cast dancing reflections over the scenes. 

At Goldblatt Brothers, Santa’s tailor shop 
by J. Boghosse, display director, was a 
humorous story of how Santa's traditional 
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red uniform is tailored to his measure 
ments. Activated little gnomes were dil 
gently preparing Santa for his long jour 
ney around the world. One was working 
on his boots, another measured and cut the 
cloth and another unsuccessfully tried to 
thread a needle that was as large as he 
The window kept traffic, both young and 
old, in a merry mood. 

A color story for pastel dresses and coats 
was told by Reed Schlademan in his usual 
impressive way. The illustration from the 
series employed walls of bittersweet, beige 
panels and shelves of grayed purple. Simple 
blocks of wood representing books were 
painted to repeat the pastels of the mer- 
chandise and arranged on the shelves as 
books in a study. The book pattern was 
continued as floor decoration. 

To introduce “Tigress” cologne, Carson 
Pirie Scott & Co. set a mannequin clothed 
with take tiger skin lounge wear in a 
giant, gilded cage. The mannequin wore a 
mask to support the copy “For your witch 
ing hour, night blooming, tawny Tigress.” 
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Smaller Store 


N my home town of Waltham. Mass., 

Grover Cronin Company devoted all 

windows to feature displays of Ann 
Fogarty’s famous fashions, ladies’ dresses 
being shown in the large corner window 
and the same brand of petticoats in the 
bank of windows on Main street. 

The type of prestige window displays 
consistently used by this fine department 
store could well be copied by stores in 
medium size towns throughout the country 
to lift them out of their surroundings and 
advise shoppers that they are the main 
source for top fashions. 

Sketch’ “A” shows the eye-catching treat- 
ment used in these windows, with halt- 
mannequins suspended on thin wire from 
the ceiling grilles so that they appeared to 
be dancing on top of the wood pedestals. 
These pedestals were painted flat black 
with gold trim, and the window back- 
grounds were covered with orange seamless 
paper. Squares cut out of wallboard, 
painted black and white, were used on the 
floor to complete the color scheme. 

In some cases the mannequin was seated 
on top of the pedestal as shown at the 
left. A bunch of yellow chrysanthemums 
was used to decorate the top of each half- 
figure. 

In each window a white shade was drawn 
down about 2 feet from the top of the 
valance so that the wires holding the fig- 
ures could not be observed. Effective side- 
lighting cast interesting shadows on _ the 
orange backgrounds. The card copy, printed 
in orange letters on a black card, read 
“Fogarty’s Supporting Cast.” 

(B) I recently passed the Winter street 
store of one of the Bell Shops, where Al 
Shaw is now in charge of all display in this 
particular branch of the chain of ladies’ 
specialty stores. He had finished a fine 
window which illustrated that attractive 
props can be built at low cost and this 
sketch shows how. The ladder, an excellent 
prop in itself, was painted flat black. Three 
squares cut out of wallboard were then 
painted gold and tacked in position as 
shown. A few sprays of wheat, painted 
gold, and treated natural branches com- 
pleted the center piece. The only suggestion 
| can make is to connect up a floodlight, 
or light bulb, inside the pine board base 
as indicated by the dotted lines. 

\nother display by Al Shaw went like 
this: the center of the window was a large 
shadow-box 8 feet square, covered with 
light blue seamless paper with a half-man- 
nequin installed as if breaking through 1n 
the middle. The blue paper was _ rolled 
down only half way in tront of the shadow 
box so that four skirts were visible, dis- 
played on the lower half section of other 
figures. The card reading “Smart Separates 
-~ Mix ’Em and Match ‘Km” told the 
story. 

(C) Jordan Marsh Company, of Boston, 
recently used these attractive center props 
in some of their windows; the side posts 
were made out of lengths of wrought iron 
with iron balls and a scroll at the top as 
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As reported by JIM KILEY | 


indicated. A large natural tree was used 
in the center. The board base and_ the 
side posts were painted jet black with the 
tree in gold. Each of these prestige win 
dows featured gowns by Christian Dior, 
with the card copy reading “Sumptuous Satin 
for the covered-up look, by Christian Dior.” 
These iron post props were used off to the 
side of the windows where tie-in accessories 
were featured. The mannequins wearing 
gold satin dresses were used in front of 
large center panels covered with paper 
simulating black marble. 


shoes on these Hexible multi-use blocks 
and on the suspended center piece which 
was made out of lengths of lumber nailed 
together to form a modern design. 


(D) Filene’s, also of Boston, featured fall | 


Note the three wrought iron displayers 
used on top of the wood blocks. All the | 
blocks and the suspended piece were painted | 
a soft gray. Black shoes were the only | 
merchandise used in this display. The | 
card copy read “Black Is the Ace of Shades | 
in dressy-time shoes.” 

(E) R. H. White & Co., Boston, used this 
effective center piece in windows featuring 
ladies’ tan sport coats. Showcard COpy read 
“Fashion’s newest flatterers, natural to 
camel color.” 

The center panel was constructed trom 
three letigths of pine board stained a dark 
oak. The smart modern design weather- 
vane was cut out from a piece of wallboard 
which was painted flat black and tacked 
in position as shown. | 





A good tip to all displaymen is to make 
a practice of cutting out a good design 
whenever one is noticed and filing it away; 
in this case the squared off drawing will 
enable you to draw the weather-vane up to 
any required size. 








Another 


HUGE 


DRAMATIC OUTDOOR DISPLAY 


26 FT. HIGH, 36 FT. WING SPREAD 





New Kit Simplifies 
Point-Of-Sale Selection 


Publication of a new guide for executives 
concerned with point-of-purchase display 
aids has been announced by Bemiss-Jason 
Corporation, Redwood City, Calif, maker 


of “Display-Tex” colored and printed cor Created fer: 


A. HARRIS & CO. 


Dallas, Texas 


rugated display papers. “Our new met 
chandising kit,” states W. E. 
dent, “combines im one convenient form 


Jason, presi 


both practical hints and display techniques 


and up-to-date data on materials. For easy Display Director: 
reference and continuing service it has TED SOLOMON 
been designed in file folder torm, which 
also permits insertion of addittonal in 
formation sheets in the future.” Executed by: 


STAMMIRE DISPLAY STUDIO 
of Dallas 


Many new “Display-Tex’” developments 
are featured in the kit, according to Jason. 


These include’ pre-cut three-dimensional 


borders, for low-cost framing Of posters and 

centerpieces; the new multi-purpose “Vari B {| 

Panels” originated by this firm; and “Fab- | ° 
Tex,” which nay be used both tor tabri en alters inc. 


and snow effects. Also shown are many 156 Seventh Ave., New York 11, N. Y. 
panoramic designs, patterns and acces Algonquin 5-2308 

sories, designed by nationally-known artists “Trade Mark of the Celastic Corp 

and pre-tested in actual display use. 
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Hk annual spring Display Market 
i 4 Week of the National Association of 
Display Industries, held each Decem 
New York City, opened on Sunday, 


December 6, at the Hotel New Yorker 
firms exhibit 


ber am 


Seventy member used 
hotel to 


and 


four 


space at the show their lines of 
about 
50 NADI members in the metropolitan area 


displayed their new items im their respective 


display props accessories, while 


showrooms 


\ wide materials and 


equipment 


range of display 


was observed, indicating a new 
and interesting note in spring displays tor 
1954. Quite a number of the 
present that the 


period comimg up are 


displaymen 
commented lines for the 
“very good,” adding 
—Upper left, sitting in the usual order: Phil 
Gray, Schack's, Inc,. Chicago; Fritz Oltmanns, 
Oltmanns, Omaha: Cirarles Waldman, Stand- 
ard Fixture Company, Dallas; |. T. Vierheller, 
Garrison-Wagner Company, St. Louis, presi- 
dent of the NADI; George Silvestri, Silvestri 
Art Mfg. Company, Chicago. Standing, Sylvan 
Freund, Decorative Plant Corporation, New 
York City; Warren Gallagher, Coy, Disbrow 
& Co., New York City; Richard J. Adler, 
Adler-Jones Company, Chicago; Earl W. 
Gasthoff, Earl W. Gasthoff Company, Danville, 
lll.; John F. Bowman, managing director, 
NADI Upper right, William L. Baer, 
William L. Baer Company, New York City; 
Mr. and Mrs. Max S. Rogers, American Fix- 
ture & Mfg. Company, St. Louis; Philip and 
Robert Rhodes: Alex Hawthorne, Lerner 
Stores, New York City; Irwin Rhodes, Madi- 
sonia Manikins, New York City; Mr. and Mrs. 
Gene Palmer, Twinkle Displays, New York 
City— 


usiness For 1954 Seen 


that better values are and bhet- 
ter designing in many Cases. 
\ quick 


and 


represented 


check-up with manufacturers 


other display among the 
found them 
optimistic about the 
in the field 


Vear Now 


resources 


exhibitors almost universally 


prospects for business 
The 
ending was a good one tor most 

s that 1954 
will be as good or better than 1955. 


during the coming vear. 


of them, and their impression 1 


At the end of the opening day it was re- 
ported by John Bowman, managing director 
of the that registrations in 
cluded 344 displaymen from all parts of the 
country, and 138 = display What 
the final figures were is not known at the 
time this is written, but predictions were 
that at least 850 displaymen would attend 
the event. Most of present were 
from the Fast, the West coast being repre- 


association, 


jobbers. 


those 


sented by only a tew. 

made known that the or 

ganizations membership now stands at 113. 
As is usual at both the spring Market 

Week and that held for fall and Christmas, 

the board of directors of the National 
\ssociation of Display Industries got to- 


Row mah also 


gether for a meeting two days betore the 
actual opening of the show; this held 
at the Hotel New Yorker, with (,eorge 
Silvestri, Silvestri Art Mig. 
Chicago, presiding as chairman of the 
board. |. T. Vierheller, Garrison-Wagner 
(Company, St was praised tor the 


Was 


(Company, 


Louts, 
job he has done as president of the associa 
tion. 


This session was followed on Saturday, 


December 5, by the semi-annual 
of the 


very 


meeting 
with a 
attendance. 


organizations membership, 


representative group in 
Perhaps the most important item on the 
both the board of directors’ 
meeting and that of the general membership 
was the discussion and ultimate announce- 
ment of the dates selected for Market Weeks 
during 1954. 

Both the board and membership approved 
the following dates: For the fall and 
(Christmas Market Week, which is_ held 
alternately in Chicago and New York City, 
June 19 through June 23 at the Hotel New 
Yorker, New York City. The showing of 
lines tor spring and Easter was approved 
for the same hotel trom December 5 


agenda of 


—Lower left, Sam Canner and Sid Gard, 
Display Associates, Hoboken; Herman C. Stern, 
Park Lane Fabrics Company, New York City; 
Sidney Chairman, Duplex Display & Mfg. Com- 
pany, Philadelphia; Kurt Tannhauser, Kaytee 
Fabric Company, New York City; H. J. Wein- 
berger, Met-Wood Floral Mfg. Company, 
Trenton ... Lower center, Bill Henson, Bulk- 
ley, Dunton & Co., Corry, Pa.; David and 
Michael Sloan, Capital Merchandising Com- 
pany, Brooklyn; Sidney Hulette, Ferro-Craft, 
Morganfield, Ky.; C. G. Woelky, Bulkley, Dun- 
ton & Co., Corry, Pa.; Jerry Denton, Ferro- 
Craft, Morganfield, Ky. . . Lower right, 
Nathan Silverblatt, DISPLAY WORLD; Irving 
Pearl, Decorative Plant Corporation, New 
York City; Bob Schmutler, Reyburn Mfg. Com- 
pany, Royersford, Pa.; Mr. and Mrs. Jack 
Compbell, Sherman Paper Products Corpora- 
tion, Newton Upper Falls, Mass.; James Nesbit, 
Nesbit Industries, Chicago— 
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that the 
(hristimas 


through December 9. It is felt 
earlier dates for the fall and 
show will meet the approval of many dis- 
playmen who expressed themselves as dis- 
satisfied at the lateness of the 1953 exhibit; 
this was held in Chicago and extended 
from the last two days of June through the 
first two of July. 

Both meetings approved the 
tinuation of the work in the 
field of retailer clinics dealing with visual 
merchandising in various’ torms. This 
activity, conducted in conjunction with col- 
leges and universities and under the co- 
sponsorship of retail merchant associations, 
has developed rapidly during the past two 
years, with indications pointing to a greater 
number of these events during the coming 
year. 

These clinics cover the fundamental prin- 
ciples and techniques of window and in 
terior merchandising through the medium 
of display. Also covered are such subjects 
as store signing, display lighting, fixturing, 
and other 


also cone 


association’s 


self-selection merchandising, 


—Upper left, Harold Moses, Mutual Display 
Mfg. Company, Cleveland; John L. March, 
Harold Reed, and Joseph H. Pribil, Artificial 
Plant Company, Chagrin Falls, Ohio; Sam 
Glick, R-Tex Company, New York City 

Upper right, Edgar E. Moser, Allied Display 
Materials, New York City; Eugene Eppler, 
New Style Studio, New York City; Margaret 
Goldschmidt, Austen Display, New York City; 
Werner S. Brunn, Brunn & Bertheim, New 
York City; Arthur Schoenfeld, Leo Prager, 


Inc., New York City; Siegfried Liebmann, S. 
Liebmann Studios, New York City— 
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1933 


By Market Week Exhi 





phases of the entire field of display utih 
zation. 

The first such clinic scheduled for 1954 
will be held at the Hotel LaSalle, Chicago, 
and will deal primarily with self-selection 
Further details are given elsewhere in this 
issue. 

Both the board of directors meeting and 
that of the general membership discussed 
an expanded promotional program for the 
industry. As part of the implementation 
of such a program, publication of a National 
Association of Display Industries directory 
authorized. This directory will 
resources and products and will be widely 
distributed in all fields using display in its 
varied forms. 


Was CovVve;r 


It was agreed that it is desirable tor 
representation of the association at mer- 
chandising events and trade shows which 
provide an outlet for display products. 


Both meetings displayed a harmony and 
spirit that many feel forecasts an era of 
great accomplishment for the NADI for the 
ahead. The prevailing indi 
sound condition in the industry 
and a justified confidence in the tuture. 

In recognition of his long service as an 


years feeling 


cated a 


ofheer and director of the association, 
Richard J. Adler, treasurer of the NADI, 
and with Adler-Jones Company, Chicago, 


was presented with a motion picture camera, 
projector, and screen. 

Several Lroups of display people took ad 
vantage of the Market Week opportunity 
to hold short meetings of their own. 
them were 


Among 
several representatives of the 
Southern Display Association, who decided 


bitors 





National 


to change its name to Display 


Association and to attempt to broaden its 
scope, Plans are to enlist the aid of local 
display clubs in the effort to build mem 
bership in the organization. Escher Bettis, 
display director of Stewart Dry Goods 


(Company, Louisville, is president of the 
LRroup. 
\ meeting of 


( orporation 


Merchandising 
executives held, 
with the emphasis on good signing in visual 
merchandising. Clyde Bedell, advertising 
consultant, was the principal speaker. 


Associated 


display was 


—Lower left, Percy Wisoff, Decorative Novelty 
Company, Brooklyn; Julius Silbers, New York 
City; Ray Charney and Leon Macklin, Bernard 
Schwartz & Co., New York City; Ben Wolburg, 
Bonafide Display & Decorative Company, New 
York City; John F. Gasthorf, Jr., Gasthoff 
Mfg. Company, Tampa; Monte Seewald, 
Decorative Novelty Company, Brooklyn; David 
Opperman, Columbia Display Material Com- 
pany, Brooklyn Lower center, Charles 
Mileo, Mileo Mannequins, New York City; 
John Labaschin, Plastic Fabricators, New York 
City; Frank Dubin, A. Lutz Company, New 
York City; S. Spataro, Aphrodite Displays, New 
York City; William Price, Rip Studio, New 
York City; Earl Dash, Women's Wear Daily, 
New York City; Robert Levine, Mileo Man- 
nequins, New York City; Clemens Schever and 
Irving Scheiber, Scheuer Creations, New York 
City Lower right, Mrs. Eric K. Erkskine; 
Ben Walters, Ben Walters, Inc., New York 
City; J. Robert Kingsley, Kingsley Company, 
New York City; Leo Fidler, Timely Service, 
Brooklyn; Don Walker and Eric K. Erskine, 
Butler Paper New York Corporation, New 
York City; Gustave Rubner, Gustave Rubner, 
Inc., New York City— 
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Artists Take Over 


kach year for the past 11 years Harrod’s, Ltda., 


one of Buenos 
Aires’ best known stores, 


has sponsored an exhibition of “El Arte 
en la Calle’—-Art in the Street. During the event the = store’s 
windows are turned over to well known Argentine artists as three- 
dimensional media with which to express themselves as they see fit. 


Comments Luis G. Martignoni, advertising manager of Harrod’s, 
relative to the 1953 show: 


“This exhibition which took place during the first days of spring 


(21st to 28th of September) was a great success. 


The public appre- 
ciated the effort entailed in 


preparing these window displays in 
collaboration with such noted Argentine artists as Raquel Forne 
Hector Basaldua, J. Batalle Planas, Horacio Butler, P. Curatella 


Manes, P. Dominguez Neira, Jorge Larco, O. Pierri, and Raul 
Soldi.” 


Five of the displays created by the artists are show here. At the 
upper left, by Hector Basaldua. Upper right, by P. Curatella 
Manes. Left center, by ©. Pierri. Lower left, by Jorge Larco, and 
lower right, by Horacio Butler. 
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Designed by Herman C. Stern 
Park Lane Fabrics Co. Inc. 


Introducing the Fabulous 


BOUCLE MAT 50° 


Two years ago we introduced the sensational MIAMI MAT and your overwhelming acceptance of same has made 
possible the creation of this worthy newcomer. 


Boucle Mat is a colorful combination of fibre thread, interwoven with a soft 
and fluffy white Boucle yarn, creating an effect of unusual color, charm, 


texture and fabric dimension. 


Boucle Mat is at present available in four eye-appealing spring color tones. 


GREEN WITH WHITE — BLUE WITH WHITE — 
YELLOW WITH WHITE — GREEN AND YELLOW WITH WHITE 


ALL SUNFAST COMBINATIONS. 


Boucle Mat is adaptable for floorings, backgrounds, platforms, pedestals, columns and many other display uses. 


AVAILABLE AT YOUR LOCAL JOBBER. 
Produced by E. W. Twitchell Co. 


ENTHUSIASTICALLY ACCEPTED AT THE N.A.D.I. CONVENTION & SHOW DEC. 1953 


Lace flbrica Brsinec. 


4S EAST 30TH STREET - 


NEW YORK 16, N. Y. 


Phila., Pa. 











Display Contest Planned 
For Travel Windows 

The Wool Bureau, Inc., 16 West 46th 
street, New York City 36, in cooperation 
with Pan American Airways, has announced 
a window display contest for “Flight Right 
Wools.” Cash awards range from $300 for 
first place to $50 for sixth. Entry is lim- 
ited to one department or specialty store in 
the 21 United States cities in which Pan 
American Airways’ offices are located. The 
Bureau will assume the cost of photography 
to the extent of $5 per window. Beginning 
January 1, the contest will continue through 
February 27. Full details will be sent by 
the sponsor on request. 

Judges of the contest are Ford Perine, 
assistant advertising director, Life maga 
zine: karl Dash, Women’s Wear Daily, and 


R. C. Kash, editor, DISPLAY WORLD. 





Dyna-Graphic Displays 
Builds Huge Globe 


A new custom-built terrestrial globe, be 
lieved to be one of the most perfect, RCO 
graphically accurate large globes of the 


world as we know it, has been completed 
by Dyna-Graphic Displays, Ine., 422 
Withers street, Brooklyn, tor use as a per 
manent exhibit in the administration build- 
ing of the new Municipal Airport in Cedar 
Rapids, lowa. Dyna-Graphic Displays, 
well-known custom-producer of large 
globes, is also one of the country’s major 
producers of exhibits for conventions and 
trade shows. 
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Powered by an electric mechanism, this 
6-foot diameter globe rotates on its axis 
once every four minutes in simuiating the 
earth’s actual 24-hour rotation. The ball 
is tilted at a 231% degree angle to give a 
true representation of the earth’s tilt. 

World topography is illustrated in per- 
manent colors. Shown on the globe are all 
the countries of the world, major 
bodies of water, rivers, both 
magnetic poles and the equator. Perfectly 
located meridians and parallels are re- 
ported to be so remarkably accurate that 
the sphere, true to 1/32nd of an inch, could 
be used to calculate intricate 


cit ies, 
yp les, the 


navigation 
problems. 

with a 
Dyna 


hand colored 
paint by 
Graphic artists under the close supervision 
of map experts. 


Surtace 
newly 


areas were 


developed special 
Because of the globe's 
large size, geographic shapes required care 
ful attention to show 
contours. Made of 
thick and without 
vlobe is 19 feet in circumference 
tains 113 square teet of 


true geographical 


sheet aluminum, '%* 


inch any bracing, the 
and con 


surtace area 





Two-Displays-In-One 
For “Old Hickory" 


Double action is featured in the new “Old 
Hickory” centerpiece for retail window dis 
plays of that brand of whiskey. 
catching display in full color 
revolutionary principle of engineering for 
the first. time in beverage pro- 
motions. 


The eye 
utilizes a 


alee hie slic 


two displays 
movement 


ne display actually 1s 
with a constant transition of 
designed specifically to catch attention of 
potential liquor customers. 

Phase shows the 
portrait of “Old Hickory,” set off by a 
rich parchment scroll. In phase two the 
portrait has opened out, the lights go on 
It is then that one sees that the center oval 
is a locket. The enticing social 
in a full, three-dimensional setting in which 
the “Old Hickory” bottle and highball set- 
up loom in the foreground. The lid opens 
and automatically and the 
works in regular phase, 

The display was designed especially tor 
the Old Hickory Distilling Corporation 
through the cooperative efforts of Alfred B 
Hailparn, 
firm, and 


one famed full-color 


scene 15S 


lighting 


closes 


merchandising director of the 


rank 
Magill-Weinsheimer, Chicago. 


Rasmussen, art director ot 
Motion en 
Haft & 
Magill-Wein 


gineering and production were by 
Sons, Inec., Brooklyn, and 
heimer was the manutacturer 
Findlay To Represent 
Greneker And Affiliates 
Robert Findlay, of Dallas, 
sales staff of The 
New York City, 
Merchandise Displays, Inc., 
and Visual 
the territory 
Hill; this 
Louisiana, 
and the state of 
tion of St 


has joined the 
(;reneker Corporation, 
Visual 
(( rattmasters), 
will covet 
handled by H. W 
states of Arkansas, 
(Oklahoma, 
Missouri with the excep- 
Louis and Kansas City. 


and its athliates: 
Fixtures, Ime He 
formerly 
includes the 


Mississipp1, | CXas, 
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AVE 


Cove»°rs 


display that 
and involves 
people ? If 
Paris. The 
Light is a panorama of colortul 
from the tip of her feet in the 
sprawling suburbs to the top of her lovely 
head, the Eiffel 
‘The of Paris of 
the most famous landmarks, stores, 

Their beauty, historical sig 
and for are by 
to the American buyer on down to 


you 
4 


two 


ever seen a 
square miles 
over million not, 
then 


(ity 


you haven't 
of 


display 


seen Same 


tower. 


heart comprises some 
world's 
and shops 


nificance, products sale 
words 


the pgogyle-eyed 
Paris 1s proud 


tourist. 
of this 
has had it a long time and she knows how 
to handle it. Paris knows, that 
to sell be presented 
not only to the experienced, practical buyer 


recognition She 


too, what 


she has must wisely 


Paris Display 


but to the tourist who usually buys 
cording to whim and sudden impulse. 
tourist in Paris. I came to the 
weeks ago for the 
that any- 
to be a 
impossible to move 
street without being caught 
of and originality 
around Il am also a non-professional 
in the of display but when I ar- 
rived in Paris I was so impressed by the 


aC- 


[ am a 
business a few 
but I have discovered 
for the first 
simply 


city 
first 
one here 

tourist It 
Irom street 
with the 


on 
time 
time has 
1s 
to 
sense beauty 
you 
world 


French methods of displaying merchandise 
that I found myself studying the 
windows with the absorption of a 
fessional displayman. 

The important business appointment you 
rush to more and more 


shop 
pro 


seems remote as 


> 


re 


“. 


By PAT PATTERSON 


quiet 
best why 
city to 


you progress down crowded = and 
streets. Probably this explains 
the height of rudeness in this 
arrive early to an office. It is perfectly 
all right for an to be late for 
an appointment because it shows he _ has 
been enjoying the But early 
as I did a few days ago and you will find 
that the Frenchman you're to see will 
frustrated and jumpy. 

“Do you like our 
apologetically, and 
“Take your 
Your business 
tor you!” 


is 
American 
city. come 
be 
he asked me 
he suggested: 


Paris and enjoy her. 
should pleasure 


city?" 
later on 
time in 
here he a 

This philosophy is the key-note in Paris 
display. Even in the simplest shop the 
prospective customer surrounded with 


is 


<? 


Once Over Lightly 


products shown at their best but without 
visual emphasis on quality and price. The 
are happy to you of 
these important facts but more often choose 
merely to show great pride in favorable 
reaction or express alarm if your reaction 
is not all they expect. 

Display in Paris cheap. The most 
elegant stores spend only a fraction of the 
money that most American spend 
for display. 

“Don't they have the money?” 
ask and I would answer, “Yes 

The most successful stores 
merchandising tradition not 
large sums of money evident 
throughout the United States. 

This probably accounts in part for the 
lack of mannequins in the women’s shops. 
The and coats are draped and 
thrown over the floors and props of the 
windows with deceptive casualness and 
flair. It sounds dull and bare but it isn't. 
The clothes played up with = color, 
which the essence of French display. 
The windows are lined and covered 
with satins, velvets, and felt, the favorite 
of all display material here. 

Paris mannequins are not up to Ameri- 
can standards and the shop owners must 
know this. The average 
probably well aware of the cost of Ameri- 
can mannequins and either unable or 
unwilling to pay the price for them, which 
is high when import duty is added. 

Oddly enough there is an abundance 
of male mannequins for men’s apparel. 
Men's clothing display is not as conserva- 
tive in Paris as in America. The _ tact 
that men’s fashion in comparison’ with 
[Please turn to page 66] 
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1s 
stores 


you may 
and no.” 

by French 
spend the 
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do 


shops 


dresses 


are 
1S 


show 


shop owner 1s 


1s 


—On board the Queen Elizabeth are the 

author, at the right, and Harold Martins, 

display director of Germaine Monteil, New 

York City . . . At the left, above, is Pat 

Patterson in Geneva .. . Upper right, Harold 

Martins visits ''a prop man's paradise" in the 
same city— 
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“Sahibs and Memsahibs . . . 


Many humble thanks for so enthusiastically 
receiving our Spring Line. The "Ohs" and "Ahs” 
still ring in our ears and my Maharam Masters patted 
my back for a job well done. 
We also thank you and invite you to our Showrooms 
(just in case you missed our Hotel New Yorker 
Show) to see our greatest collection of Display Fabrics, 
Trimmings and Novelties. They're sheer 


display magic ... a "must" on your “see” list. 


“Sirs and Madams 







NEW YORK: 

130 West 46th Street 
ST. LOUIS: 

927 Century Building 


“The House of Service” 
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] é STR U REGISTERED TRADE MARK E fy DS 
No Description Price Made of strong tempered Masonite Presdwood, Structural Bends ore practical, inexpen 
sive material for creating modern, outstanding window backgrounds, interiors or re 
1-24 (1) 90 Bend 8 ft. x 21 in 5.35 ea modeling construction. a 
} 1) 90 Bend 8 ft. x 45 in 8.45 ea Now available perforated! Add great utility advantage... decoration or merchandise 
48 _ ” , ; can easily be applied to these perforated Bends 
B-24 (2) 90 Bends 8 ft. x 1834in. 625 ea All at small extra cost to regular Structural Bends or flat perforated sheets. Cuts high 
B-48 (2) 90 Bends 8 ft. x 412 in. 1065 ea construction costs 
Available in four most popular styles ond sizes. Noturol color smooth finish easy 
Net 10 days F.O.B. Chicago to finish in any color or technique Requires only simple wood framing for support 
Packing and Crating Extra—At Cost Order today sizes, prices shown at left 






















































W. L.STENSGAARD AND ASSOCIATES, INC. 


Specialists in Merchondise Presentation * Demonsirotion « Disploys + Exhibits 
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...on and off the record 


—These men were present at a Phila- 
delphia Display Guild luncheon in 
the showrooms of Naythons Display 
Fixture Company. Seated, clock- 
wise: Mike Levy, Al Oromaner, Lee 
Toy, Ed Berkowitz, Lou Mandel, Phil 
Sokoloff, Lew Nemitz, Sam _ Bock, 
Andy Clements, Charles Bock, Abe 
Jacobs, Harry Burgis, Nat Carson. 
Standing, left to right: Bill Silvers, 
Arthur Haverson, Bob Mackert, B. J. 
Naythons, Herman Snyder, Joe Kess- 
ler, Gilbert Frank, Dick Lomberg, 


and Sol Jacobson— 


—It's all in fun and part of the 
high-jinks of Filene's ‘'Fashiona- 
tions Fair as Designer Pierre 
Balmain (left) gets his 
“passport checked by 
Lee W. Court, display 
director of the Boston 
firm, masquerading in 
the gendarme's costume. 
Harold D. Hodgkinson, 
general manager of 
—Display has its at- f ‘ ; Filene's, looks on— 
traction for royalty, too. : 
Princess Margrethe of 
Denmark stops on the 


way to school to study J % a wh AMBER pa COMMER Ce 


a coronation display by : | 

E. Wind, display man- of " ” MiAM DOCK BEACH 

ager of English House, é g é 

Copenhagen. She is ac- : tg 4 » 6 .| , 9 
i 


i . 4 . >. 

companied by her | , } ‘ : —Ben Walters, head of 

younger sister and a ' , - the New York City firm 
; qj 


lady of the court— of that name, and his 


son Jerry took a Florida 
vacation recently. Here 
they show the result of 
a day's fishing in the 
Gulf Stream — a nice 
collection of dolphin, 
barracuda, kingfish, 
tuna, mackerel, and 
bonita— 


—Two European friends 
of DISPLAY WORLD 
got together in Darm- 
stadt, Germany, a short 
time ago to discuss 
store layout and display trends. 
Standing, Herman Schlipphacke, 
display director of Westdeutsche 
Kaufhof, Cologne, and seated, 
J. J. Michels, store designer and 
consultant of Amsterdam, Neth- 
erlands— 


—Looking over the Chicago Display 
Club's official member sign are, left 
to right, George Hermanson, charter 
member and former president; Shir- 
ley Bratcher, runner-up for Chicago 
Display Queen in 1952; Pat Saxby, 
Wieboldt's, and Ted Lees, president 
of the group— 






































































































































































































































































































































French Display Letters 
Now Available In United States 


A new series ot cut-out letters in a wide 


variety of modern and classic faces, ready 
gummed tor easy mounting, has been an 
nounced by Grace Letter Company, 5 East 
47th street, New York City. The firm is 
importer of the French letters called 
“Gratorel.” The letters enable the display 
man to achieve a precise balance in design 
and a high degree of typographical artistry 
using cut-out letters, and afford the novice 
means by which signs and display lettering 
may simply and quickly be effected without 
special skill. 

Cleanly die-cut of composition cork, the 
letters are available in 12 faces and 12 sizes, 
offering 78 individual alphabets up to 4 
inches high. They may be applied to any 
clean, dry, flat or slightly curved surtace 
and may be used in their natural cork 
color or quickly painted by brush, roller, 
spray, or by dabbing with the finger. 

Among the 12 faces, several specially de 
signed by some of France's leading de 
signers im the graphic arts, are modern 
and classic faces such as Futura, Gara 
mond, and Bodoni. Italics are available 
in serif and sans-serif faces. Many are to 
be had in both upper and lower case, and 
range in a graduated scale of sizes trom 
3/16-inch to 4 inches, varying in thickness 
from 1/l6-inch to 3/16. Competitively 
priced, the letters come in quantities of 
10 or 25 of each letter, depending on the 
size, packed in moisture-proof transparent 
envelopes; in standard sets of 300 assorted 
letters and figures arranged in partitioned 
boxes, or in custom selection to fit any copy. 
Samples will be sent on request. 


Allied Electronics Sued 
By Edison Price, Inc. 

A Supreme Court action alleging untair 
trade practices has been instituted against 
Allied Electronics Company and = owner 
Marvin Kline, New York City, by Edison 
Price, Inc., 180 Centre street, of the same 
city. Asking damages of $20,000, Edison 
Price, Inc., claims that Allied Electronics, 
while acting as its exclusive distributor 
for the “Parlite” line, misrepresented itselt 
as the manufacturer of same and sold these 
units at inflated prices without authoriza 
tion from the real manufacturer which was 
kdison Price, Inc. The action also claims 
that Allied Electronics then proceeded to 
market a poorly made copy of the “Par 
lite’ without regard tor the plaintiff's pat 
ent application, and that the firm also of 
fered tor sale an exact COPS of the Edison 
Price “Spredlens.” 

In addition to money damages Edison 
Price, Ine., seeks an injunction against 
Kline and the Allied Electronics Company 
ordering them to permanently cease and 
desist from manuiacturing and/ 
the “Parlite” line. 


r selling 


John Housewood Wins 

Pen Contest Award 

Top honors in a display contest pro- 
moted by the Esterbrook Pen Company 
have been awarded to John Housewood, 
display manager for Adam, Meldrum & 
Anderson Company, Buffalo. 
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Projectograph has the SALES IMPACT 
of tomorrow's color television—today 


Thousands in use by major 
companies — convention ex- 
hibits — for point-of-sale dis- 
play—product demonstrations 





An ever increasing number of nationally known exhibit builders now 
use Projectograph to show 35 mm slides in brilliant. natural color! Just 
plug Projectograph into wall outlet. No need to darken room——view from 
any angle. Perfect for counter and trade show displays. Visual models 
are fully automatic—slides change every five seconds. Audio-visual models 
use synchronized sound on tape to control slide sequence. Amazing tone 
quality! Choice of 88 square inch screen or 150 square inch screen. Write 


for free literature ask for demonstration by our nearest representative. 


Visual Models Start at $169.50 
Audio-Visual Models Start at $395.00 
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For details see your dealer or write: 


PROJECTOGRAPH 
CORPORATION 
9 
23 Church Street 
Oshkosh, Wisconsin 
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GE's Christmas Displays 
More Lavish Than Ever 

1 hie 1953 
annual outdoor 
at Nela Park, 


the company 's 


Electric's 
display 


edition of (,eneral 


lighted Christmas 
Cleveland, headquarters of 
Lamp Division, was turned 
on for the holiday season om December 12. 
More than 500,000 persons from northern 
Ohio and neighboring states are expected 
to view this year’s display, which is loaded 
with child appeal and has “Santa Claus 1s 
as its theme. 

portrayed in 
root of the 
Nela Park entrance lodge which has been 
transformed into Santa’s North Pole abode. 
He is shown with sleigh and reindeer, ready 
for departure. Sharing his “ride” up the 
winding roadway, visitors encounter eye- 
each 7 feet high and 
with soft light. These and silvery 
trees lead the way to the dis- 
play's most spectacular effect at the west 
wing of the Application Engineering build- 
ing. There a four-story-high stylized Yule 
tree, 


Coming te Town” 
The Santa 


( olored 


(laus_ story, 


lights, begins on the 


catching candy canes, 
aglow 
(Christmas 


with green, orange, and ice- 
of brilliant 
high concen. 


Animation 


blazing 
blue lights, rises above a grove 
(hristmas trees bathed in a 
tration of spot and flood lights. 
is provided by illuminated gnomes. 
“Merry forth trom the 
root of the building in letters composed of 
red light bulbs; the letters are 5 feet high. 

Final destination of Santa’s journey, 
“your own living room,” is teatured in the 
form of a glowing outdoor greeting card. 
This measuring 
approximately 22 feet by 24 feet and giving 
the impression of great depth, shows two 
children hoping to catch a 
Santa as he vanishes up the fireplace 
Adroit use of fluorescent lamps 
is employed here to stage the interior scene 
and to suggest new ways to illuminate this 
heart of the home. 


busy, 


(hristmas” shines 


three-dimensional = card, 


glimpse of 


chimney 


Bidding the visitors goodbye is a series 
of lighted lollipops ranging in height from 
6 to 10 teet 

Responsible for the design and installation 
of the display are C. M. Cutler, R. T. 
Dorsey, and G. T. Howard, all of the 
\pplication Engineering department 


Students See Exhibit 
Stressing Point-Of-Sale 
(On November 1] 


Massachusetts held open house for a large 


Boston college of 
group ot high school seniors from all parts 
ot the \ll parts ot the school were 
open tor inspection by the students and thei 

this and the 
up many projects 


State 


teachers on “Career Dav’ 


college set exhibits and 


to illustrate just what coll ye students are 


learning in the fields of business, art. and 


SCICTICC 
Lin the 
we>re 


\dministration 
tele 
other 


School ot Business 


examples ot newspaper, radio, 


vision, pomt-ot-sale display, and 


forms ot advertising kor the display 


section Joseph Kenney, Superior Displays, 
book 
and dis 
interested students. A 
graduate of the college, Kenney is adminis 
trative assistant to Julius R 


dent ot the “display 


Inc., was m attendance, distributing 


lets on poimt-ot-sale advertising, 


cussing it with 
Teich, presi- 


Boston firm. 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 

65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 
For Windows and Interior Store Display 


David Hamberger, Inc. 
115 West 3st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Kalmo Textiles, Inc. 
123 W. 44th St. JUdson 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displeys 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Bois Smith Studios 
228 West 39th St. LA 4-4492 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 


Papier Mache, Industrial Exhibits and Dioramas 





L. J. Charrot Co. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St., New York OR 5-1280 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Miya Company, Inc. 
39 East 28th Street MU 5-3511 


Manufacturers and Importers of 


ARTIFICIAL FLOWERS & 
ORIENTAL GOODS 


Bird Cages, Lanterns, Parasols & Novelties 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — "It's a Natural’ 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 
Sell to Jobbers Only 





The Display Equipment Corp. 


147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Fashion Museum 
16 West 77th Street 
CHARLES LEDERMAN, HISTORIAN 
Can Furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion. Ask for information. Recommended by 
N. R. D. G. A. 


TR 3-9103 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Frankel Associates, Inc. 
56 W. 45th St. MU 7-3434 


DISPLAY FABRICS & ACCESSORIES 
732 S. Wabash Ave., Chicago; 
424 Book Bldg., Detroit; 819 Santee St., Los Angeles 


D. G. Williams, Inc. 


498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 








Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


Nathan Zucker Seu punsestt 


45 West 38th St. end COLORED 
WI 7-2653 . e 


FEATHERS — ARTIFICIAL FLOWERS 


Samples on request 


It's Always MARKET WEEK in New York 
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* 
That is what makes HOL-DIT hardware so dependable for building 
merchandise displays. 


Even though the HOL-DIT line is more sturdy and better finished it is 
modestly priced. Displays built with HOL-DIT hardware will cost you 
no more, but they will do more for you. Why take less than the best? 


For creative ideas on better merchandise methods, turn to our new 


catalog No. 48. It contains hundreds of good suggestions for making 
more effective displays. 


Write for your copy today. 


CROWN 


MANUFAC TUR 
1100 W. WASHINGTON 


METAL 


N G Cc OM PAN Y 
BLVD. CHICAGO 7, Jttl. 








NEW YORK DISPLAYS 


[Continued from page 23] 


he 


match) 


hats to 
Display Dh 
of black 
for the accent in display props. Very large 
black silk were attached to dull black 
poling, with the low bench and floor covered 
in dull black telt of the 
costume was picked up in the yellow enamel 
the the 
decorated gold 


pastels (with patty-« ake 


were emphasized by 


rector Tom Lee through the choice 
lAnls 


The pale vellow 


pins which decorated while 


fitted 
iewelry, 


ans, 


case was also with 


roses and mimosa, and yel 
The belt 


and Stones 


vellow 
set 
had 


ground 


low chiffon = scarts Persian 


with red, yreen, gold 


Persian print on ae_epale yellow 
of black kid, bag and shoes ot 

The lettered 
on black 


Teller 


with 


( loves Were 
blac k 


im white 


suede COPY ( ard Was 


\t Bonwit 
alternately 


posed 
ot 


set 


tur coats were 


neglivees m a= series 
emphasizing the 
“Never underestimate 


she'll 


night-time 


displays theme 
the 


heart at 


eight 
forth in 
the 
wit 


C4 py : 


a woman love a Bon 


like this 


mound = of 


luxury ensemble.” 


aluminum 
batt 
pastel 


Qn a glimmering 
foul 


mannequin im a 


streamers was posed a haired 


Dijon 
a garland of tinsel, pink 


balls. 


sheer, very 


negligee, holding 
and ( hristmas (,ene 


TOSCS, Tcse 


Moore is display director 


life-size medieval figures representing 
the Spirit of the Spirit ot 
(Christmas Day, and the Spirit ot Christmas 


Morning the McCutcheon 


(hristmas Ive. 


were staged in 


46 


windows — by Display Director Robert 


Drowning. 

The Spirit) of 
propriately gay: 
silk. red 
was framed 


(Christmas Day 
the 


velvet 


Was ap- 
char- 
felt 
ber 


figure wearing 


treuse robe. and 
ruffles 


rics 


green 


in holly and gold 


The garlands and headdress 


ingly 


were amus 
while 

and 
The ample char- 
with 


trimmed in popcorn “jewels,” 


cookies, Christmas stocking candies, 
nuts tormed other jewels. 
decorated 
red 
candy 
pale blue 
framed in red 
featured the 
This display 1s 


treuse sleeves were also 


green leaves, and berries and 


held alott 
curtains 


popcorn, 
the 
lhe 
and the 
The gitt 
of red 


spirit many canes. 
silk 
felt 


colors 


hack were 10 


window was 
arrangement 
and 


green not 


shown. 

featured at Lord & 
“Young New Yorker's Life 
_ half the resort whirl is flaunting Anne 


(Not 


Resort wear was 


Taylor's for the 
Southern 


Fogarty's new colection.” 


illustrated. ) 

Two palm trees, sculptured of gold me- 
tallic papers, stood out against a dull black 
backwall. Of especial interest to the spec- 
was the reflection in the mirrored 
oor of the dresses and the crinolines worn 


tators 


a subtle way 
petticoats. 


by each of the mannequins 
of promoting the 
The with square-shaped 
parasol white 
many 


also sale of 


the 
Wore a 


white 
did 


of her companions although the one 


girl 


also dress, as 


foreground ribbon print in 


and 


in the wore a 


beige 


rose, 


"'Flash-O-Graph" Distributorship 
To Gale Dorothea 

(,ale Dorothea Mechanisms, 81-01 
Klmhurst, L. I, N. Y., has 
by the Flash-O-Graph 
Long Island City, 
“Flash-O-Graph.” 
‘Times 


Broad- 


way, heen ap- 


pointed ( ompany, 
distributor of the 


This is aoemuiniature 


as 
Square’ moving sign, 
weighing only 6 pounds. It 
pertorated 


message 
consists of a 
front of 
what the 
Klash 
five times 
a minute, the “klash-O-Graph” 1s so simply 
constructed that a= sales 
than 600 
less than one cent a day to operate. 


tape which moves in 


a light spelling out in colors 


operator selects as a sales message. 


ing a sentence of 50 characters, 


message can be 
COSTS 
Sales 
messages light up in flashing colors” by 
ot 


colored 


changed in less seconds. It 


a simple color device containing 
plastic which 
be changed at a moment's notice. 


mecans 


die-cut inserts can 


Schenley Contest Won 
By Louis Crowder 


First prize, $250 in cash, in the national 


display contest held by Schenley Diustribu- 
tors, Inc.. New York City, has been award- 
to Louis Crowder, Swelldom, An- 


geles. Second prize, $150, went to Robert 


ed Los 
T. Becker, California Sport Shop, Reading, 
Pa., and third, $100, to Frank EF 
The Luggage Shop, Pittsburgh. 
The contest was simple, with 
merchandise display being 
as Schenley's 
included. 


Davis, 
any sort 
eligible 
holiday 


ot 
long 


Ss) 
new decanter 


Was 
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{ 7" Vial | Diy || 


FREE/™ 





Ba sansa ty ING eV NW nee Pep ee 


PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASS. 
CHICAGO LOS ANGELES NEW YORK 


Tulip Valence 81. in. x 

50 ft. White CorroDEK 

printed Red, Yellow, Green 

and Tan. Scalloped edge. 

V-631 Corrugated face 
$3.50 per roll SEND FOR YOUR FREE COPY TODAY! 

SHERMAN PAPER PRODUCTS CORP. 

156 Oak Street 

Newton Upper Falls 64, Mass. 


8 Gentlemen: 


Please rush my FREE copy of the Spring & Summer 
g Display Guide at oncel 


iY Name 

¥y Address 

e City . State 
me oe eh ee oe ee ee ee ee 





For the complete line 





of Sherman display materials, 
see your local display distributor 








Rolling Seas Panomural 

40 in. x 19 ft. White Corro- 

DEK printed three colors 

of Bive. 

$-719 Corrugated face 
$5.50 per roll 














Giant Tree Of Lights’ tar as YOth street and downtown to Wash Louris loth, early Colonial, Georgian, Civil 
Used By Lord & Taylor ington square. A special electrical feeder War, late Victorian, and early 1900) pet 
had to be installed mm order to supply the  iods. These scenes form a pageant that 1s 


The giant Lord & Taylor Christmas ee jes 
wT - * necessary /5,/90) watts. Phe construction fascinating as sheer beauty as well as trom 
free of Lights” spreading its sparkling : 
branches across the entire Fitth avenue 
store front is again blazing its Christmas 


work took four full days and nights to an historical point of view 
complete and was handled by the Kimball 


; Electric Company. : : 
message to all New Yorkers day and night —— ™ aa. . - | Andy Riley Appointed 
and will continue to do so through Janu- In addition to the fabulous: Tree ot By Wray Williams 
ary 2nd. Lights, Lord & Paylor’s interior Christ red Lokey, executive vice-pre cident oft 


The tree, making its second annual ay mas displays are more spectacular than 


Wray Willams Display Company, Mem 


pearance, has certain changes this year. It ever this year. Pink all the way from phis, announces the appointment of Andy 
includes over a thousand more lights huge pink star shaped snowflakes and long Riley as the company’s new Southern rep 
5,900 in all each one securely fastened pink icicles to pink Christmas erees a“ resentative, effective January | Riley has 
to heavy cables which have been anchored the color theme used this ina elise the been in the display, store design, and sales 
to the building at key poimts. This year street floor, Great garlands of snow-in promotion held for 12 vears. He was tor 


the tremendous tree 1s topped by a 28-toot crusted pink branches punctuated by mowers merly display director tor Bry's, Memphis, 
ornament that appears to be rising trom and giant snow-flakes are festooned from 
the tree top through the mansard roof. This — the ceiling chandelers and lastened to 
ornament is a huge ball of lights, 12 feet glowing candelabra, giving a_ ftairyland 


for some time and tor the past two years 
was in the same capacity with Grabers 
Stores 


in diameter, with rays of blinking lights arbor effect to the entire street floor Riley attended the Baylor military school 
' ; , , , > , atena : wi. . cor arn - . 

shooting out trom if lhis year also the angie ae — ee - 1 Att in} ( hattanooga, the Memphis \oademy «> 
: ‘ ; ; i . , ‘ ; ° , ar , ce ts ‘ are strung «¢ Ty ae "~ 
tree is flat against the building, with its #&!4! te — ne lat are dh 8 — Arts, and the University of Tennessee 
graceful sparkling branches stretching ten the Christmas card shop, the Searf Bar, School of Advertising. He served fout 
floors trom the roof to the balcony just and the melinery department. , years in the Army Air Force during World 
above the street floor; it 1s 240 teet wide Highlight of this pink wonderland 1s a War [J]. where he produced training man 
at its broadest point. At the base of the series of nine historical Christmas scenes yals. He is married and lives in Memphis 
tree, stretching across the entire Fifth ave- on the shelves between the counters on the aes 

nue front and circling around the  &th — street floor. The scenes depict the giving , 

. , "  Bernhart Heads Display 


street side of the building, are sparkling of Christmas gifts, family Christmas par- , 
festoons of lights caught up at intervals ties, children hanging their stockings, holt For New San Diego Store 

by sunbursts. Similar sunbursts ornament day dancing parties, singing and playing of Formerly in charge of display ror 
the tree itself and all of them — 26 by Christmas carols, and decorating Christmas Walker's, San Diego, Calit., John Bernhart 
count, contaiming 900 lights, flash on and trees. The figures enacting these ageless has resigned in order to accept a similat 


off. (Christmas activities are delicate, spirit-like position for the new Jordan Marsh Com 

This spectacular Christmas scene, the creatures and each group is costumed in pany store to be opened soon in the same 
largest electrical Christmas display in New the clothes of bygone eras including the city. His replacement at Walker's has not 
York City, can be seen uptown a. least as medieval, Elizabethan, French; Empire, been announced at this time 
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Successful 
Silent 
SALESMAN 


THE NEW “SEELA” 
Battery-moved Ceil- 
if g Turner for heavy 
Mobiles.” 


Sample unit $7.90 
postpaid. 
amQ@au 
The genuine and original "TURNA” bat- 
tery-moved display turntable. 


Used successfully 


Wassall Wins Top Awards 
In Display Contest 


A special award of $50 and first prize of 
$100 in the department store classifica- 
tion of the National Letter Writing Week 
display contest have been won by Fred 
Wassall, display Walker bro- 
thers, Wichita Second prize of $50 and 
third of $25 in the department store group 
went to Clayton Wilson, M. E. Blatt Com- 
pany, Atlantic City, and George Bengel, 
Jr., The Parsons-Souders Company, Clarks- 
burg, W. Va., respectively. 


dire tor, 


Winners of first, second, and third prizes 
in other groups are as follows: Stationers, 
Doris H. Rember, W. H. Kistler Stationery 


pany, Seattle; Paul J. Goldsmith, M. H. 
Lamston Store No. 7, New York City; 
Grace Zelinski, F. W. Woolworth Com- 
pany, Wilkes-Barre, Pa. 

Drug stores, Raymond Bouser, McCool 
Drug Store, Joplin, Mo.; Earl L. Nash and 
Thomas Drue, Webb's City, Inc., St. Peters- 
burg, Fla.; Howard E. Metcalf, Dunning- 
Apothecary, Brockton, Mass. Gift 
shops, Anna and Nicholas Krysil, The Book 
Shop, Fitchburg, Mass.; Jeanne M. Moyer, 
House of Monogram, Tulsa; Lucille Stew- 
art Hearn, Baldwin-Gruber, Los Angeles. 
Honorable mentions in the contest went to 
Harry M. Toner, Tepper Brothers, Asbury 
Park, N. J.; F. H. Ghigleri, A. Carlisle & 
Co., Reno; Carl Kronitz and John Tummi- 


ton s 


by leading chains Company, Denver; Kenneth J. Stroman,  nello, Stewart Company, Baltimore; Emile 
and manufactur- The J. K. Gill Company, Portland, Ore.; F. Alline and Larry Lonatro, Maison 
ers; 7¥42" diam- Stanley J. Hughson, The R. P. Lewis Com- Blanche Company, New Orleans; Mrs. 
eter; color gold. pany, Flint, Mich. Variety chain stores, J. V. Onstad and Margaret Jensen, Ben 
Can be supplied Wendell Holmes, F. W. Woolworth Com- Franklin Store, Minneapolis. 


inany other C olor. 


Sample unit $8.75 
postpaid. 








TRADE PERSONALITIES No.\2B 4 Capper 








TURNETTE, a similar 
TURNA, 

the only difference 

is thot it has a 

shorter rim and 
smaller base, having the same built-in 
motor and giving same performance. It 
can be sold only in Quantities of 1200 
pieces minimum, at $4.42, and over 3000 
pieces, $3.95, FOB New York, less batteries. 


Sample unit $7.90 postpaid. 


model to 


——<—<—T 1 
E> srupiep ant AT TWE UNIVERSITY 
OF ILLINOIS AND FOR WINE YEARS 
WAS DESIGNER FOR A NATIONALLY | 
KNOWN DISPLAY MANUFACTURER “WAS SS 
BEFORE THE URGE FOR FLORIDA MRymiK\\aQe. <a 
BECAME TOO GREAT TO WITHSTAND Gag 


The “TURNAM” 


battery moved mo- 





. POs S al 
A ee Pe Patt baie Pe: : - 
OE ee 
tor used for any Oe ne 
animation. Also runs 


yvertic ally. 


$3.40 


Sample unit 
f ostpaid 


Ly , 
AFTER MOVING SOUTH, HE PLANNED 
AND INAUGURATED A DISPLAY 
PROGRAM FOR THE LATIN-AMERICAN 
DIVISION OF PAN AMERICAN WORLD 
AIRWAYS. HE SET UP HIS PRESENT 
BUSINESS IN MIAMI IN 1946. 


All 4 units operate on two ordinary flash- 
light batteries for 5 to 8 weeks without 
interruption, carrying a load of 4 to 7 Ibs. 
5 R.P.M. 


BEWARE OF IMITATION! 
CcO., 


HERTVY ine 


REGO PARK 74, N. Y. 
IL 7-4388 











FAVORITE PASTIMES: GOLF, TENNIS, 
COMPOSING MUSIC. 
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USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT TROPICAL DISPLAY = “4. LGPES 
REPRESENTATIVES WANTED |_ MIAMI, FLA. iss. OTIS 
$4.00 Per Column Inch wegen Poe 
CASH WITH ORDER 
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Top Prize In Contest 
Goes To Ernest Rayner 

Final results have been announced in 
the nation-wide $1.600 display contest fea 
turing the new cook book of Better Homes 
& Gardens, Des Moines. First prize of $500 
went to Ernest Rayner, Wiley’s,  Inc., 
Hutchinson, Kan., and was presented to him 
by Harry Searles, district sales representa- 
tive of Better Homes & Gardens at a 
recognition luncheon at the Hotel Leon in 
Hutchinson. 

Second place and $250 went to Otto 
Ulbrich Company, Inc., Buffalo; third, 
$150, to Rouse’s, Inc., Riverside, Calif.: 
fourth, $100, Thomas More Association, 
Chicago, and fifth, $50 each, to Ivey’s, 
Orlando, Fla., and McCurdy’s, Rochester, 
i 

There were 20 sixth place winners, each 
receiving $25. They were: Titche-Goettin- 
ger, Dallas; Stooks Stationery Shop, Rome, 
N. Y.; Herpolsheimer’s, Grand Rapids; 
Burtschi's Book & Gift Shop, Mattoon, III.; 
Oneonta Department Store, Oneonta, N. 
Y.; The Book Shop, Fitchburg, Mass.; The 
300k Shelf, Tryon, N. €.; City Book 
Store, Centerville, lowa: Addie Mae’s Book 
& Gift Shop, Long Beach, Calif. 

Blackburn’s Store, Omaha; Barnhart's, 
Huntington, Ind.; R. E. Cox Department 
Store, Waco, Texas: Hill’s Record & Book 
Store, Elmhurst, Ill.: The George Innes 
Company, Wichita; Woodward's, Parsons, 
Kan.; Waterloo Office Supply, Waterloo, 
lowa; Matson Blanche, New Orleans; Bar 
tell’s, Seattle: Doubleday Book Shop, New 
York City, and The Boston Store, Mil 
waukee. 


Nativity Setting 
Erected In Nashville 

What is probably the largest Nativity 
setting ever built for a community-wide 
Christmas celebration in the United States 
has been designed, produced, and shipped 
to be staged on the grounds of the Parthe 
non at Nashville. It is the personal gift 
of Fred Harvey, president of Harvey's, a 
local department store, to the city with 
the permission of local officials. The Sil- 
vestri Art Mfg. Company, Chicago, de 
signed and built the production 

The setting consists of a ser'es of four 
intermediate medieval arches, with a four- 
column, central triple-arch rising to a height 
of 18 feet. The figures of the Nativity 
are richly sculptured in heroic proportions 
and consist of the Holy Family, the Three 
Wise Men, and incidental figures, stylized 
palm trees, shepherds, and animals. These 
are arranged in a 200-foot tableau before 
the Parthenon, Nashville's art museum, a 
replica of the Parthenon in Greece. Modern 
in concept, yet executed in rich classical 
lines, the idea setting is a magnificent 
symbolic tribute to the Christmas spirit. 

On December 10 at a special Christmas 
celebration, Mayor Ben West accepted the 
gift from Harvey on behalf of the city, and 
the display was thrown open to the publi 
Throughout the Christmas season it will be 
shown and brilliantly floodlighted at night. 
Harvey hopes that his gift will emphasize 
the spiritual significance of Christmas and 
that a renaissance of the age-old beauty of 
the season will result 
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Bulkton ADDS «1 NEW COLORS 


White for FREE COLOR SELECTOR e VIOLENE* 


Showing 40 Actual Samples avon 


eATMOS- 
PHERE BLUE. 
eo PINK 
eoSUNBURST 
GOLD* =. > 
eTEAL BLUE 
eJASMINE | 
eo SURF GREEN* 
e MINT GREEN 
ePONGEE* 
o LEAF GREEN* 
e@ ALASKA BLUE 
@REGATTA — 
BLUE 
@eSEATONE 
eo DESERT ROSE 
eAQUA* ; 
eFUCHSIA 
e@ ANDES 
EMERALD 


: 107 In. Wide ce 
PBulkton SEAMLESS Eevee 
The quality is e DEEP BLUE 


NOW AVAILABLE 
















































YELLOW 
@OLD ROSE 
eHARVEST 
@NATURAL 

TAN 
eBURNT 

OCHRE 
e TANBARK 
@RUSSET 
eORANGE 
eGOLDEN 

YELLOW 
@RED 
eWHITE 
e@SILVER 

GREY* 
@PURSUIT 

GREY | 
e DOVE GREY 
eo THUNDER 


Fashion-Rite Colors 


ROLL SIZE aaa °C BLACK 
x 12 YDS. 26 IN. x 40 IN. *New Colors 
ey, IN. WIDE x 50 YDS. All Colors Available 


Bulkley, Dunton & Co., Inc. 


Display Division 
Telephone Corry 2-520] CORRY, PA. 
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¥ 
~ fern 
Brot i ers, 
One of 

9 
ma erica 3 
Wetter Si 
Seller Stores, 
1s 

ses 


Wittens 


ellters 


The big names in retailing, stores with nation-wide reputations, employ Mitten’s Letters to 
put store character into their sign and display work. Hard-hitting window and interior sales 
messages, such as the one shown in illustration above, are made with Mitten’s Letters. In addi- 
tion, at stores such as Bullock's, Rich's, Robinson’s, Gump's, Macy’s—-where outstanding displays 
are commonplace, youll find Mitten’s Letters playing a featured role. Along Fifth Avenue 
B. Altman, Franklin Simon, Russek’s, Broadstreet’s, Peck & Peck constantly use Mitten’s 
Display Letters. They use them with all kinds of displays, with every type of merchandise 
and in almost all store departments. It’s with good reason that America’s better stores choose 
Mitten’s Letters. 

Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations, serving two purposes at all times: First, to decorate 
through their modern, yet classic beauty of line and form. Second, to emphasize a sales 
message by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering satin 
to the roughest concrete, depending on the effect you wish to achieve. Their depth of relief 
gives beauty and readability to the message, and by using side, direct or background illumina- 
tion, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive than 
wood or plastic cut outs, are much more attractive and are ready for instant use. 

For complete information and prices, write for Broadside No. 27D 
Manufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 








S. easons 


reelin gy 


NEW YORK 
CHICAGO 
DALLAS 


MADISONTA 


MANIKINS, inc. 














BURDINE'S NEW STORE 
STRESSES DISPLAY 


[Continued from page 19] 


With such dramatic displays inside the 
store you might think that window displays 
would lose importance, but not at Burdine’s- 
Miami Beach. Except for the wide en- 
trance 62 teet - at either end of the 
promenade, all three sides of the corner 
building have been given over to windows 
Kermit Downing has 
18 windows to handle and his artistry 
in arranging 


or shadow boxes 


merchandise makes window 


resort recreation. 
(sold 
displayed on the 
and 
store theme, 1s also evident here. During the 
“Moonlight 
rhinestones, 


shopping a major 


Frocks from the 
originals are 


Room of 
Meridian 
gaiety, the 


Coast 


avenue side. elegance 


opening week a Dress,” white, 


with glittering shared a_ pic 
with a 


resplendent in 


ture window Shakespearean figure 


velvet and flowing scarf. 


\ gaver trock was shown with a harlequin 
: 


mache against a_ festive back 


Mor ‘ 


was displayed on the 17th street side, most 


Ol papier 
ground. conservative merchandise 
of the backgrounds featuring the traditional 


Men's 


were dignified and subtle in their suggestive 


(Christmas wreath. wear windows 


selling until one reached the window ot 
plaid India Madras shirts and shorts, which 
changed the mood entirely. Turning the 
corner again the shopper reaches the park- 
ing area entrance to the promenade 
find that there 1s 


entrance to. the 


()ne is astonished to 


no so-called new 
store. The plate 
Meridian avenue, part of which is the door- 


rear 
wide, glass recess on 
way, extends on either side with soft drapes 
of off-white, background — tor 
filled tropical This 
imposing entrance is duplicated at the end 
of the promenade which leads out to Miami 
Both en 
and 


forming a 


planters with foliage. 


Beach's extensive parking area. 
flanked by 


picture windows 


trances are shadow-boxes 


Picture windows are framed by the 
marble-like finish 
which the 
building is a solid wall of cast lor 
the convenience of the shopper as well as 
the display staff, window 1s Clearly 
numbered. An aluminum-faced canopy ex- 
tends over the sidewalk to protect the mer- 
chandise from the sunlight and 
shield the shopper from the rain. 


The opening on November 16 will be 
followed by a formal one at the beginning 
of the winter season, when the second floor 
will be ready. At that time Burdine’s will 
introduce “Sunshine 
for 1954, with and fabric 
made to order. Eventually the new 
will be a four-story structure. 


facade - a 
brownish tone 


“(sranux”’ 
ina above 


Stone. 


each 


strong 


exclusive Fashions” 


colors designs 
store 
In addition to Burdine’s-Miami Beach, 
other stores operated by the company are 
Burdine’s, Lincoln Road, “For Florida Liv- 
ing’ (featuring house furnishings for Flori- 
da homes): Burdine’s, Fort Lauderdale; 
Burdine’s, West Palm Beach, and the main 
store in Miami. George Kk. Whitten, presi- 
dent of Burdine’s, announces that a new 
building will be completed in West Palm 
Beach in the spring of 1954. 
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Court Leaves Filene's 
For Own Business 

Lee W. Court, display director of Filene’s, 
Boston, has announced his resignation ef- 
fective February first in order to establish 
his own business in the same city. Court 
has been with Filene’s for 28 years, hold- 
ing the position of store planning designer, 
assistant operating superintendent, and for 
the past ten years in his present capacity. 

Prior to opening his office he will make 
a short business trip to South America. 
Qn his return he will establish a consulting 
service in store planning, store fixturing, 
store display, sales and fashion promotion 
on a national scale. 

H. LD. Hodgkinson, general manager oft 
Filene's, announces that Court will be re 
tained as a consultant. 


During h 


is years with Filenes Court 
contributed much to the research and visual 
presentation of Filene’s store-wide “Mex 
ican tiesta,’ “New England Revelation,” 
and “California Sunorama,’ as well as the 
international shows that brought Bermuda, 
Hawa, France, and Iceland to Boston tor 
the first time. The graphics and decor ot 
the new men's store are another example ot 
his progressive thinking. 

Being a complete believer in New Eng 
land, its promotion and its tuture, Court 
will not leave Boston, but continue his civic 
and business interests there 


Offers Color Film 
On Animated Devices 


Gale Dorothea Mechanisms 1s offering tor 
group showings the first film produced on 
animation of lights, color, sound, and mo- 
tion. 

This entirely new and interesting film 
titled “How to Attract Attention Through 
Animation” unveils the fascinating behind 
the scenes story of the animated mecha 
nisms industry. Produced and edited by 
Gale Dorothea Mechanisms, under the 
supervision of Ed Burnett, development 
engineer, this l6mm color film shows 31 
basic animation devices, including nine 
different turntables. Animation mechanisms 
in use in both display and industrial ap- 
plications are shown. Several prints of the 
film are available upon request to Gale 
Dorothea Mechanisms, 81-01 Broadway, 


Elmhurst, L. I.. N. Y. 


‘Arrow’ Counter Display 
Of Self-Service Type 


(luett Peabody & Co., Inc., is presenting 
its “Arrow” bow ties in an eye-catching 
counter display carton designed and made 
by Robert Gair Company, Inc., New York 
City. The cover of the carton folds under 
to form an easel, thus holding the con- 
tents at a display angle. In addition, slots 
in the interior packing are at such an 
angle as to hold the individually carded 
bow ties in an eye-catching position. This 
makes the entire contents of the carton 
visible at a glance. Previously, a quantity 
of bow ties were packed into a covered 
set-up box, and it was necessary tor either 
the sales person or the customer to handle 
a good part of the merchandise’ betore 
finding the desired item. 
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DECORATIVE PLANT CORP. 
36 WEST 24th STREET, NEW YORK II, N.Y. 
























































31 





FOR 


Effective 


SPOTLIGHTING 
INTERIOR DISPLAYS 
OR WINDOWS 


) 


ai 


Fine 4\2’’ Fresnel lens, 
reflector, cord and plug. 
Universal mounting 
bracket. Three gelatin 
colors and holder. 400- 
watt model $10.75, less 
bulb. 1000-watt model 
$14.50, less bulb. 


Automatic color chang- 
ing wheels also avail- 


Smal! enough for cases. 
Big enough for windows. 


ideal for short range 
white or color lighting 
from 12 spot to 36” 
spread at 3 feet. Hood 
measures only 4'4‘'x 
5x24". Very light 
weight. Fresnel lens, 
polished mirror, univer- 
sal mounting bracket, 
cord and plug. Three 
gelatin colors and hold- 





Hk. 
throughout the 
| A & ( 





able. er. Beautifully finished. 
Only $9.45, less bulb. 


BEST AUTOMATIC COLOR CHANGER 


No. 155 
tor G.E. R-40 Spot Lamps. 


Motor driven color 


wheel and universal 


mounting bracket. 


Only $22.50, less bulb. 


Write for free literature 


THE BEST DEVICES CO.,INC. 


em Brees ROAD CLEVELAND, OHIO 


| store’s traditional open house on 
| November 9, thanks to the originality and 
| hard work of the 
| window 
| terior 

| who designed and executed the visual in 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 


USED DISPLAY EQUIPMENT 
FOR SALE 


REPRESENTATIVES WANTED 
. 


$4.00 Per Column Inch 
CASH WITH ORDER 
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“Beauty Of Christmas 


beauty of Christmas prevailed 
entire five floors ot 
Dallas, for the 


Monday, 


Harris O.. im 


store’s Ted M. Solomon, 
Hodges, in- 
their staffs 


director. lou 
director, and 


display 
display 


terpretation of the theme. 


The interior decorations, windows, and 


=— 


marquee were completed and installed for 


' \ 
i. | \ 


\ fi 
e 
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the open house occasion, but will remain 
through the holiday buying season. 
Working from the store-wide theme, “The 
Beauty of Christmas,’ Solomon and Hodges 
evolved the visual conception of the sub 
ject in heavenly angels bearing the many 
types of lights synonymous with the ¢ hrist 
mas season. Crystal chandeliers with can 
—Dramatic use of a giant Christmas angel 
was made by A. Harris & Co., Dallas, for the 
1953 Yule-tide marquee decoration. The 


wings were 36 feet from tip to tip.— 


DISPLAY WORLD 



























































G COMPANY, INC. 


PHILADELPHIA, PA. 














lighted wreaths, lighted garlands, 
twinkling snowflakes, and crystal candela- 
bra supporting tall lighted 
among the types of illumination 
illustrate the Christmas lights. 
turquoise and white were used as the color 
scheme throughout, sometimes spiked with 
touches of ceritse. 

The main floor of the = store 
most heavily decorated. Pillars 
ered in turquoise paper with white accents 
of paper snowflakes. Tops ot 
white 


dles, 
candles were 
used to 
(Colors of 


was the 
were Cov- 
counters 
tinted 
with turquoise, and angels were suspended 
from the 


served as angels 


stages for 


ceiling over the aisles of the 


store. The angels were tashioned of papier 
mache with 


and wings of fire 


hair ot 


dresses 
and spun glass 


theme 


prooted 
The 


windows, 


organdy 


same dominated the = store's 
cloud-borne 


billow \ 


served as a back 


each containing a 
angel The 


clouds ot 


angels, resting on 
Puff,” 
merchandise 


“Dream 
ground tor. giit The met 
chandise harmonized in color with the tur 


quoise and white of the windows’ color 
scheme. 
\n CHOrmMmOuUs 2h Poort 


with the decor ot the erected 
over the Main street Hier tea 
tures, though angelic, have an almost 


angel, in keeping 


Store, WS 
entrance. 

high 
and hovers 


fashion quality apparently sne 


over the entrance supported by her wings 


measuring 36 teet from tip to tip 

The fire-prooted figure, made ot “Celastic” 
and constructed by Stammire’s Display 
Studios, Dallas, was attached to the build 
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staff with iron 
from windows on. the 
floors of the 
carries a 
with green 
lights to cast a turquoise glow. 
The angel, with her 
tiny waist, and flowing 
tones of turquoise and white. 
flecting street lights 
wings and the folds in her 
halt glamorous-half ethereal 
stores “guardian angel.” 


and his 
brackets protruding 
and third 
her hand she 
garland 


ing by Solomon 


second store In 
metal 
blue 


hase 


and 


silver 
entwined 


skirt, 1s also in 

litter, re 
outlines her 
skirt to add a 


look to the 


below, 


Chicago Displaymen 
Hear Tom Lee 


Members of the 
pot together the 


(Chicago Display Club 
N vember 24 
vhich the 


mpanyv, ost 


evening of 
Thanksgiving 

lixture & 
host. 
regular 


at a parc lotr 
Mig ( ¢ 
The event wa 
November meeting of the 
held at the Sheraton hotel 
short 
Ted 
introduction by L. 
gins of the principal speaker, Tom Lee, dis 
New York City Hle 


play consultant ot 
in capsule form an excellent descrip 


\merican 
Louis, was combined 
with the 
club and was 
\iter 


Ing was conducted by 


cocktails and dinner. a meet 


President Ces, 


followed by an Dwig 


yave 
tion of what constitutes a displayman and 
methods by 

Following Lee's 
Fixture & Mtg 
by Carl James, 


Mandel 


attain 
address, the American 
with an 


which he may success 


(Company, aSS1St 
window display manager of 


Brothers, Chicago, presented a pre 


swan-like neck, 


view showing of the new “Designer Series” 
of Beau Monde mannequins. 


Steinberg To Head Display 
For Filene's, Boston 

Julius F 
display director of 
Company, 


appointed 
Sons 


Steinberg has been 


Wm. 


7 Ston, effective 


Filene's 
February Ist it 
1). Hodgkinson, gen 
will succeed Lee W 


resigned to 


is announced by H 
eral manager He 
Court, who has open his own 
business, as reported elsewhere in this issue 

Steinberg, a graduate of the School of 
Practical Art, has with the store for 


27 years He 


been 
and 
progressed through the posts of decorator, 


started as a stock boy 


interior display supervisor, and = assistant 


manayvel \s director he 


re sponsible hoor 


display 
will he 


interior 


display 
both 

I: ilene 's 
Harriet 


window and 
Sign shop, 


Wilinsky 


display and 


under the direction of 
sales Manat Lei 


\lways popular with Filene personnel, he 


Is a past president of the Filene's himploye 
[ nion, and was chairman ot the stores 1953 
Red lkeathet 


ing the 


which succeeded in 
total of 
butions in the history of the 


drive rats 


highest per capita contri 


drive 


Change Of Location 
For Snider Associates 


Snider 


and 


Associates. Irie 
tmanutacturer. 


display designet 


makes known the re 
moval of offices and plant to a new location 


at 78 Urban avenue, Westbury, L. |., N. Y. 
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Showing Smart New Lines 
for: 


e CRUISE WEAR 
e SPRING 
e EASTER 


e Imported Reed Novelties 
e Naiural Foliage 

e Flowers 

@ Natural Plants 


e Blossomed Trees 
and Branches F 


RTS «uw FLOWERS 


DISPLAYS, INC. 


Manufacturers @ Importers @ Creators 


43 W. 56th St., near 5th Ave. 


of © ¥ Rey, Trade Mark 








New York City 19, N. Y. 
“PARKCRAFT"” 


RUSTIC 
FURNITURE 


COMPANY, INC. 


BIRCH 


Poles —— Branches 
CEDAR 
Poles — Slabs — Bark 


Rustic and Western Displays 
Phone: WI 9-6479 Williamstown, N. J. 














PLEXIGLAS 


IN STOCK -- IMMEDIATE 
SHIPMENT 


Complete range of 
ndoor and outcoor 
sheet stock colors in all 
Standard sizes and 
thicknesses. Can 
also turmish extruded Plexiglas Sheets, 
The Rods and Tubing from stock, and can 
Southwest's extrude custom shapes in plexiglas 
and otner piastics 
Write tor Free Card of 
Actual Colored Plexigias 
Sampies with Latest Steck 
and Price List. 


1408 Henderson, Ft. Worth, Tex. 
div. of Air Accessories, int 


Largest 
Plexiglas 
Distributor 


AMC SUPPLY 








SHOW CASES — WALL CASES 
FOR EVERY LINE OF BUSINESS 


Write for Circular 


REINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 
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Watches Sell Rapidly 
Through New Display 

An experiment in marketing has paid off 
with a bonanza-like yield for the 
Watch (Company of New York 
attempting to make a place in the already 
distribu 


( ronow 
Instead of 
normal watch 


crowded realm ot 


tion, (ronow made a pass at the drug and 
tobacco outlets with the aid of a display 
that 
Designed 


plays, New 


clock display 


features low priced watches. 


Merit Dis- 
grandtather 


dispense 
and produced by 
York City, the 

employs both action 
light to attract attention. Merit placed a 
Hasher behind the face of the clock 
for the light action and provided 


and 


device 
a battery 
controlled attachment to motivate the chime 
With the 


hands on the 


exception of the acetate in the 
dial, the 
cardboard, printed in two colors to simulate 
then 
sumple assembly 

Within 
display 
four 
and 


entire display 1s 


wood, scored and die-cut tor quick, 


a period of three weeks atter the 
was introduced, 2,100 units holding 
were sold through drug 
demand tor 


watches each 
while the 
Hooded = the 
was reported by 
Watch that at the Fed- 
Store, Pittsburgh, this 
unit out-sold by five to one any 


tobacco outlets, 
reorders has wholesalers in 
fields It 


man tor Cronow 


these a spokes- 


eral Rice Drug 
clock-like 
other display merchandiser. 


Patterson To Assist 
Martins At Monteil 

Pat Patterson is joining Germaine Mon 
tell, New York City 
January 1 as 


firm, on 
Martins, 
to display, 


cosmetics 
Harold 


newcomer 


assistant to 
director \ 
vears old, and saw 


display 


he 4s 25 service tor two 


vears in Japan as a public relations officer 
with the imtantry 
returned to his 


Upon his discharge he 
Miuss., 
Atter gradua- 
(Council Chamber 


home in Benoit, and 
Mississippi college. 
Delta 


public 


entered 
tion he joined the 
of Commerce as relations and = pub- 
licity director 

Patterson was recalled for military duty 
and nirst 


[ pon 


became a heutenant im intantry 


public relations receiving his sec 


ond decided to Ro last: his 


Monte1l 


discharge he 


athhiation with Germaine tollowed., 


Additional Territory 
For Ted Dexter 
In addition to Wil 


Los 


representing D. G., 
New York 
\ngeles Ted Dexter 
handle sales for the 
the Pacific coast, 
and Seattle. The new 
merly handled by Lee 
cently. 


Ine... (ity, in the 
will in future 
in cities along 
Francisco 
for- 
ates, who died re- 


liams, 
aTCa, 
firm 
including San 


territory Was 


oe + eee 


Incorrect Address Given 

In Gordon Keith Ad 
The Keith Originals, 

mcorrectly 11 


address of Gordon 
Columbus, Olno, given 
the firms Opportunity Exchange 
tisement in the November 
PLAY WORLD. The 
777 North Fourth street 
seeking 


was 
adver- 
LDIS- 


address 1s 


issue ot 
right 
The 
line of 
in wood, plaster, mache, and metal. 


company 1s 


salesmen tor. its novelties 


American Fixture 
Advances Yedor 


Harry M. Yedor has been named the new 
general manager of the Korrect-Way 
American Fixture & Mfg. 
(Company, St. Louis, it is announced by 
Alvin M. Mendle, president of the firm. 
Yedor succeeds Peter Schott, Jr., who spent 
40 years with the firm and who 1s retiring 
because of 111 health. 


sales 


Division ot the 


— Harry Yedor — 


Yedors duties will include the = super- 
vision of sales offices in New York City and 
St. Louis, and a network of 30 distributing 
offices located strategically throughout the 
United States. 

Yedor was graduated from the University 
of Chicago and played professional 
ball in the New York Giants farm 
His business career started in Chicago with 
the old Hub Store. He worked in a de- 
partment leased by the Wohl Shoe Com- 
pany. After made assistant man- 
ager of the department, he was transferred 
to St. Louis and promoted to a merchan- 
dising manager and later put in charge of 
Wohl’s manager training program. He 
became interested in the business 


base- 


system. 


being 


fixture 
when purchasing displays and fixtures for 
the company's chain of shoe stores. 

In August, 1941, Yedor 
Royal Canadian Air Force and after Pearl 
Harbor was transferred to the U. S. Army 
Air Foree. After winning his and 
with the rank of major he spent two years 
in the China-Burma-India Theatre, where 
he completed over 200 combat missions and 
flew more than &00 hours. For 
those achievements he four per- 
sonal medals, the Distinguished Flying 
Cross, the Air Medal with cluster, and the 
Presidential Citation. 


enlisted in the 


wings 


combat 
earned 


Force, 
(hain 
Two 


from the Air 
Fixtures 
1946. 


sales 


After his discharge 
Yedor joined) American 
Store Division in’ February, 
vears later he appointed 
ager of that division. 


was man- 

Yedor, who is 39 years old, married an 
English girl who was in India during the 
war. The couple and their three boys live 
in St. Louis County, Mo. 
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CHRISTMAS FAIRYLAND 


[Continued from page 27] 


was white with white and green lights; 
blue ornaments were tied onto it with small 
red bows. Furniture came from the store's 
Boudoir Shop and included a chatise-longue 
covered in a light blue material with silver 
threads: chairs were in florals in soft tones 
of either blue or green, 

Next is seen the “Give a Picture” dis- 
play at Barker's. Against a beige colored 
perforated hardboard background was the 
prop shaped to represent a Christmas tree 
on which evergreens were tacked and _ pic- 
tures affixed. Black asphalt tile covered 
the floor. 

At the upper left of the second page ot 
this article is the modern living room done 
by William C. Lambert as part of Barker's 
(Christmas series. Walls were in watermelon 
red, with the brickwork over the mantel 
painted to match, and the adjoining wall 
in white. Casement curtains on the white 
wall were watermelon red. Gray carpeting 
covered the floor. The Christmas tree was 
based on a Japanese parasol theme, made of 
flocked and flittered pieces of bamboo and 
lighted from beneath. It was decorated with 
clusters of white bells tied on with striped 
gold, black, and red ribbon. The orna- 
ment over the fireplace was a gold wire 
balloon half filled with Christmas orna- 
ments backed by flocked branches and 
swagged with tree bead chains in silver. 

“Give a Gift of Music” was the theme 
of the final Barker Brothers display puic- 
tured here. A_ television set, coffee-table 
phonograph, spinet, and chord-organ were 
the merchandise. The background involved 
strong wall colors of cerise on which were 
hung mirrored stars, snowflakes, and muir- 
rored rings. In front of these were tinsel 
pompoms. Two flittered and flocked man- 
zanita trees flanked the display. 

Undoubtedly the most typical Southern 
California approach to Christmas as_ tar 
as coloring was concerned was dreamed up 
by John Smith at W. & J. Sloane's in 
Beverly Hills. Keeping in mind this 1s the 
land where pink, blue, and white Christmas 
trees sell like hot cakes, Smith's pink and 
satin window must have given the local 
movie moguls Christmas ideas in_ techni- 
color. The exquisitely draped sides and 
background were of rich delicate pink satin 
to which were pinned stars and a split half 
moon glittering with brilliants. The floor 
was covered entirely with a layer of crushed 
styrofoam simulating snow. Coming in for 
a landing direct from the North Pole be 
hind the white horse were two white carts 
topped with pink satin. Nestling among 
the spun glass in the carts were be-ribboned 
green and fuchsia foil wrapped gift pack- 
ages. The curled angel's hair horse's mane 
and tail bore small glittering designs, while 
the other details of the horse's pompom, 
halter and collar were likewise gaily be 
jeweled and ornamented with Christmas 
touches. 

“Christmas Dreams,” a traditionally inter- 
esting Yule theme, was used by Stanley 
Thompson in most of The May Company's 
windows in the downtown store. A shopper, 
as if leaving one of the store's elevators 
at the left, and a 5-foot green ornamented 
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GOOD IN ANY SEASON! 


JOBBER INQUIRIES INVITED 


FERRO-CRAFT, Morganfield, Kentucky 


Two artist's palettes of white rubbed 
surfwood, balanced on stands made 
of satin black wrought iron. 


PS-2—Palette stand, 12'' 
18" deep. Complete 


high, 35" wide, 

$ 9.85 
PS-3—Palette stand, 2014" high, 40" wide, 
28'' deep. Complete $14.85 
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@ Season's Greetings 


from the House of LIGHT 


We extend our sincerest wishes for a very Merry Christ- 
mas and a Happy and Prosperous New Year to the 
display profession and industry everywhere. 


4 NOEL 4 


Ai Manufacturing "ill . % 


25 EAST 4th STREET 
new. VOCE Ct? vs 


Wi PNW AS eS ee en 





(hristmas tree at the right side of the win 
dow comprised the two main repeating ele 
ments carried over from window to window 
As the tocal center of each composition, 
Thompson arranged interesting merchan 
dise groupings on modern design, natural 
finish simulated store fixtures and display 
The backgrounds were painted red 
pertorated 


Cases. 
Theme signs on red painted 
hardboard were red and green decorations 
with red and green lettering: “Christmas 
Dreams from the May Company of Course.” 

One of the many Christmas windows at 
Bullock’s-Downtown, where J. W. Miles’ is 
display director, was themed around the 
card “Perfect for Christmas, Separates from 
Sherwyn” in white lettering on red card 
illustrated) The 
gift suggestion was implemented through a 
giant Christmas tree ornament of papier 


board (not ( hristmas 


mache hung from the ceiling. The spun 
glass bottom of the ornament almost 
touched the floor. On the shelf within the 
cutaway portion of the gaily decorated 
red, green, and gold ornament were a 
cessories. yes were dynamically drawn to 
a grouping of Christmas gift packages on 
the floor below the ornament by draping 
the long sleeves of sweaters to point to the 
gift packages. Silver brilliants were in a 
rectangular area of about one-third of the 
beige carpeted floor. The background was 
sky blue. Crystal and spun glass Christ 
mas ornaments at the top right hand corner 
and suspended glass bubbles above the giant 
balance of the 


ornament comprised the 


Christmas decoration. 





ALWAYS 
USE 











Made of 
FAIRYLITE* 
PLASTIC 
A Product of 


SHOE FORM CO. 
INC. 


AUBURN, N. Y. 


“Reg. U.S. Pat. OF 























Model CT25. as used by 
KANN’'S, Washington, D. C 


























SHOW 
MORE... 
SELL 
MORE... 
with 

























by VUE-MORE 





VUE-MORE ceiling turners provide real 
display drama, make valuable use of 
every inch of your display area. Simple 
to install; supplied with built-in pro- 
vision for hanging display. May be 
used as turntable by adding disc. 

Write for twlustrated catalog and price list of 


America's most complete line of motion devices 


BREVEL PRODUCTS CORP. 


214 SULLIVAN ST., NEW YORK 12, N. Y. 








Merry 
Christmas... 


and many thanks for your patron- 





age during this past year. It is 
our sincere aim to produce the 
finest in display for each of the 
seasons of the year and your 
acceptance of our lines is the best 


praise we can receive. 


Remember, the General Display 


Corporation trade-mark is your 


assurance of the finest. 


_—— 
Flowers-Foliage 


Sempasseeo (GEREROL 
DISPLAY 





QUALITY 
DESIGN ‘. Bich 
VALUE 





























Third Self-Service Forum 
Scheduled For Chicago 


Under the sponsorship of the Illinois 
Federation of Retail Associations and the 
(hicago Retail Merchants Association, in 


university 
another in 
mer- 
on 


with Northwestern 
University of Illinois, 
forums on. self-service 
will be held in Chicago 


cooperation 
and the 
the series of 
chandising 
February 10 

Included on the program, which is the 
third such clinic to be held by the spon- 
soring groups, will be signing, merchan- 
dising, self-service fixtures, packaging, and 
related Registrations are being 
accepted now by the Chicago Retail Mer- 
chants Association. 


subjects. 


Plans for the clinic were discussed at a 
recent meeting by John Bowman, manag- 
ing director, National Association of Dis- 
play Industries; Joe Meek, president, and 













3 
Charles H. Barker, executive’ vice-presi- 
dent of the Illinois Federation of Retail 
Associations; Fred Gerlitz, president, Chi- 
cago Retail Merchants Association, and 
Manie Tepper, president, Tepper Hardware, 
Urbana, Ill. Further details will be made 
known a bit later. 





Merit Displays 
Adds Ingeman 


Milton S. Ingeman has joined the staff 
of Merit Displays, New York City, as a 
specialist in the creation and production 
of point-of-sale merchandising displays and 
promotions for the liquor and altied indus- 
tries, it is announced by Norman Cohen, 
president. Prior to this new connection on 
the production side of the fence he spent 
16 years in the administration of sales pro- 
motion and merchandising of all types of 
branded liquors. 




















—Clever designing and good materials make it easy to convert uninteresting pieces of automotive 


equipment into things of beauty in the form of parade floats. 


The two illustrations here are by 


courtesy of the Chicago Artificial Flower Company, Inc., Chicago— 
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Pope Leaves Rich's 
To Join New Firm 


For the past two years visual merchan- 


dising director of Rich's, Inc., Atlanta, | 


Dudley Pope has resigned in order to join 
Alan LL. Ferry in the establishment of a 
new design firm. David Dunay, who had 
been main store display manager, has been 
named acting display director to replace 
Pope. 

“Alan L. Ferry and Dudley B. Pope 
Designers” will be the name of the new 
company, with offices at 34 Ith street, 
N.E., Atlanta. Services provided by the 
organization include interior and exterior 
design for stores, industrial, commercial, 
and institutional establishments. Archi- 
tectural and fixture design, color planning, 
lighting, layout, and merchandise presenta- 
tion will be part of the company’s service. 

Ferry is a graduate of Yale university 
School of Fine Arts and the Art Institute 
of Chicago; prior to 1941 he was a New 
York City stage designer. After service in 
the Corps of Engineers he specialized in 
store design in Atlanta. He recently com- 
pleted the redesign of Rich’s third floor, 
and his design for the Cherokee Gift Shop 
this year received a national award. 

Pope is a graduate of Industrial Design, 
Pratt Institute, New York City. His 15 
years of display experience include asso- 
ciation with R. H. Macy & Co. and L. 
Bamberger & Co. prior to World War II. 
He also saw service with the Corps of 
Engineers, after which he was display 
director of Davison-Paxon Company, At- 
lanta, before joining Rich's. He has been 
on the board of directors of the Visual 
Merchandising Group, National Retail Dry 
(;00ds Association. 


COMING UP! 


Christmas Day Dec. 25 
New Year’s Day Jan. 1 
March of Dimes Jan. 2-31 | 
National Retail Dry Goods Association | 

Convention Jan. 11-15 | 
Printing Education Week Jan. 17-23 | 
National Thrift Week Jan. 17-23 | 
National Crochet Week Jan. 23-30 | 
National Fur Care Week Jan. 26-Feb. 2 | 
Youth Week Jan. 31-Feb. 7 | 
National Freedom Day Feb. 1 | 
Boy Scout Anniversary Week Feb. 6-12 | 
National Table Tennis Week Feb. 8-14 | 
Lincoln’s Birthday Feb. 12 | 
National Defense Week Feb. 12-22 | 
American Heart Week Feb. 14-20 | 
Valentine’s Day Feb. 14 | 
National Cherry Week Feb. 15-22 | 
National Sew and Save Week Feb. 20-27 
Brotherhood Week Feb. 21-28 | 
Washington’s Birthday Feb. 22 
Nationally Advertised Brands 

Week March 1-31 
National Drama Month March 1-31 
Red Cross Fund March 1-31 
Ash Wednesday March 3 | 
National 4-H Club Week March 6 | 
Save Your Vision Week March 7-13 | 
Farm Day March 8 | 
Girl Scout Birthday March 12 | 
Camp Fire Girls Birthday | 

Week March 14-20 | 
Irish Linen Week March 15-20 | 
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“S/GNPRESS” 


SHOW CARD AND POSTER MACHINE 


Featwee? | SPEED----SIMPLICITY 
LOW OPERATING COST----LONG LIFE 


Used for over eighteen years by leading national chains. 


MORE PROFIT Many have from 50 to 500 or more in use. 
TO YOU! = |e= |= 
7 SHIRTS 


The “SIGNPRESS" en- $e 
ables store managers to ) | 
do a better job of mer- Gai. 

chandising. It provides & 
a simple, convenient 
means for producing 
GOOD LOOKING Cards 
& Posters QUICKLY and 
at SMALL COST. 














Mothers Day 
Gilt 























MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX L-144 ADRIAN, MICH. 











THEY WANTED 
TO MARK A 
TRAIL 


Hansel and Gretel had “improper 
basic materials” troubles. 

They marked their trail with 
bread crumbs. Then came the 
birds . . . and you know the 
rest... 

But their failure proves a point. 
For a BEST job, use BEST ma- 
terials. 

For instance, you can’t hope to 
produce a quality display piece 
with inferior materials. 

That’s why Crescent’s exceptional 
Display Blanks have met with 
such amazing approval. Manufac- 
tured to reflect lush elegance, 
Crescent Display Blanks may be 
had in a wide assortment of fade- 
proof colors—interesting, excep- 
tional, adaptable to pen, brush 
or printing. 


HiMian: 
PESETETER EEE eatee 
CENT HHH HA 
CRESCE THU 
a i ' 


i 
/ a /, ' 
td (4A Ay 


uns ||| CHICAGO CARDBOARD COMPANY 


1240 N. HOMAN AVE. . CHICAGO 51, ILLINOIS 
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ORIENTAL GOODS 


SUITABLE FOR YOUR 


OP prize in the National Letter Writ- 
SPECIAL DISPLAYS te Week display contest went to 
Fred Wassall, Walker Brothers, Inc., 
OUR SPECIALTY Wichita, for a window in which the cen- 
tral character was a woman at a writing 
desk and surrounded by hands extending 
PARASOLS from a perimeter of seamless paper; each of 
TREE DISPLAYERS the outstretched hands had the forefinger 


FLORAL ARRANGEMENTS extended, with string knotted around the 
finger as a reminder to “Write that letter 


WIND CHIMES today!” — which was the card copy. Il- 

FOLDING NOVELTIES lumination was keld to low intensity except 

BAMBOO MATS for the hands and mannequin, which were 
spotlighted .. . 

BAMBOO POLES 


For a display of boys’ suits and coats, 
DECORATIVE SCREENS Stephen A. Green, Scottish Cooperative 
Wholesale Society, Ltd., Glasgow, showed 
nA I yY A ce OM PA N yY IN Cc a group of boys before a papier mache 
, e wall enclosing an orchard. Branches bear- 
39 EAST 28th STREET NEW YORK CITY 16 ing apples appeared at the rear top ot the 
wall, and just visible were a cap full of 
apples and a pair of hands holding it toward 
one youngster scrambling up a short ladder 
e at the right... 
Translite Pho fos Sel/ In Dark J Stephen Green did an interesting window 
. for a display of women’s gloves. Supported 
on legs of the saw-horse variety were 
several boxes on two levels, simulating 
planters; twigs were inserted in the soil 


to hold the gloves upright, and at one 
any photo. Your black-and-white negatives corner of the window, to the rear, was a 


larger than 35mm may be reproduced as giant sprinkling can 

Translites up to 47" x 100" in black-and-white, “American Gamebird” ties were shown by 
sepia, or full color. Stock scenics available at Tom Watkins, Ellis Stone & Co., Durham, 
no extra cost. Turn "back-of-the-store” areas N. C., on slanted rustic poles supported by 
into crowd pullers with realistic Translites of a weather-beaten fence post protruding 
your products. Send the coupon today for from a clump of wheat. A pheasant and a 


complete details and photolog of stock photos Guck were perched — other posts lying 
; on the floor at the right, and the wheat 
available! 


and erect post were repeated in_ torced 
perspective on the painted background; 
the floor was covered with grass , 

A Thanksgiving Day display by Mrs. H. 
M. Owen, for the florist firm of T. G. 
Qwen & Son, Inc., Columbus, Miss., di- 
Company vided the window into two sections. Ap 


© ARTIFICIAL FLOWERS 
e BAMBOO BIRD CAGES 
e PAPER FISH 

e LANTERNS 








Even at night Translites give perfect display 
appeal. Light adds extraordinary depth to 





Please send complete Translite display information 
to:— 


Name 





yroximately one fourth of the space, at the 
Address D! ‘’ 
right, showed a man and two children in 
an outdoor scene in which cornstalks, pump 


at 


STUDIOS 


j | Division of Rapid Copy Service, Inc. Include Photolog kins, a turkey, chopping block and axe 
were the characters. The remainder of the 

123 NORTH WACKER DR., CHICAGO 6, ILL. window was given over to a woman and 

girl by a dining table laid tor the big event. 
Flowers of course were in abundant evi- 


ff | : — a - dence, both of the cut variety and = in 
Se ' - 
5 Gold Strike a 














STUDY © In 1/2 Ib. Flat Boxes Men's figures whose heads were formed 

Steel Nickel-Plated by circular baskets of rattan were used in 

WINDOW DISPLAY | (50 lb. Min.) d a display of suits and coats by Hermann 

AT HOME j | sila Slides | y iy | M Schlipphacke, Westdeutsche Kaufhof, Co- 

Easy Home Study course showing grr tele Si teetemeereuresl logne, Germany. The figures were posed 

how te do every phase of windew as if having their picture taken by a pho- 
—— ack” Necieaee "Gea tographer made entirely of rattan... 

find this course the finest of its USE THE Also from Cologne, but trom a different 

kind. School founded in 1905. . j store of the same firm, Waldemar Werner 

ees Se Opportunity Exchange displayed yard goods as if dripping from 

Write for Mterature. For any WANT AD purpose: suspended wicker baskets. Another group 

POSITION WANTED POSITION VACANT of vard goods was in the central fore- 


THE KOESTER SCHOOL sched pw tea egg ro et tele ground on the floor, accessories were 1n a 
3710-12 N. Cicero Ave.. Chicago 41, Il. ee Te | cluster at the right, and at the left was a 
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mannequin wearing a dress made from one 
of the featured pieces 

The same displayman showed men’s shoes 
and dramatized their function with a traffic 
light as the central prop, while on the 
background were blowups of city maps 

Another display by Werner was for men’s 
formal wear. Across the background were 
three parallel music staffs of giant size, 
slanting upward from left to right. Hanging 
in front of the staffs were two enormous 
music notes, big enough to hold a man’s 
figure as if he were climbing down the 
shank of one, while for the other the man 
was seated on the head of the note. These 
heads were opened like oyster shells to dis- 
play shoes, shirts, and other accessories. 
More merchandise was shown in groups at 
the right and left of the window. All props 
and the floor were covered with serpentine 
and confetti... 

EK. Wind, of English House, Copenhagen, 
Denmark, showed men’s wear by suspending 
a man’s mannequin in midair as if seated 
in a plane. On the same level as his head 
were posters and scenes in flight from the 
Scandinavian Airlines System. The window 
message was suspended close to the glass 
in two horizontal lines running from one 
side of the window to the other 


A display of beachwear by G. W. Peier, 


Crome & Goldschmidt, Copenhagen, had 
for background a whimsical painting by the 
French artist Peynet, done while he was 
visiting Denmark; the motif was Hans 
Christian Andersen’s famous little mermaid 
outside Copenhagen’s harbor. The painting 
was encircled with a heart-shaped wreath 
of flowers 


Ray Martin, Kirven’s, Columbus, Ga., 


featured petticoats in a bank of six win- 
dows. A theatrical effect was achieved by 


use of tringed curtains and easels holding 


copy which told the theme: “Keep it gay!” 


One mannequin stood beside the easel in 
each case, while behind the semi-lowered 
curtain was visible the lower body ot 
another figure with upswirled petticoat. The 
background was charcoal gray, the curtain 
dark blue, dress red, and the _ petticoat 
blue . 

An extremely large window at Crome & 
Goldschmidt, Copenhagen, had for its back 
ground a large blowup showing a panorama 
of a medieval city’s streets. Against this 
G. W. Peier showed women's — tormal 
Wea>®r 


NRDGA Selects Three 
To Judge Contest 


A panel of three persons has been named 
to judge the 1953 display contest sponsored 
by the National Retail Dry Goods Asso- 
ciation in connection with its annual con 
vention, to be held at the Hotel Statler, 
New York City, in January. The three 
will meet with Irving C. Eldredge, assistant 
manager of the NRDGA’s Visual Merchan 
dising Group, prior to the convention. 

Selected were Charlotte Thompson, ex- 
ecutive director, The Men's Tie Founda- 
tion, Inc., and men’s wear editor of Mce- 
Call's; Tom Lee, display consultant, and 
John L. Collins, merchandising manager, 


Holiday magazine. 
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H finest constructed 
u 


conditionally guaranteed 


| 
: evolving display rack. 


America’s most ingenious 


¥ .»» THE ORIGINAL 
approach to coordinated 


ade possible by you, our 
stomers. 


el-a-nak CORPORATION OF AMERICA 


2417 N. MIAMI AVENUE, 
_SEE YOUR DISTRIBUTOR e WRITE FOR CATALOGUE OF OUR COMPLETE LINE 


MIAMI, FLORIDA 
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EVERY KIND OF TACKING JOB IN SIGN and DISPLAY 


DONE FASTER with 


HANSEN 
yano FACKER 


INDOORS—windows, showcases, counters, floors, 
walls, ceilings — wherever display material is 
used — use HANSEN one-hand operation and 
easy portability. OUTDOORS—signs, placards, 
posters, etc. tacked up faster with HANSEN 
Choose from 36 Models — 80 Staple Sizes 
Single-leg, double-leg, narrow or wide Tack- 
points, in sizes '/'' to '/2'' lengths, provide a 
versatility of application not found in any other 
line of Tackers. HANSEN, the Pioneer, still 
pioneers to meet the ever-growing needs of 
sign and displaymen. 
On-the-job Servicing — Ex- 
clusive Take-up Jaw — a HAN- 
SEN feature — permits dis- . 
mantling, cleaning and reas- yar ae . 
sembly of Tacker in less than y ” 
a minute. i, » + 

” a 


Send for Booklet 
T-40 giving valua- 


ble data on tack- 
ASK FOR BOOKLET ing equipment. 


ad 
NZ 


5. 


Features that Make 


HANSEN 


the Better Tacker 


. Light weight — easy port- 


ability. 


. One-hand, positive gripping 


action. 


. Balanced design — driving 


accuracy. 


. Take-up Jaw for quick, on- 


the-job servicing. 
Compound leverage for 
faster operation. 


5041 RAVENSWOOD AVE... . CHICAGO 40, ILL. 








J A.L. HANSEN MFG. CO. 
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DONT PAINT 
— PARAFLEX 


PARAFLEX glass mirrors cover any 

surface, no matter what the size or 

shape. Send for an estimate or send 
. . y + 

your original sample. We will cover 

it for a very nominal charge. Samples 

at all times are your exclusive property. 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
34 Beekman St., N. Y. 38, N. Y. 
CO 7-4332 

















DEMAND THE OLDEST NAME 
IN ELECTRIC TURNTABLES! 







—— 


oto-Sho 


ELECTRIC 
TURNTABLES 


Your assurance of top periormance, ROTO 
SHO Electric Turntables are used by mer- 
chants throughout the world for trouble-free 
action displays. Sturdy steel construction, 
powerful A.C. motor permit load capacity up 
fo 200 Ibs. 18” table revolves 3 tmes a 
minute. Ceiling units and ROTO-WEEL for 
background displays also available .. . 
Build-up fixtures too. 


MODEL 
"712" for 
LIGHTED 
MOTION 
Two-way ele: 
tric outilef?, 
permits novel, self-contained tignting effects or 


operation of electrical devices while table turns 
Will revolutionize your window trim! 





MODEL “A” 
ROTO -S!!IO 
Standard for the 
world! The action 
disolay-way to 
boost your sales 





We also produce midget fractional H.P. electric 

motors, electric barbecue and Christmas tree 

turners. 24 hour delivery from stock! 

See your local jobber, or write us for complete 
cotalog of ROTO-PRODUCTS! 


KASSON DIE & MOTOR CORP. | /"fegr'ty 
Formerly General Die & Stamping Co. Since 
Dept.O., 262 Mott St., New York 12, N.Y. 1919 
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(Continued from page 16) 


That is simplicity. The displayman who doesn't 
Know too much about his craft seems never to 
realize when it is time to stop; he adds a riser 
here, puts more artificial flowers over there, 
sticks in a column that has neither utilitarian 
nor decorative purpose, and finally ends up 

with a window which is cluttered and confused. 
The good displayman seems to know, instinctively 
or with the Knowledge acquired by experience, 
when a display is right and when one more prop 
or bit of decoration would spoil the effect. 
someone once said, "Poets and philosophers 
through the years have pointed out the beauty 
and power of simplicity as if in warning to 
future ages to avoid the mistake of over-doing 
in all things." And Shakespeare summed it up 
when he wrote, "An honest tale speeds better 
being plainly told"... 


santa Monica, Calif., is setting an 
excellent example with its Christmas displays 
this year. Sparked by the local Chamber of 
Commerce, nearly 100 stores of all types are 
participating in a community-wide plan for a 
more reverent display treatment of the 
subject. Many of them are incorporating their 
merchandise into the displays; for instance, 
jewelry stores will feature gold, jewels, and 
jewelry as gifts of the Magi to the Christ- 
child; a hardware store will use a window to 
show Joseph in his carpenter shor; restaurants 
will display famous foods and spices that were 
popular during the time of Christ; yard goods 
stores will show materials prevalent at the time 
of His birth, such as gauze from Gaza. wool from 
Lebanon, and linen from Egypt. (DISFLAY WORLD 
will bring you the complete story ina later 
issue.) We have pointed out repeatedly the 
need for this type of approach to Christmas 
displays, and it is good to see the idea adopte2t 
by the stores of an entire community.... 


On which note it seems appropriate to end 
with the wishes of all the DISPLAY WORLD staff 
for a very Merry Christmas and a Happy lew Year. 


Cordially yours, 


at ae a 
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GUMP'S SALE WINDOWS 


[Continued from page 31] 
Modern painting technique was used, 
according to Raynaud, to relate the two 


colors. Red abstract designs were splashed 
about the walls at random, and_= even 
splattered in similar manner against the 
ladder. 

And this ladder was the only object. in 
any of the windows except the magic 
brooms. 

“These brooms even fooled old-timers 
at the display game,’ Raynaud said hap- 
pily. 

They were wired from the top of the 
bristles. A single wire, drawn down through 
the bristles, was invisible to the viewing 
public. It was stapled to the floor. Such 
tension was created on the brooms that 
they bent backward and held themselves 
erect. 

Red chips were scattered everywhere on 
the floor, except where the magic brooms 
had swept a clear space for the word 
“Sale” or “Clearance.” 

Kkach window was done in identical man- 
ner, but in varied color scheme. Others 
were turquoise, white, black, chartreuse; 
blue, ultra-marine, and turquoise. 

As a person entered the store, he was 
bargain bound, he was swiftly, yet silently, 
guided. There stood a broom, all by itself 


in toy size, right beside each 

merchandise. 

flock to Gump's 
of merchandise carried, 
there is always an added inducement to 
visit the store to enjoy the clever window 

and interior displays. 


Luke Maletich Wins 
Display Contest 

First prize of $500 in the national display 
contest sponsored by The World Publish- 
ing Company for the Webster’s New World 
dictionary has been awarded to Luke Male- 
tich, Gimbel Brothers, New York City. 
Second place and $250 went to’ Eric 
Wucherer, Snellenburg’s, Philadelphia, and 
third prize of $150 to Effie Sutton, Baptist 
Book Store, Jacksonville, Fla. 

There were three honorable’ mention 
awards of $100 each, won by Amorita Gor- 
don, The Office Supply Company, Laurel, 
Miss.; Earl Nash, Webb’s City, Inc., St. 
Petersburg, Fla., and Paul Shoffer, Port- 
land Book Store, Portland, Ore. 

Contest judges were Mildred Smith, 
lishers’ Weekly, Francis Ludlow, 
Bookseller, and Virginia Roehl, 
Roehl Studio, New York City, 
ing DISPLAY WORLD. 


and this time 
table of 

While 
of the 


sale 
people because 


fine lines 





Pub- 
Retail 
Virginia 
represent- 





Rogers Department Store 
Names T. W. Armstrong 
Rogers Department Store, 
has appointed T. W. 
play and advertising 
J. H. Wilson, resigned. 


Ala., 


dis- 


Florence, 
Armstrong 
manager, succeeding 


aS 





National Display Materials 
Appointed Distributor 

National Display Materials, 
Sixth street, Brooklyn 11, has 
pointed distributor for “Arrow” 
and staples. 


69 North 
heen ap- 
staplers 
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Cx. Very Bost Wishes 


for a 
Happy w’* iday 


and a 


Slee I, hy ér P, rosperous 
; Year 


A. LUTZ | 


3 West |8th Street 


* New York II, a 


CHelsea 2-6264 


“PEORIA 




















No. 2337 GIANT 
unusual pleated mesh 
gold .. 
gold 


meter 


sequin decoration, 


, 
Each 


GOLDEN SUN 


burnished gold papier 


mache sun with 


rays in white and 


. wire rods and balls in gold... 


in dia- 


$29.95 


size 65° 


DOLRR Fr at 


DISPLAY DESIGNERS AND MANUFACTURERS 
PORTSMOUTH, OF/IO 

















STEEL 
Ceiling Gr 


Show your merchandise to best 


advantage! Ow you can 
modernize your window dis- 
plays with this skillfully de- 
signed steel ceiling grill. 

Made to your order, in any 
size, shape or color, the grill 
-is composed of '/,"" square 
steel, spaced 6'' square. The 
stock colors are black and 


white. 


For special colors . . 


Toggle bolts for above . . 


Price per square foot $1.45 de HAR 


. add 10% extra 


il / 








. 3c each | 


See your jobber or write 


RY C. COHEN CO. 


"Stylists in Wire’ 
5219 Centre Avenue, Pittsburgh, Pa. 
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FLASHERS 


Since 1900 


Force Attention, Increase Advertising Value 


REZE2ERS 
® ELECTRIC COMPANY 


3055 RIVER ROAD RIVER GROVE. ILL. 
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Furniture Displays Can Be Improved 


Hit other day, as I was thumbing my 


way through one of our consumer 
decorating magazines, I suddenly be- 
fact there 
between the in- 
month in all of 


and 


came sharply conscious of the 


exists a great disparity 
illustrated 


o-called 
the typical 


teriors each 


our “shelter” magazines, 


\merican home 

The circulation of our shelter magazines, 
as well as of other general service maga- 
zines carrying decorating departments, has 
The pub- 
more well 
well-coordinated 
interested. Yet 


just visualize the indifferent, scrambled, un- 


been going up quite consistently. 


lic 18 reading more and about 


planned, well-furnished, 


home It IS CaLVCT, restless, 


planned character of the typical American 
\W\ hy does the housewite 
vearn tor “a Dream such as the 


find 


home average 
House” 
illustrate, yet 
about it? 

believe that it 1s 
that the link between 
realization of this 
namely, the retail store 


continuously 
little 


mayazines 
herselt 

I'm inclined to 
to the 
the public 


doing so 
essen 
tially due fact 
and the 
lyream House 
isn’t doing its job as well as it might. 
Now, it's common practice at merchan 
dising conferences to castigate the typical 
retail store. It well-trained 
salespeople It instead of 


fashion Its 


doesnt have 


pushes price 
uncoordinated 
stock, too 


could go 


displays are 
There is too much old 
little 


on, to! 


I1rowzy 


crisp new merchandise. | 
you've all heard these time-worn ac 
I'm not here to do any of this 
I'd just like to review with 
the difficulties that 
when they attempt 


to deal with this awakened public, and to 


cusations 
mud slinging. 
vou. uf some of 


retail 


may, 
Stores encounter 
see if there are any constructive suggestions 
advance here to help get 
these difficulties. 
realized the retail 
three-dimensional maga- 
do just as the editors of 
month in plotting the 
It might take typical 
handle a 
night 
and 
sound, attractive so- 


that we might 


around some of 
lf our 


store 


ideal could be 
would be a 
zine It might 
magazines do each 
contents of an issue 

how to 
stage a Sunday 


buffet dinner, how to plan a nursery 


consumer problems 


fireplace, how to 
it would put on view 
lutions of such fundamental problems tor a 
given period of time, and then remove them 
another their 
and equally sure 
just 


and put on view series 1 
Significant 


appeal 


place, equally 
Hiowever, it 
that you cant run a retail store 
the way you run a magazine. The back 
bone of the characteristic department store 


at \A idespread 
happens 


or home furnishings store of any size is its 
This means inevitably 
that commodities and not en- 
vironments and not ensembles. Hence they 
are really not in rhythm with the great 
propaganda which the press has been sus- 
taining for so many years now. 


departmentalization 


stores sel] 


liome Fashions 


"Address, 
City. 


New York 


League, 
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By ALFRED AUERBACH,* 


maintain a deco- 
department, and it’s true, that 
Mrs. Housewife, approach a 
interior plan an en- 
and to period of 
Yet there remains a reluc- 
tance to call upon professional decorating 
help on the part of the mass, ascribable, in 
the main, to two reasons. They fear the cost 
will be 


()t course, many stores 


rating too, 
one may, as 
decorator to 


buy it 


private 
semble over a 


time. cur1ous 


greater, and they fear that the con- 
which a foist upon 
concepts and 
setting in which they 
easy. There are plenty 
will tell you they can 
work within a budget, and all of them will 
tell you they strive to create interiors that 


decorator will 
will not be their 
will not provide a 
will feel free and 
of decorators who 


cepts 


them own 


are custom-tailored to the particular needs 
and desires of the client. However, the 
truth is that the public hasn’t been sold that 
And so the calls made upon the 
decorating profession, whether they be pri- 
decorators or attached to 
a retail establishment, are essentially lim 
ited. Nevertheless what the really 
seems to seek is decorating guidance ot 
the sort which only get from 
trained professional personnel and not from 


this 18 so. 


vate decorators 


public 


you can 
the characteristic retail sales person. 
Does this mean the big store 1S 
and that it is the that 
ably is going to come into the ascendency ¢ 
\t the moment, I would say I doubt it. 
Small stores lack assortments, and the far- 
flung continuous contacts with the markets 
stores maintain. I have 
that home furnishings 
medium size, with a 
$300,000 to $500,000 a 


licked, 


small store inevit- 


larger 
though, 
shops oft a 


which the 
an idea, 
specialty 
volume ot perhaps 


fehah 


—At the left, an unusual treatment for a display of wool yard goods. 


women's raincoats. 


Alfred Auerbach Associates, New York City 


year, have a wonderful opportunity at this 
moment because they can give that kind of 
intimate, personalized that people 
now want, and they can maintain the as- 
sortments and the promotional activities 
that it is necessary they maintain in order 
to acquire traffic. 

The reason why people require so much 
more due to the fact 
that have been under- 
going improvement, they 
haven't far enough as yet to handle 
the whole task themselves. Each one of 
the departments in a typical department 
will very attractive mer- 
chandise in yet how to 
and to combine them into a harmonious en- 
semble still baffles the characteristic house- 
wife. She baffled by such 
matters as small architectural manipula- 
which the magazines handle with 
such facility, but which frustrate the house- 
One thing [I know without doubt: 
the average housewife can take good de- 
signs, carefully selected from many depart- 


service 


guidance today 1s 
while their 


considerable 


tastes 


gone 


store have some 


stock. select these 


may also be 


tions 


wite 


ments, and combine them in such a way as 
to create a dull or disastrous ensemble. 

[ can prove anything to you about pub- 
| can prove that it is improving. 
[ can prove that it is standing still. | 
can prove that it is regressing. You can 
do that when you are talking about 160 
million people. There are indices we 
use to measure public taste. For example, 
| know that our taste in books seems to 
be improving. But our appreciation of good 
design, as evidenced by the cars we buy, 
seems to be rather questionable. There's a 
kind of semi-reclining chair people are 


lic taste. 


can 


—— 


The other display is for 


Both windows are by Hans Blaim, George Faerber Department Store, Staubing, 


Germany— 
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purchasing in some quantity, of most dubi- 
ous design. In films, Westerns are still 
sure-fire hits. Yet more people are in- 
volved in adult education than ever before 
in the history of the country. What is TV 
doing to the cultural status of the country? 
The indices to the prevailing level of tastes 
yield contradictory answers. Hence, this 
is nO moment to relax and to think that the 
public has been educated to such a point 
that if we merely assemble enough nice 
products within a given store, we are sure 
that we've done our best. It is the organi- 
zation of these into a well-planned interior 
that provides the real challenge. We're 
still in the midst of our fray to give Amert- 
cans better, smarter, more functional homes. 

I’ve been playing with an idea for demon- 
strating how a typical, dreary Bronx living 
room could be transformed into a Dream 
House room... just as the housekeeper 
in that Bronx apartment would like it to 
be, but doesn’t have the first notion about 
how to accomplish it. She knows that 
she can't throw out everything she has. 
She knows that she doesn't have the money 
for such a big move. J submit for your 
consideration the possibriity of this routine: 

Set up in a store a characteristic living 
room of a nondescript nature. (You can 
make it any room in the house, if you 
please; you can make it many rooms, too.) 
Put in this living room a frayed Axminster 
rug, a sad, weary sofa (either a Lawson 
or a heavy, clumsy borax model), some 
ornate walnut tables, a few pseudo-eight- 
eenth century China lamps, some Maxfield 
Parrish prints, a mirror in a gaudy, gilt 
frame, a radio-phonograph of the jukebox 
variety, and some haggard rayon damask 
draperies. I’m sure we all recognize this 
as quite a typical room in thousands of 
homes. Yet its occupant isn't very happy 
with it. What to do? In a series of four 
large colored renderings, I propose that we 
delineate how, in four planned stages, it can 
be transtormed into the Dream Room. The 
last version is actually to be executed 
three-dimensionally, but the intermediary 
four steps are just to be shown in illus- 
trated versions. You can indicate in plac- 
ards just what has been done, step-by-step, 
in each one of the transition moves. You 
can give the cost of making each change, 
and over a period of two years, or so, make 
the transformation complete. And so Mrs. 
Housewife has that room about which she 
has been thinking and wondering, but which 
she hasn't known how to achieve. Much can 
be made, incidentally, of the fact that this 
all can be done on a budget plan, and that 
you can pay as you go along. 

Here, it would seem, is one realistic 
way of putting to work some of the power- 
ful educational effort that the magazines 
have been maintaining so effectively and 
so long. 

The more I think on the problem from 
the big-store point of view, the more per- 
suaded [I am that it is in dramatic presen- 
tations, in very carefully planned displays, 
that its essential progress in home furnish- 
ings must lie. We will never have trained 
decorators as salespeople; the economics 
of the situation do not permit it. Hence we 
ought to have top-flight decorators planning 
the displays, and each of them should be 
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Modern Display Equipment 


810 Penn Avenue, Pittsburgh 22, Pennsylvania 


NO NEED FOR A LARGER AD! 











Every Progressive Displayman .. . Distributor... 


Knows the Finest is FLAIR! 


IV yee Valk: 


WEIGH ONLY 12'/2 LBS.! UNBREAKABLE PLASTIC 
In Lord & Taylor—B. Altman—John Wanamaker, etc. 


FLAIR MANNEQUINS—15 W. 18th St., New York City 











A NEW and VERSATILE 


4 UNIT 
DISPLAYER 


Here is a beautiful build-up of 4 units 
which consists of pedestals and plat- 
forms. Constructed of fine plywood and 
finished in lacquer in colors of your 
choice. These units can be used as indi- 


vidual displays for any purpose. 


NINA DISPLAYS NEW YORK CITY 2 








Manufacturers of Window Displays, Racks, Showcases and Tables 














AA RANA NA NA ANE } meerenirincnrs 
MERRY CHRISTMAS MOTION DISPLAYS 


TO ALL Stork and Babies Units 
A The stork moves his head up and down 
while the laughing baby and crying baby 
from the crew of move their heads in opposite directions. 
. The eyes and arms of the babies move 
2 ; mC also and make this unit a real traffic 
david hamberger | stopper 
MECHANICAL BOOKS 


/ | , . : Sturdy, dependable and foolproof. In 
av-iy Nye pcechl A 4L, . y ; - a ee a iz” 2 1". 1° a 3" end 


SiMe SG): = METROPOLITAN 
EO W. 22nd ST., NEW YORK CITY 10 
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thought out as carefully as the magazine television and the columns cf the New 
“~—_ _¢ | editors think out their editorial diets. Every Yorker magazine. 
aah Mabe. display should be addressed to a character- On the Omnibus television program of 
i istic need, and a placard should talk about Sunday, December 6, a preview of the 
MN akon Hao — the problem and the solution. So many Christmas displays of Lord & Taylor was a 
model rooms you now see on furniture’ part of the program, with Henry Callahan, 
floors are humdrum, careless, purposeless, display director, figuring prominently in the 
tasteless. So little imagination and drama scenes. 
are involved in any of the displays around The November 21st issue of the New York- 
columns or facing banks of elevators. Yet er contained a= sprightly article on the 
here it is that the stores have their most preparations at the Bliss Display Corpora- 
realistic opportunity of exploiting and tion, New York City, for the Christmas 
capitalizing on the work that has been done displays of Macy’s, of the same city. Men- 
by the press to stir Mrs. Housewife into tioned in the article were Al Bliss, head 
oul action and to participate in a great move- of the display firm, John Foley, display di- 
ment that has as its target better, more rector, and Joseph Liebman, both of Macy’s 


| hi onious surro | rs for reA T1- 
st Nad Wat Yat Ya Yall ae | me pe ee eee acnlaa i onas Los Angeles Firm 


Opens New Showrooms 


. *s Dave Blick, general manager of the Henry 
National Publicit . 4 | 
Y Hanger & Display Fixture Corporation of 


For Displaymen California, has announced the opening of 
= Several well known display tgures re- mew and larger showrooms at 112 West 
ceived nation-wide publicity recently via Ninth street, Los Angeles. 


20 soft pastels and deep 




















colors to choose from. 





SCROLL-TEX will accent 
and blend with all your 
colorful SPRING displays 
and it's perfect to work with 








pen, brush or machine. 








P.S.: Write today for sam- 
ples and prices. 


W. C. HURLOCK Inc. 


Display Materials ¢ Artist Supplies —Credit for this costume jewelry display goes to Herman Schlipphacke, Westdeutsche Kaufhof, 

ok Card Board and Paper Specialties Cologne, Germany. The open construction of the outline head made of white wire enables it to 

123 E. BALTIMORE AVE. serve as an excellent eye-catcher and still not overshadow the merchandise. The mannequins’ arms 
LANSDOWNE, PA. | and heads are covered with strands of cord— 
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THE BOSTON STORE 


[Continued from page 25] 
appreciation of art is considered necessary. 
An employe must have a good sense of 
composition, and creative ability. When a 
new employe is hired he works side by 
side with a seasoned man for some time 
before he is permitted to go it alone. 

lull has one displayman work as a 
specialist, taking care of all men and boys’ 
displays. Another specialist does nothing 
but ready-to-wear; he is a coordinator 
who works closely with the fashion co- 
ordinator as well as with the display 
department. 


Lull normally goes on buying trips to 
New York City twice a year, with occa- 
sional extra trips for special materials or 
promotion items, and 1s in constant contact 
with the store’s office in New York City. 

Institutional windows are done only when 
some special event warrants them. For the 
coronation of Queen Elizabeth, the front 
corner window was done with figures of the 
queen, the prince-consort, and their chil- 
dren. The figures were imported by the 
store from the London Wax Works. 

Every vear for the week prior to Christ- 
mas Day the department installs a Na- 
tivity window. 

Another institutional window that drew 
a lot of comment was the display they had 
during the last presidential election. Luife- 
size figures of all our former presidents 
were displayed in each of their front win- 
dows, with the main front corner window 
devoted to the incoming president. 

Within the past year the store featured 
a Home Maker’s Carnival. The display 
department played it up particularly in the 
store’s corner window, the other front win- 
dows also carrying the carnival theme. 
Large cutouts done on a story book circus 
idea were used as props. Very little 
merchandise was displayed in the windows. 

The entire fifth floor, where the household 
department is located, was treated with 
the carnival theme. Barkers, large animal 
cutouts, balloons, and large paper balls 
decorated the section. Other departments 
on certain floors were incorporated into the 
promotion. 


It is the policy of the display department, 
as part of its customer service, to remove 
any merchandise from the window that 
a customer desires. Everything is avail- 
able to the customer during store hours. 





New Wallboard Sealer 


ls Announced 

A new clear finish which seals the pores 
of wood, wallboards, and porous cellular 
surfaces most effectively is announced by 
Rex Industrial Paint Works, Ossining, N. 
Y. Known as “Shell-O-Gloss,” one coat 
applied by brush, spray, or dip is said to 
dry on most porous surfaces within 20 
minutes, filling the surface and making it 
possible to finish with paint or varnish 
within one hour. It is said to be practi- 
cally as tast as lacquer but is less of a fire 
hazard since it is based upon _ alcohol 
solvent. The solvent release is so rapid 
that a hard surface suitable for sandpaper 
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Sales Stimulating VALENTINE DISPLAY KIT 


Here's the best Valentine display value ever offered! A 23 piece sales producing 
combination of placards and banners, beautifully processed in glorious Valentine colors, 
and die cut for extra effect. 


3 


teeerererere ‘* 


COMPLETE KIT 


23 different pieces include: ONLY 

2 selfi-standing posters; 1 streamer; 4 $ 95 
streamerettes; 7 pin-ups; 1 set of lettered ° 
hearts; 3 Valentine heart messages; 3 pen- 

nants; 1 set of 36 Valentine pointers, and 


1 set of 24 reminder badges. 
Packed to meet postal requirements. 








New Territories Open to Representatives. 


WINDOW DISPLAY Jobber Inquiries Invited. 
MATERIAL 


BECKER SIGN SUPPLY CO. 


319-321 N. Paca St. Baltimore 1, Md mn 
ACEH 


SHOULDER COVERS displays ncorporated 
Vinylite window-clear — vinyl — polythene. 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 











7517 Beverly Bivd. Los Angeles 36. California 

















STORE NAME PLATES 
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STORE DIRECTIONAL SIGNS 


DISPLAY CRAFT Gross napias, Mich. 








or turther handling is obtained within 60 
minutes. The finish is extremely light yel 
low in color. 





William Wyatt Resigns 
At Hahn's, Washington Simulated stone and wrought 
William Wyatt has resigned as display : Te oo ; 
director for William Hahn & Co., Wash- — _- nigh — 21" wide 

ington, after 12 years in that position. — 13 deep. All colors. 
He has not announced his plans, nor has 


his successor been named by the store Available at your local jobber 














PARIS... ONCE OVER LIGHTLY gown. The Paris originals are not dis- 


NA [Continued from page 40] played in shop windows. They are shown 
ae ss by. «the famous couturiers behind closed 

women’s fashion has and probably always ? " 
doors in salons that have no showcases. 


will be more conservative does not prevent 


; , . . : They are displayed among gilt mirrors 
oe the shops from displaying it with zest. They are displayed a 
a and crystal chandeliers in an atmosphere 
One of the leading men’s stores on the pe wre oer erg “eater dices 
| ) ‘legance thi fits » dazzling price 
Display’s Great Monthly Digest Boulevard Italienes stopped me the other a So See Soe S| 
which accompany them. 


| morning with some very manly animals ; 
| that had taken over the windows. The Perfume is different. Even the lowest- 
B U \e4 E A U featured clothes were heavy overcoats, paid working girl can manage to keep a 
hunting and sports equipment. The mer- bit of her favorite fragrance even though 
The DISPLAY WORLD Service Bureau will chandise was displayed on mannequins, good perfume is not cheap. 
be glad to supply the latest authentic informa- : er SS aeert satis —— ; oo -_ = aie 
tion about anything in the display line in but the head f the figures were not Paris has the finest perfume in the world 
which you are interested. If you do not find those of the hunters but of the hunted! and it still remains the biggest bargain in 
your needs listed on this blank, write a sepa- ii i ' ig : ai +s city of high price It is only natural 
sah fatter, Tf we G0 ont have the tateemetion A bear, a ten-point buck, and a mountain this city of igh prices. sO I, 
you want on file, we'll find out for you. Avail goat stood casually in sport and hunting then, that perfume receives the most beauti- 
yourself of our service facilities without cost dress. Leather goods and sport equipment ful and breath-taking display in town. It 
or obligation. This service includes an analysis : ?, 2 ate : gir Sy 
of any display problem. strewn over the fur-covered floor com- is given prominent space in nearly every 
) Air Brushes pleted the very masculine and crowd- window you pass. ‘The emphasis 1s on 


f 

|) Airpainting Equipment . ‘no ispl; heer beauty and French ingenuity 1s 
) Animated Signs topping display. shee g 
[ 
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Artificial Flowers | Probably the items of merchandise that stretched to the utmost to make the indi- 


| Actiicial tad ' remind the American most of the French vidual windows stand out from the endless 
| Backgrounds | ' . . : 
| Background Colors capital are a bottle of pertume and a Paris parade ot pertumes. 


| Black Light 


| Bulletin—Directory Boards 
-) Card & Mat Board ‘THE DISPLAY PARADE N..175 
| Cardwriters’ Materials QO. 
‘| Celor Lighting 
| Compositien Pieces - 


[} Crepe Papers 
’} Cut-out Letters 





[| Cutting Machines 


Decalcomania |  Srupieo aRcurreCTURAL DRAFTING AND COMMERCIAL ART AT 


Decerative Papers 


Display Fixtures | OKLAHOMA A& M COLLEGE... DID COMMERCIAL ART FOR ADVER- 
Display Letters |  TISING AGENCIES IN OKLAHOMA epee pee, 
Dye, Rug and Carpet [| GFTY ANO KANSAS CITY. HIS — Aq TIEIT ge aes 


Enlarging Projectors FIRST DISPLAY JOB WAS , Abie f bi if ui gga” 
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abrics and Trimmings 


lags and Banners WITH KERR'S IN THE 
loat Decorations 


‘oils FORMER CITY. JOINED 
a || NEWMANS IN 1944; His 
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fosiery & Shoe Forms DISPLAYS HAVE BEEN 


-ithographed Displays 


Metal Sheets CONSISTENT WINNERS 
oy Ae IN NATIONAL CONT ests. “4 
Motion Mechanisms DOES & PERSONALITY % ¢ 
| Mouldings SKETCH CALLED "KNOW . 
) Natural Foliage | YOUA NEIGHBOR” FOR 


| Paper Sculpture Displays 


| Papier Mache Specialties A LOCAL PAPER. 


— Blowups 
Sy HOBBIES > 

Ribboss FISHING COLOR PHOTO- 
Sale Banners GRAPHY, AND PAINTING. 
Show Card Colors 
Show Cards 00 iS A MEMBER OF THE ENID 

Show Cases . . ARTISTS LEAGUE, TAKES AN 
ened enn ACTIVE INTEREST IN CIVIC 

+ el a = Tae AFFAIRS, AND IS A PAST PRES- 
Sign Printing Machines IDENT OF THE LOCAL KIWANIS CLUB. 


a ey ee | 
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COIL 


Sleeve Forms 
Store Designing 
Store Equipment wget 
Store Fronts - 
Tackers 

Time Switches 
Turntables 


eave 
[ Veneers (Imitation) 
[) Wall Board 
[ Wigs 
[) Window Lighting + 
[) Do you wish a copy of their catalogue? a 
f Do you plan to remodel your store soon 
[) Do you plan to build a store soon? 
MAIL TO 
DISPLAY WORLD 


CINCINNATI 1, OHIO 
me mee mea ee em em em EVER NOTICE THE BEAUTIFUL LIGHT OW A MANNEQUIN?) 
7 
ee | oe NEWMANS, ENID, OKLAHOM 
Display Manager | enetwah ibaa keel 
Street 
City 
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Pertume is a luxury, so Parisians wisely 
let the luxury note dominate their per- 
fume displays. I realized on first impact 
that my had become educated in the 
States to accept and perfumes 
in display along with toothpaste and other 


eye 
cosmetics 


drugstore products. It was a refreshing 
note to see perfume separated into the 
totally unnecessary but desirable category 


in which most women really put it. 

When I say the displays here have a 
touch of luxury I mean the materials used 
are luxurious. Satins, velvets, ostrich 
feathers, gold kid, black lace and such are 
brought together in a show window and 
accented with crystal flacons of perfume. 

It isn’t always the luxury note that pre- 
vails, however. One of the most effective 
perfume displays I’ve seen was as a barn- 


yard. It showed up, of all places, on the 
Place Vendome. The Place Vendome 1s 
a square that harbors some of the most 
elegant perfume and jewelry houses in 
Paris, to say nothing of the legendary 
Ritz hotel and Noel Coward’s apartment. 

Qn the cool gray morning I refer to I 
glanced into a familiar window and gasped 
at the change that had taken place over 
night. Before, there had been a very 
sophisticated window treatment. Now a 


big wagon wheel dominated a country scene 
oft grass, rocks, and moss. It was 
ously a wagon wheel that had seen hard use 
in or about 
it had a 
antiqued 


obvi- 


Paris for a long time but now 
new The wheel had 
and painted with 


been 
wild 


job. 
gaily 


flowers. Attached to each spoke and tied 
with bright satin ribbons were bottles of 
some of the world’s most dignified and 


costly perfume. 

I was amazed to see perfume from the 
finest houses in France displayed in giant 
bottles one liter, two liters, and even 
larger sizes. After a few days and many 
conversations in the Queen City I began to 
understand. 

Good perfume is a luxury to the French 
woman, but a To her it 
is an inseparable part of her charm and 
personality. Once has decided on the 
fragrance that is right and does most for 
her she will never change. Backed with this 
assurance and bolstered by her legendary 
trait of practicability, she wants her frag- 
rance in “the large economical size variety.” 
What does it matter that she has to forego 


necessary one. 


she 


small luxuries for a month or two to pay 
for her perfume? Once she has purchased 
it she has enough for several vears and 


she knows that she has saved money. 
Probably following closely behind perfume 
in display excellence are ladies’ gloves 
and silk scarfs. Scarfs are used for 
citement and color. Sometimes they form 
a patterned background for other merchan- 


Cx- 


dise. Often they are splashed about to 
brighten an otherwise “quiet” window. 
Gloves are seldom shown in small quan- 
tity. They are used in great numbers to 
create animation. It is unusual to see a 
pair of limp gloves in a Paris window. 


Instead they are carefully stuffed and ar- 
ranged to look alive. They march across 
a window, the fingers beckoning with life- 
like gestures. They point to other items 
for sale and they curl about an umbrella 
handle or cradle a bottle of perfume. 
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Paris is a city of shops but like any 
large city she needs and has the large 
department stores. The large store here 
copies the United States in display and 
comes off second best. Parisian flare 1s 
lost in French department store display 


It is simply a peor copy of what the United 
States has developed and leads the world 


in doing — and that is, making mass 
production articles attractive. 

It would almost seem that the French 
are aware of this necessary intrusion on 
the native scene, because lining the side 


walks in front of the big stores is a French 
innovation to the department store the 
bargain stand. 

Kach day they are thrown up and each 


stand sells a product currently on sale. 
There is no attempt at attractive display. 
The goods are heaped and thrown = in 
bargain basement fashion on the open air 
counters. The shoppers rush from stand 
to stand in the breathless confusion asso- 
ciated with an American sale. The large 


show windows behind, which have a cheaply 
copied American look, Are nearly hidden by 
the clutter of the bargain stands and the 
milling people. 

If the bargain stand is the most unattract- 
ive display in town, the flower stands 
throughout the city are certainly the bright- 
est. They, too, cater to the skimpy purse 
and the rushed city dweller who lives on 
the run. But at the flower stand only 
beauty is tor sale and the grimly dressed 
little women who run them, and all of 
whom seem look alike, realize it. 

The stand is usually covered in_ thick 
layers of green fern and_ foliage The 
flowers are arranged for color and contrast 
and it 1s here that the unpretentious coun 
try flowers come into their own. The long 
stemmed elegant beauties are for the floral 
The sidewalk flower stands 
bowers of old-fashioned bouquets and wild 
flowers; sentimental, not sophisticated! 


to 


shops. are 


The little Woman and her stand are seen 
on countless street corners throughout the 
city. They emerge in their own right 

lovely pictures in a lovely city. 
When I found it necessary to go to 
Switzerland for a few days I began to 
wonder, on the plane that soared smoothly 
above the Alps, about Swiss display. What 
I'd seen in Paris had an eye-opener 
to me. I was already anticipating my first 
stroll down Fifth avenue after my return 
to the States. No longer would window 
display have only a subconscious effect on 
me. 


as 


been 


[| had become aware of a fascinating 


art and in the future I would give it 
closer attention. 
In summing up what | found in Swiss 


display I would say that it can either take 


your breath away or leave you cold. Cen- 


tral ELurope’s tiny “Mountain Fortress” is 
as clean, neat, and efficient as the watches 
and clocks it makes for the rest of the 
world. 


Krom the moment my plane circled over 


Zurich for a landing and | first glimpsed 
the country’s largest city spread below | 
sensed that I had left the Paris whirl and 


far behind. 

As a non-professional onlooker in the dis- 
play world | had been excited and some- 
times confused at my first glimpses of 


confusion 








MODEL ‘O’ 


for maximum illumination... 


opaque 
projector 


Imagine the convenience of this Opaque Projector 
in your sign or display department! Need a large 
sketch — but fost? Just place this projector over 


a photograph, magazine page, coin, jewelry or 
any flat opaque object—and you can project a 
screen image, faithful in every detail and color, 


4 feet square and larger. Projects an area $” x 
5” at one time or larger area, a section at a time. 


ARTHUR BROWN &@ BRO. 
2 WEST 46th ST 


Complete with lamp and 
8-foot cord and plug. 


$3225 


F.O.B., N.Y 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
showing entire line of 
opaque projectors. 


FREE: ip cco recs 


drawing supply 


items avail- 


cble through Arthur Brown. 
Write today on firm letterhead! 


, NEW YORK 


Inc. 


36, N.Y 
















































































GIMBALITE 
Display Spot 


COOLEST SPOT IN TOWN 


the best spot for 


WINDOW DISPLAYS, SHOW 
CASES, EXHIBITS 





| 

2 
3 
4. 
5. 
6 
Se 





f 4m , 


U. S. Pat. 0134595 


Adjusts to any angle 
Felted base won't scratch 
Vibration can't change focus 


Never gets too hot to handle 


Neutral—can be painted to match display 


Complete with 6 ft. cord, plug and tripod 


e Your Display Distributor or Write Direct 


Alexander-Tagg Industries, Inc. 


Dept. AB, Hatboro, Pa., Phone 0805 
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We wish to extend 


Season's 


(breetings 


to all our friends. 


National Display Materials 


division of 
NATIONAL SAWDUST CO., INC. 
65 N. 6th St., Brooklyn II, N. Y. 








Si D) Spanjer 
Raised Letters 
Make Displays Distinct! 
Distinguished! 


Distinctive! 


SPANJER wood 


portioned by 


letters are perfectly pro 
master craftsmen. Easy to 
stock for IMMEDIATE shipment. 


Write for FREE illustrated folder and price 
list today! 


SPANJER BROS. 


1160 Howe St., Chicago, Ill. 
267 Mt. Pleosant Ave., Newark, N. J. 


use In 








Fantastic 
Close-Out 


We are 
*'See-Size™ 
dividers. 


over-stocked on 
black plastic size 
Regularly 35c ea— 


Now 15c Each 


Complete with insert 


3%" x 72". Sizes | to 6. 
Alphabets A to Z. Good 
jobber discount. 


HANGER CO., INC. 


18th St., New York ll 


NATIONAL 


iS W. 








BEAUTIFUL 36" FOIL PAPER 


Red - Green - Gold - Silver - in 50 yard rolls 
$12.00 per roll 


Special discounts to jobbers 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City 4, N. J. 








PICTURES 


For all decorative purposes, specializing in 
window display. Highly colorful. All sizes. 
Send for information or samples to 


JOSEPH HOOVER & SONS CO. 
1270 Broadway, New York City 1 











USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


$4.00 Per Column Inch— CASH WITH ORDER 
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Paris display. I felt that Switzerland would 
offer only a poor imitation — or worse 
still, nothing. I was wrong. 
A modern contemporary 
dominant quality of 
store windows represent 
uncluttered look associated 
the United States and yet 
charming Old World flavor. 
In Paris I had the feeling that French 
display superb when it was found 
in small but it was depressingly 
bad in larger stores that copied American 
volume business. 


feeling is the 
display. The 
the clean, crisp, 
with 
they 


Sw iss 


those ot 
retain a 


Was 


shops 


The Swiss have accepted, 
and contributed so much to, modern display 
because it expresses the personality of the 
people. They are not copying America. A 
Swiss shop owner just naturally wants his 
windows to be as neat and clean as his 
home or city streets have always been. 

This national characteristic puts Swiss 
display on a sound foundation but of course 
it doesn’t guarantee good display. When 
window in Switzerland that is 
bad it is usually because there is too much 
stress on mechanical arrangement and neat- 
ness. They can be dull and they can be 
sterile. More often, however, they 
wonderful. 

Like the French, 
color in display 
Swiss color is not 


you <c @ 


are 


the Swiss use more 
than do Americans. If 
as subtle and varied as 
the French it can be more vivid and bold. 

I got the impression in Paris that Pa- 
risians know so many ways to excite your 
eye with color combinations that they some- 
times tend to confuse with too many com- 


binations in one window. This is never 


true in Switzerland. There may be only 
a simple color combination used in a win- 
dow but that combination is likely to be 
forceful and delightful to see. 

On one of Geneva’s narrow cobblestone 
side-streets in the old part of town | walked 
into a nest of tiny shops. One show win- 
dow displayed a Persian lamb fur coat 
that hasn't been easy to forget. 

The window background was hung in 
folds of pale violet gauze. The floor was 
covered in Kelly green felt. The jet black 
coat from the floor without visible 
support and without mannequin and seemed 
literally to be walking across the window. 
The effect was of seeing a woman in profile, 
leaning slightly forward, with her smart 
coat sweeping gracefully back because of 
her motion and the winter wind. The 
nearest coat sleeve bent realistically at the 
elbow to complete the natural walking 
position. To give the final note of reality 
a green-gloved hand extended from the 
sleeve. 

There were only two other items in the 
window. In the corner a brick-red suede 
jacket had been tossed on the green felt 
floor. Overhead and to the rear a green 
banner with the shop's name hung by 
invisible wires against the pale violet 
background. 

The modern look in Swiss display is 
softened by European beauty accents. Fresh 
flowers are in windows everywhere. Paris 
may use as many fresh flowers, but the 
effect is more pronounced in Switzerland 
because they are set in simpler windows. 
Colorful bowls of flowers give the shops 


rose 
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a fresh “just made for you today” look. 
There seems to be nothing that catches 
the attention of the busy city dweller more 
than flowers. They throw him a quick 
glimpse of beauty and he slows down or 
stops to look at the rest of the window. 


The fine craftmanship that goes into 
Swiss watches also goes into the actual 
display construction. You never see a 


ragged edge or a wire that should be con- 
cealed. Good or bad, bright or dull, Swiss 
display is well made and carefully assem- 
bled. 

I discovered in picturesque Geneva that 
the city is proud of her swans. Great 
armies of them float haughtily over the 
surface of Lake Geneva, which dins into the 
heart of the city. If Swiss display can 
be compared to living things I would pre- 
fer to compare it to the swans of Geneva. 
They are bold, simple, and_ beautifully 
constructed. Their chalk-white  teathers 
contrast wonderfully with the 
black around their heads. Like 
display they seem at modern 
and old-fashioned, simple and bold — and 
above all, clean and neat. 


hands of 
Swiss 


once to be 





Ayer Lipstick Merchandiser 
Aids Related Items Sales 

Harriet Hubbard Ayer is offering dealers 
a display merchandiser which contains the 
firm's complete lipstick line and cross-sells 
related lines of Ayer cosmetics at the same 
time. The carefully designed coordinated 
selling dispenser was created and produced 
by Merit Displays, New York City. 

Among the outstanding plus factors of 
the merchandiser from Ayer’s viewpoint 
are that it shows clerks the key to color 
coordination of all the company’s make-up 
items, and secondly it has a built-in lip- 
stick color chart. Lastly, by displaying 
the related make-up items, it builds up 
extra impulse sales. 

An 


angle is 


unusual feature from the display 
the vacuum formed tray in the 
upper section, which is custom-fitted to hold 
the entire cosmetic line securely in_ place. 
Styron is the plastic which ts used in com 
bination wood and glass. The lower 
section of the Ayer display contains four 
trays which hold 12 different shades of lip- 
stick, 144 1n all. Thus the complete story 
is told visually to the customer and _ the 
clerk need spend only a minimum of time 
to make a 


with 


sale. 





Delta Consumer Ad 
Features Display 

The problem of how to show 
related products in a consumer Christmas 
promotion advertisement was solved by the 
Delta power tool division of Rockwell Mfg. 
Company, Pittsburgh, in an ingenious way 
The ad, running in 
large such Better 
Homes & Gardens and the Saturday [ven 
ing Post, features a 
Delta power tools, with a workman demon- 


2 number oft 


two-color which 1s 


space 1n magazines as 


window display ot 
strating them and a family looking in at the 
display. A schematic outline of the dis- 
play below numbers the items shown and 
numbered copy describes each of the eight 
power tools. 
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WRITE FOR 


SAMPLES 











BUTLER PAPER NEW YORK CORP. 
655 Madison Ave., New York 21, N. Y. 


NAME 

FIRM NAME 
ADDRESS 
CITY 


naa SSS SS SSS SKS SSS SHS SSS SSS SSS 


Solid Background Colors 





Same colors in dramatic 


effects in the NEW 





Please rush me my FREE copy of your NEW Catalog of Butier Sunfast Seamiess and Butler Sunfast 
Textured Seamless Papers and the name of my nearest authorized jobber. 


ZONE STATE 





lanaaaaeaaaeaeaae 





LOOKING 
MAKE YOUR OLD DISPLAY 


FOR A WAY TO 


PROPERTIES 
NEW? 

.. . Here is your answer in a 
multi-color texture paint with 
nearly 300 color combinations! 


LOOK LIKE 


Sprayed with standard spray 
equipment... 


for Finishing Any Surface, Write to: 


1520 CHAMPA ST. 








KIDDING ? 


We're Not! 


HERE IS THE FIRST PAINT THAT 
CAN BE SPRAYED in MULTICOLOR 
$7.50/Gal. 
$8.50 /Gal. 


For Complete Information and Sample Swatches About This Revolutionary Development 


(SINGLE COLORS... YOU MIX IT) 
(ALREADY MIXED BY US) 


DISPLAYS ORIGINAL 
* 


DENVER 2, COLO. 











Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 
990 S. Live Oak Fontana, Calif. 











EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with 
lines of display flowers. Unsurpassed 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


Importers — Mfgs. — Exporters 
56 W. 36th STREET NEW YORK 18, N. 


regular 
beauty. 


Y. 
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especially selected to 
HW you capture the mood of every display 


EXPRESSIVE 


The distinctive textures of these f; ne pepers add 
character and beauty to your scroll and card 
production Send for FREE Swatch Book 





meet 
* GRIFFIN GRAPHIC ARTS 


155 Fourth Avenue, North - Nashville 3, Tenn. * 
e@ (OBBERS INQUIRIES INVITED @ 


Murbaitan 


wood letter co. 


‘ncorrPogoa ate 














151 WEST (8th eee NEW YORK II, N. Y. 








Order Your “Naturalike” Grass Mats 


and TUFF-TURF sprinklings from your display jebber 
today ~- NOW! “NATURALIKE” are the finest GRASS 
MATS you can buy. Ask for “NATURALIKE” when 
ordering. 


MEMORIAL GRASS COMPANY 
UHRICHSVILLE, OHIO 

















SEVEN NEW EASTER PAPERS 


26 in. wide: in rolls 25 ft.. 50 f#.. 100 ft. or reams. 
We also have attractive die-cut silk-screened 


EASTER NOVELTIES 
Write for Catalog 


THE MULDNER COMPANY INC. 


397 Bridae Street Brooklyn |, N. Y 








OSARENT Little Letters 
New Electronic Process 
Die Cut Wood —- No Dre 
Molded Plexiglas — No Mold 
4”-4"” High 8 Styles—Stock 

Send for Catalog & Samples 


Josarah Enterprise 217 W. ILLINOIS ST 


CHICAGO 10, ILL 








AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Doweis and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 











STagg 2-5693 


FOR YOUR VALENTINE DISPLAYS 


WE OFFER White Veloursheen Hearts 


Thee per doz 








Die cut Red or 
ti, long 
4” long ti 

Write for new Spring & Sammer catalog. 


BARTH'S DECORATIVE STUDIOS 


1515 N. Chestnat St. Colorado Springs, Colo. 
Designers & Mfers. Artificial Flowers and Decorations 
for Window and Interior Display 


per doz. 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch-—-CASH WITH ORDER 
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ton, 


—DISPLAY WORLD's gold medal for the best contest entry received during the month of November 
has been awarded to Adolph Van Hollander, display director of Gimbel Brothers, Philadelphia, for 


the human-interest window pictured above. 


Requiring little in the way of props, 
excellent job of attracting attention and getting over the story of back-to-school apparel. 


it does an 


The 


entire contest was judged on December 5-6 and the complete results for 1953 will be published in 
the January issue— 


rh “nar | ° 


DECEMBER, 
Ofhicers of the Central 
tion of Display Men planning tor the 
semi-annual convention of the 
be held in the spring of 1929. 
M. F. Hershey, Stewart Dry 
Louisville, first 
metropolitan class in aie display 
sponsored by the Trunk, Luggage & Leather 
Manufacturers of 


1928 

Ilinois Associa- 
were 
group, to 


(,00d8 ( om- 
prize in the 
contest 


pany, Won 


(;oo0ds America. 


held by 


Was 


prize ot $250 in a contest 
Men's Neckwear Industries 
won by W. W. Yeager, FE. M. Kahn Com 
pany, Dallas. sob Hanson, Nelson-Moore 
Company, San Diego, placed second. Other 
were Carl W. Ahlroth, The May 
Angeles; Max S.. Berck, 
Moines; Clement Kieffer, IJr., 
The Kleinhans Company, Buffalo; M. H. 
Luber, The Killian Company, Cedar Rapids, 
and M. R. McDonnell, Petersen-Harned- 
Von Maur Company, Davenport, lowa. 
DISPLAY WORLD published this list of 
United States cities having current display 
clubs: 
sattle Creek, Mich.: 
ton: Bloomington, Ill.; Charleston, W. Va.; 
Columbus, Ohio; Cincinnati; 
Ohio; Dallas; Davenport; 
Decatur, Ill; Detroit; 
Ohio: Everett, Wash.: 


Top 
Associated 


winners 
(Company, Los 
lfrankel’s. Des 


Birmingham: Bos- 


(Chicago: 

( oshocton, 
Ohio: 
Liverpool, 


Day- 
last 
(srand 


Kansas 
(itv: 


Rapids; Houston; Indianapolis; 

City; Madison, Wis.; New York 
Nashville; Niagara Falls; Oklahoma City; 
Omaha; Peoria, Ill.; Philadelphia; Port- 
land, Ore.: Port Huron (Mich.) and Sarnia 
(Ont.); Saginaw, Flint and Bay City, Mich. 
(combined in one group); San Francisco; 
St. Louis; Seattle; Sharon, Pa.; Atlanta; 
Spokane; Springfield, Ill.; St. Paul; Ya- 


Wash. 


DECEMBER, 

Kk. L. Vollmer left 
York City, to head display 
& Co., Buffalo. He 
resigned. 

Robert Reinhardt 
director of W. L. 
He 
who resigned in 
the art and 
buck & Co. 
product, store, 


kima., 


1943 

Bonwit Teller, New 
for J. N Adam 
succeeded Burr Nichols, 
von Liski became art 
Stensgaard & Associates, 
Findley Williams, 
order to become chief of 
creative staff of Sears, 
and to head the organization's 
and display design sections. 

I'd Bedinger resigned as display manager 
for Rutland’s, Orlando, Fla., to engage in 
war work in Tampa. 

Robert A. Altman, formerly display man- 
ager tor Sonnenberg’s, Hannibal, Mo., joined 
Damon's, Inc., Mason City, Iowa, in the 
same Capacity. 

Carl H. Shank joined W. M. Zeppen- 
Field Studios, Hollywood, as general man- 
ager. He had been Western representative 
for Gardner Displays, Pittsburgh. 

Frank L. Pallotta, former display head 
ot Rich's, Inc., Atlanta, became display 
director for I. Miller & Sons, Inc., with 
stores in New York City, Baltimore, Wash- 
ington, and Philadelphia. 


(Chicago. succeeded 


Roe- 


DISPLAY WORLD 
























Rate: $4.00 per column inch. Forms close 5th of month. 
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Sales 


stores in 


representatives 
Wyoming, 


opportunity by selling 


that is in Big demand 


very finest available. 


view, write to— 


422 E. Grand Ave. 


now selling 
Colorado, 
Nevada, Utah and Idaho can add an excellent extra income 
Hulsizer’s 
This 50-year old company designs and produces a line 
in retail 
We are also interested in a man to represent us in Texas. 
Our percentages are the highest 


WESTERN TERRITORIES OPEN NOW 


retail 
Mexico, 


successtully to 
New 


Arizona, 


line of floral displays. 


Stores everywhere. 


our selling aids the 


For complete information or inter- 


Lloyd Dalbey 
HULSIZERS 


Des Moines, lowa 


SALESMAN WANTED—To represent New York City manutac- 


turer of wooden display fixtures, 


displays, etc. Must know 
COMmMISSionNns. 


information. 


Address BOX 12HI, care of DISPLAY WORLD 


right 


showcases, promotional counter 
people in 
No objection to non-conflicting 


High 
tull 


chain stores. 
lines. Give 














FOR SALE 
Silvestri Mechanical 
ANGELS 


B. Forman Co., Rochester, N. 
Y., will sell at 500 cash the 
following Christmas 1953 
items, which have been scrup- 


ulously cared for and used 
but once in one setting. De- 
livery immediately after 
Christmas. 
Original Prices 

1 Angel and pump $ 497.50 
1 Angel in bathtub 225.00 
1 Santa and 2 children 780.00 
1 Angel and harp 

(simple action) 687.50 
1 Angel with cymbal 247.50 
2 Angels in bunk bed 

(synchronized) 1,190.00 


These items used kere in 10 
foot windows (4), but may be 
used as complete unit in single 
feature window or display. 
Address inquiries to: 





WANTED 


Display man for 5-store ap- 
parel chain handling medium 


priced men’s and women’s 
wearing apparel. Must be 
able to trim first class men’s 


clothing 
windows. 
standing 
confidential. 


DIXIE SHOPS, INC. 


Ypsilanti, Michigan 


and ready-to-wear 
lop salary for out- 
trimmer. Replies 





Sales Representatives 


Wanted 


1. Illinois and Western states, 
including Texas 

2. New England 
New York. 

3. Pennsylvania (excluding 
Pittsburgh), Maryland, 
Washington, D. C., Virginia. 


and upstate 


Long established importer and 
manutacturer of decorative ar- 
tificial flowers, display units 
and novelties for department 
stores and high class specialty 
shops. 


Liberal drawings against com 
mission for 


experienced men 
with good following. State 
experience and references in 
first letter. \ll replies will 


be held in strictest confidence. 


Address Box 12AB 


DISPLAY WORLD 


(are of 








SALESMEN 


Two new display items; first 


time on market: attractive, es 


sential: fast sales, high com- 
mission. All territories open. 
State lines carried and terri- 


tory covered 


Display Aids Co. 


11375 -N. Martindale 
Detroit 4, Mich. 








Dept. Store Manager 
Merchandiser 


popular 
years with 
seeking new 
opportunity to 
community Inter 
post where 

incentive 
personne] 
loyalty, re 
and hard 


high volume, 
hightee n 

syndicate 

with 


Geared to 
price field 
Canadian 

environment 
settle in 
ested only 
security, 


one 
in executive 
good future, 
earnings and liberal 
benefits reward tor 
sponsibility, thoroughness 
work 


Address Box 12GH 


DISPLAY WORLD 


are 


(are ot 








Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
Y ork. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 





DISPLAY COMPANY 
FOR SALE 


In Western Canada 
Alberta 


Leading city in 


Address BOX 12EF 
Care of DISPLAY WORLD 





POSITION WANTED 


Display Director Highly expert 
enced in men’s and women’s weat 
(‘reative Window, interior dis- 
playmanship Stress ellectiveness 


Managerial Spe ralize 


or combination. 
Address 
Care of DISPLAY 


experience 


BOX i2DE 
WORLD 








CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 


SALESMEN WANTED 


wrovgeht iron furniture 


-West coast 
manutac 








WANTED 


Easter & Spring decorated STY RO 














FOR SALE—Christmas Displays 

9 Large hanging double baskets 
with glass rods, illuminated. Filled 
with Ruscus, Holly and Poinsettias 
Also 17 window ptleces. 
supported with glass rods. Vers 
attractive PLYMOUTH CLOTH- 
ING CO., St. Joseph, Mo. 








tunity. For complete informa- 
tion write 


Address Box 12BC 


DISPLAY WORLD 


(are ot 











(Cash with copy) 


Any Larger Size Units desired may be inserted at the rate of 
$4.00 per Single Column Inch 


January Opportunity Exchange Forms Close January 4 


eration for over 40 years with over turer is producing a full-size floors FOAM : f { | 1 gift 
B FORMAN CO. 20,000 graduates in nearly every model flowet cart tor display trade ; A! pe agg oN eed Tie 
¥ country tn the world. Write for only. Sells tos existing prices. vo la " " — . 
Rochester 4, a A catalog. The KOESTER SCHOOL, a rng ee ae oe , 
Koester Bldg., 3710-12 N. Cicero dg OR et pe » Lane Address BOX 12CD 
Leo Mans, Display Mgr. Ave., Chicago 40, Il. of DISPLAY WORLD Care of DISPLAY WORLD 
DISTRIBUTORS 
WANTED RETIRING Use the Opportunity Exchange for . . . 
Money-making sideline of plastt Positi 
| ositions Wanted Men Wanted 
Pricing sets at sensational prices bal ; : 
Many states open. Address: hs ean firm pose ome Displaymen Wanted Salesmen Wanted 
« « , "Sle 5 Bs : 
MASTERCRAFT PRODUCTS 1936, tully equipped. Complete eee Seen tence ——e 
223A Tyler Street, Trenton 9, N. J. heii for Sale Business For Sale 
line of men, women = and 
children models, Priced very 1 in. x 1 Column $4.00 2? in. x 1 Column $ 8.00 
reasonably. Excellent oppor 1 in. x 2 Columns $8.00 2 in. x 2 Columns $16.00 
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Bliss Has Role 
In Polio Fund Drive 
The Displays 
the 1954 (Greate 
on behalf of the 


and Exhibits Division of 


New York 
National 


appeal 
Foundation for 


polio 


Infantile Paralysis has named Albert Bliss, 


— Albert Bliss — 


president of Bliss Display Corporation, as 
its chairman 

Bliss will spearhead the Division's work 
in raising its New York City’s 
$4,000,000 goal as part of the 
National Foundation’s total needed expendi- 
tures. Pointing out that the National Foun- 


share of 
campaign 


dation’s polio prevention program will high- 
light its 1954 program, Bliss said that it 
will entail a $26,500,000 increase of expendi- 
vast-scale test of a 
polio vaccine and provide for the ex- 


tures to carry out the 
new 
globulin. 

Organizational plans are under way for an 
and 


tensive use of gamma 


campaign in the Displays 
Division. 
announcement of 


intensified 
exhibits 
The 
was made by Horace ©. Flanigan, chairman 
of the Greater York drive and presi- 
dent of the Manufacturers Trust 


Bliss’ appointment 


New 
Company. 


VMG Plans June Meeting 
In Connection With NADI 

The largest attendance at any fall and 
Christmas Display Market Week of the 
National Association of Display Industries 
seems certain for that of 1954 as the result 
of plans just announced by the Visual 
Merchandising Group, National Retail Dry 
Association. 

In a letter to John F. Bowman, tnanaging 
director of the NADI, Howard P. Abra- 
hams, manager of the VMG, wrote as fol- 
lows 

“Directors of the Visual Merchandising 
Group have decided to hold a_ full-day 
convention on Friday, June 18, 1954, in New 
York City prior to the National Associa- 
tion of Display Industries’ Dispiay Market 
Week. This meeting is planned for the 
entire display industry's interests as well 
as the National Retail Dry Goods Associa- 


(,00ds 


tion’s 7,500 member stores. We welcome an 
opportunity to meet with your group and 
create the best program possible and the 
largest attendance in history for both our 
meeting and your Market Weck.” 

Similarly, it has been announced that the 
newly formed National Display Association 
will have its first annual meeting prior to 
the NADI event. 


Wood Carved Lamps 
Offered For Display 


Full-round, hand-carved lamp 
display use are being offered 
Stensgaard & Associates, Inc., 346 North 
Justine street, Chicago. Created by Carl 
Hallsthammer, one of the ‘world’s foremost 
wood sculptors, the lamps are designed to 
attract more attention and sell better goods 
with improved lighting and showmanship on 
showcases, counters, and in windows with 
related merchandise. 


William Nixon Wins 
Display Contest 


First prize, a defense bond for $100, has 
been awarded to William Nixon, Kresge 
Department Store, Newark, in the McKet- 
trick-Williams window display contest. 

Other awards of $25 each went to the 
following stores: Rice’s, Norfolk, Va.; J. 
W. Robinson Company, Los Angeles; M. E. 
Blatt Company, Atlantic City; Murry’s, 
Hackensack, N. J., and Bresee’s, Oneonta, 
New York. 





bases for 


by W. L. 











A Display 


Advertiser's Display & Exhibit 
Ahrens, In Miiton S. 

Alexander-Tagg Industries, In 
AM( 
Arnold Wood Turning Co., H 
Arts & 


Supply 


Flowers 
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Barth's Decorative Studios 


fecker Sign Supply Co . 
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Products Corp 
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Ferro-Craft Corp 
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Korrect-Way Products 
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katon Bros. 
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Madisonia 
Maharam 
Manhattan 


Fabric Corp. 
W ood 
Grass Co. 


Metropolitan Mech 
Co 


Miya Co., Ine 
Morgan Co., The 
Muldner Co., The 


Corp 
Arts 7 N 


National 

National Hanger Co. 

Inc.. David New York Display 
7 (sroup 

Nina 

Noel 


Display 


Displays 
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Joseph Mtg ‘ 


Ohihorst. R. A. 


Opportunity Exchange 
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Parallel Mfg 


Lane 


(‘o1 Pp. 
Park 
Plastic 


Projectograph, Ine. 


iliac, S. LL Binding Corp. 


Manikins, Ince. 
Letter Co. 


Display 


Materials 


Mirs. 


Fabrics Co., Inc. 
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R C S Studios 
Red Wing 
Reinermann Fixture Co. 
Mfg. Co., The 
Electric Co. 
Russel’s of California 


Products 


Reyburn 
Reynolds 


Rustic Furniture Co., Inc. 


S 


Sel-O-Rack Corp. of America 
Sherman Paper Products Corp. 
Shoe Form Co., Inc, 

Machine Co. 

Mfg. Co., The 


Showcard 
Silvestri Art 
Spanjer Bros. 
Stensgaard & Assoc., Inc., 

j 1, 4] 
Sylvania Electric Products, Inc. 17 


T 


Twinkle Displays 


Upson Co. 


V 


Vision Aids, Inc. Insert 


WwW 


Walters, 
Williams, 


Inc., Ben 
Inc., D. G. 
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A fabulous new group of figures designed to accent the latest fashion 


C Mhourtt. ALL PLASTIC MANNEQUINS 
[0 


silhouette, and add excitement and glamour to your merchandise. And don’t forget 
~— Darling’s patented* all plastic construction is the finest available. Write for 
Free mannequin brochure or see your Darling Displays Distributor today. | 


L.A. DARLING CO., BRONSON, MICH. 


La Silhouette Mannequins are currently on dis- - ‘ nacho sie niamnacnen 
, fe | | HICAGC LOS ANGELES 
play in our New York and Chicago Display Rooms. 47 W.34thSt. 222 W.AdomsSt. _i1u05 S. Grand Ave 





THIS PUBLICATION IS REPRO— 
DUCED BY AGREEMENT WITH THE 


| COPYRIGHT OWNER. EXTENSIVE 
DUPLICATION OR RESALE WITH- 
OUT PERMISSION IS PROHIBITED. 





DISPLAY S GREAT MONTHLY DIGEST 
Cincinnati |,Ohio 


November 17, 195k. 


Mr. Eugene Palmer, 
University Microfilms, 
Ann Arbor, Mich. 


Dear Mr. Palmer: 


In response to your letter of November 10 wish to 
advise that DISPLAY WORLD did not have a copy 

number three for our volume 65, this due to the fact 
that DISPLAY WORLD is now a predated publication and 
in order to carry out this policy it was necessary 
to eliminate one number in volume 65, 


AccordinglwW volume 65 will consist of only five copies. 


Ver Wa * 
Y Y 


LY 


Manager, 
N. Silverblatt/ng 


Member 


ND 


National Association Audit Bureau of 
of Display Industries Circulations 





